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ENGINEERING SECTION OF ELECTRIC REFRIGERATION NEWS, MAY 4, 1932 


Wrecks and Refrigerators 


EARTHQUAKE destroys Cuban hospital. But its G. E. water cooler 
worked ° “okay” when the legs were bent into shape, and the control fixed. 


TORNADO kills 350 people in Alabama. The General Electric shown 
above operated properly after re-connection by the Alabama Power Co. 


EXPLOSION throws Majestic seven feet across a Philadelphia kitchen. 
The refrigerator was wiped off, connected up, and continues to serve. 


ENGINEERS DEVELOP 
NEW SOLDERING FLUX 


PHILADELPHIA—Engineers of the 
American Solder & Flux Co. have de- 
veloped a new soldering flux which they 
claim will deposit a coating of tin on 
any metal, including aluminum, stain- 
less steel, or chromium metals, and will 
penetrate the surface even if it is dirty 
and greasy. 

Known as “Tinol Flux Power,” the 
new product comes in the form of a 
powder, and is used as such. Its action 
on the metal is to de-oxydize the metal 
surface, according to the announcement. 


PITTSBURGH STUDENTS SEE 
BUCKEYE DEMONSTRATED 


MANSFIELD, Ohio—A Buckeye elec- 
tric refrigerator was dissected before 
a class of domestic refrigerator engi- 
neers at the University of Pittsburgh, 
recently, by William M. Stutzman, chief 
traveling engineer of Domestic Indus- 
tries, Inc. 

The school is equipped with a com- 
plete laboratory and testing equipment, 
and the students are trained from the 
practical standpoint, building refrigera- 
tor units from raw material to the fin- 
ished product, Mr. Stutzman said. 


LITERATURE OF 
MANUFACTURERS 


Catalogues, bulletins and other mate- 
rials recently issued. 

Manufacturers are requested to send 
copies of new trade literature to 
Electric Refrigeration News. 


Fedders Evaporators 
Fedders Mfg Co. has issued a bulletin 
describing Fedders Non-Frost Dry-Ex- 
pansion Commercial Evaporators. Com- 
plete tabulation of sizes, details of con- 
struction, applications, specifications are 
included. 


Insa-Lute Cement 

Technical Products Co., Pittsburgh, 
has issued a catalogue of its Insa-Lute 
cement and compounds, containing in- 
formation on industrial assembling, in- 
sulating, acid-proofing, etc., by means of 
this product. Prices are included in the 
booklet, which is free. 


Roessler & Hasslacher Chemicals 

The quarterly price list for chemical 
products of the Roessler & Hasslacher 
Chemical Co., Inc., as of April, 1932, is 
now available from any of the com- 
pany’s offices. These prices are nominal 
and subject to change without notice. 


Niagara Production Machines 

Machines for sheet metal working on 
large production or custom jobs in the 
refrigeration industry are illustrated 
and described in a folder recently issued 
by the Niagara Machine & Tool Works, 
Buffalo. Folders, presses, and shearing 
machines are included. 


Kulair Ratchet Wrenches 
A sheet describing a new ratchet 
wrench 6 in. long, with an eye for 4-in. 
square valve stems, has been distributed 
by Kulair Corp., Philadelphia. Specifi- 
cations on the new wrench are given, as 
well as prices in quantity or singly. 


Parker-Kalon Screws and Nails 

A 30-page catalog of the products of 
Parker-Kalon Corp., maker of fasten- 
ings to sheet metal, steel, cast iron, die 
castings, brass, bakelite, slate, ebony 
asbestos, and masonry, has just come 
from the press. Uses of the different 
types of screws in assembling parts in 
various industries are described. 


Truly-Safe Tilt Trucks 

A folder illustrating the various uses 
of Truly-Safe Tilt Trucks has been is- 
sued by Tidy Products, Inc., distribu- 
tors of the trucks. These are designed 
for use in the safe handling of all fluids 
such as paints, oils, acids, alcohol, 
chemicals, etc. Four models are illus- 
trated and described. 


Parker Refrigeration Products 

H. C. Parker, Ltd., of Los Angeles, 
has issued a folder of 60 loose-leaf pages 
describing all Parker refrigeration prod- 
ucts. Photographs, diagrams, specifica- 
tions, detailed explanation of the opera- 
tion of the various products are in- 
cluded. 


Nickel Alloy Steel Products 

The 1932 Buyers’ Guide, cataloging 
various manufacturers and distributors 
of nickel alloy steel products, has just 
been issued by the International Nickel 
Co., Inc. The guide tabulates sources of 
supply for nickel steels and special 
ferro-nickel alloys, but does not embrace 
nickel cast iron or any of the non-fer- 
rous nickel-bearing metals. 

A list of available publications on 
nickel and its alloys, and a table giving 
the various ferrous and non-ferrous 
alloys containing nickel are also in- 
cluded. 


Book Review 


“THE ADVANCED TECHNIQUE OF 
PORCELAIN ENAMELING” 
Author: J. E. Hansen. Published for 

the Ferro Enamel Corp. by the 

Enamelist Publishing Co., Cleveland. 

Pages: 400. Price: $3.50. Date of 

Publication: 1932. 

UBLISHED as a sequel to “The 

Technique of Vitreous Enameling” 
(1927), this new book considers the more 
advanced phases of enameling such as 
production, control methods, and wage 
incentive ideas, because as R. A. Wea- 
ver, president of the Ferro Enamel 
Corp., states in the foreword, “the 
enameling industry has now reached an 
adult age.” 

Tracing the history of porcelain enam- 
eling in the introduction, the author ex- 
plains that the art of enameling was 
brought over to the United States from 
France and Germany, and that one of 
the first Americans to use the process 
was Jacob Vollrath of the Vollrath Co., 
Sheboygan, Wis., who began to enamel 
cooking utensils in 1867. 

According to the author, the first re- 
frigerator company installing its own 
enameling department was the Gibson 
Refrigerator Co., Greenville, Mich., in 
1909. 

In the second chapter recommenda- 
tions are made on the selection and 
fabrication of the metal base which is 
to be enameled. In the case of sheet 
steel such as is used for refrigerator 
cabinets, the author urges the use of 
commercially pure iron with a minimum 
tendency to warp at enameling furnace 
temperatures, that will weld and draw 
properly, and that has a suitable sur- 
face for enameling. 

In the next chapter he emphasizes 
the importance of properly cleaning the 
metal surface to be enameled, discuss- 
ing sand blasting and the choice of air 
pressures and abrasives. Cleaning of 
enameling sheets by pickling, and the 
“burning-off” or annealing processes are 
also explained in detail. 

Mill room practice, mill additions and 
color oxides, application of the enamel, 
drying and brushing, burning, inspec- 
tion, decoration, shop troubles, process 
control, enamel shop management, wage 
incentives, and equipment are discussed 
in subsequent chapters. 

The book treats the various enamel- 
ing operations in detail, and should be 
of value to production and design engi- 
neers who are concerned with the ap- 
plication of porcelain refrigerator cab- 
inets. 


KELVINATOR DISTRIBUTO:: 
REPORTS INSTALLATION: 


LANSING, Mich.—One of the large: 
refrigerator units ever installed 
Lansing, according to Myron L. Garloc. 
president of the Garlock Sales Co., kK; 
vinator distributor, was that recent 
installed in the clubhouse of the R. 
Motor Car Co. 

The largest installation ever made } 
the firm was in the new Atlantic a: 
Pacific grocery and market, 215 Nor: 
Washington Ave., Mr. Garlock stated 

Other installations recently made |} 
the commercial department of the Ga 
lock firm are those at the Quinlan Dai: 
Co. plant, Williamston, and in th, 
grocery and market owned by Geor; 
Smith, Butler Blvd. and Kalamazoo s 


SPECIALIZING 
in 
REFRIGERATION CASTINGS 


made of 


ELECTRIC FURNACE IRON 


or 


SEMI-STEEL and GREY 
IRON ALLOYS 


The Superior Foundry Co. 
Cleveland, O. 


Metallurgical Advice Gratis 


ACE 


HARD RUBBER 
EQUIPMENT FOR 
REFRIGERATED 
DISPLAY CABINETS 


DOOR FRAMES, 
SLIDE RAILS, JAMBS, 
GLAZING STRIPS, etc. 


STANDARD AND SPECIAL 
SIZES AND DESIGNS 
Write for information and prices to 


AMERICAN HARD RUBBER CO. 
13 Mercer Street New York, N. Y. 


Other Sales Offices: Akron and Chitago 


{pe 


P INSTALLATIONS 


with 


PERIAL EQUIPMENT 


Imperial Tube Cutter 


é highly’ efficient tool for eee 
copper, brass, block tin and lea 
ng. | , Takes all sizes of tubing 
reas * to 5” and makes a right- 
angle ot quickly and cleanly, 
leaving no burrs or chips to clog 
the line. Tubing does not become 
out of round as when put in a 
vise. Cuts tubing in half the a 
required by old me $o 
94-F Tube butter, 50 
sch $2. 


((\ { SNNNIYINNNNNNNNNNNNNNTNNNNNNTA NNN 


Imperial Tube Bender 


Tubing can be quickly bent into 
desired shape by hand when Tube 
Bender is slipped over tubing. Set 
of six benders furnished for \”, 
5-16", %", 7-16", %", and %” tub- 


ing sizes. Price complete 
OO, WO. TG FP... vcccscvees $2.75 


Imperial 
Facing Tool 


Por Male Plared 
Pittings 


A handy tool for 
the erector! Re- 
moves possibility 
of leaks due 
to poorly flared 
tube —— fre- 
quently the re- 
sult of male ends 
of fitting be- 
ing gouged or 
threads and seats being non-concentric. 
} od hardended 7-tooth cutter. Any size 


4" to %” 
2 Wu one $12.00 


NEW FREE CATALOG. 


a ings, Valves, Manifolds, 
talog today. 


trates and describes the complete Imperial Line of Brass 


Angle Valves 


One of several designs 
we are prepared to fur- 
nish. Also High and Low 
Side, Compressor, and 
Combination Receiver 
Tank Valves. Tube Coup- 
lings, Strainers, in fact 
most any part in brass 
or bronze used in me- 
chanical refrigeration. 


a= 
opie 


en a eg ll! 


Imperial Flaring Tool 


Makes a perfect flare and taper to 
tubing needed for making up tight 


joints. Does the work in least 
time. Simple to operate. No loose 
dies—no vice necessary. No 93-F 
takes 4", 5-16", 36”", 

7-16” and %4”, each....... 3. 


Ke. _95-F takes tubing sizes 4 
 &”. %” .$4.00 


and 5%", each. 


It quickly spins out 
copper tubing to a 
soft flare—and then 
burnishes it to a 
ae we and 

perce fit with 
male — by means 
of three hardened 
rollers. Has four 
yer cened jaws for 
4", %”, and 


Ro. tubing $6. 75 


The new Imperial! Catalog illus- 


ools, etc. Send for this free 


THE IMPERIAL BRASS MANUFACTURING CO. 


565 South Racine Ave. 


CHICAGO, ILLINOIS 
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Norge Shipments Show Increase 
For 16th Consecutive Month 


April Sales 183% as Compared with April, 1931; 
First Four Months Gain 235% | 


DETROIT—The sixteenth consecutive monthly gain over the 
corresponding month of the preceding year was recorded by the | 


Norge Corp., Division of Borg-Wa 


ard E. Blood, president and general manager of the Norge Corp., 


Copyright, 1932, by 
Business News Pub. Co. 


rner Corp. last week, when How- 


and first vice president of Borg-Warner Corp., announced that the 


April sales volume was 183 per cent, as@ 
compared with the April, 1931, volume 
of sales. Total sales for the four 
months of 1932 were 235 per cent of the 
sales for the corresponding four months 
of 1931. 

April sales were climaxed by a single 
shipment of five solid trainloads of 
Norge refrigerators which left the Mus- 
kegon Heights plant of the Norge Corp., 
on Friday, April 29. Details of this 
shipment were recorded in the May 4 
issue of Evectric REFRIGERATION NEWS. 

This shipment, which Mr. Blood be- 
lieves to be the largest single shipment 
of electric refrigerators ever made, was 
in addition to the normal daily ship- 
ments which left the Muskegon Heights 


plant regularly throughout the entire 
month. 
Mr. Blood said: “The consistent in- 


crease in Norge sales throughout this 
period and the five trainload shipment 
were the result of intensified distribu- 
tor and dealer activity rather than the 
enlargement of distributor organization. 
This is evidenced by the fact that in 
the first quarter of 1932, 77 per cent of 
Norge’s sales volume was absorbed by 
distributing organizations who had been 
associated with Norge for two years or 
more.” 

March, 1932, sales showed a 151 per 
cent increase, as compared with March, 
1931. The February, 1932, increase was 
200 per cent. 

The 16-months’ parade of increases be- 
gan in January, 1931, and has con- 
tinued each month following. 

The total increase shown by Norge 
in 1931 as compared with 1930 was 460 
per cent. 


CRAMPTON’S DAUGHTER IS 
QUEEN OF BLOSSOM FETE 


ST. JOSEPH, Mich. — Southwestern 
Michigan proclaimed Margery Noble 
Crampton, dark-haired 19-year-old 
daughter of R. R. Crampton, president 
of Winters & Crampton, refrigerator 
hardware manufacturer, as queen of its 
annual blossom festival, May 4. 

Dressed in an ivory satin Paris gown 
Margery received her crown of blooms 
while standing against a background of 
cherry and peach blossoms. Dr. John 
D. Karel, mayor of her home city, Grand 
Rapids, placed the crown on her head. 

The festival closed Saturday with a 
parade in which the Blossom Queen and 
attendants rode. 


DETROIT A.S.R.E. TO DISCUSS 
METHODS OF PRODUCTION 


DETROIT—“Production Methods in| 
the Refrigeration Industry” will be dis- | 
cussed from viewpoints of Detroit | 
A.'S.R.E. members on Monday night, | 
May 23, in the last sectional meeting of | 
the year, John Wyllie, secretary of the | 
group announces. The session will start | 
at 8 o’clock in the ballroom of the Stat- | 
ler Hotel. 

A. M. Sweeney, manager of General | 
Electric refrigerator production, Cleve- 
land, is to be the leading speaker of | 
the evening. Louis Ruthenburg, presi- | 
dent of Copeland Products, Inc., will | 
preside. | 

Another feature of the evening will | 
be a showing of talking pictures of Kel- | 
vinator and Leonard production lines, | 
Mr. Wyllie states. 


ELECTROCHEF APPOINTS FIVE | 
NEW DISTRIBUTORS | 


DETROIT—Five new distributors for 
Electrochef and Waldorf electric ranges | 
have been announced by Gerald Hulett, 
sales promotion manager of Electro- 
master Inc. 

The new distributors are: Brown Dor- 
rance Co., Pittsburgh; Sutcliffe Co., 
Louisville, Ky.; United Sales Co., San 
Antonio, Tex.; Benjamin T. Crump Co., 
Richmond, Va.; and Western Supply 
Co., Salt Lake City. 


her 


24-hour Production 
Schedule Adopted 
By Majestic 


eae 

CHICAGO — Refrigerator 
on a full time 24-hour schedule is re- 
ported by Don M. Compton, vice presi- 
dent and general manager of Grigsby- 
Grunow Co. The factory payroll, Mr. 
Compton states, is more than $65,000 
per week, and production is being in- 
creased on all eight sizes. 

Production was started last week on 
a new series of Majestic radio models 
because of low inventories reported by 
the company’s distributors. 

It has been the custom in previous 
years not to start production on new 
models until after the industry’s annual 
trade show around the first of June. 


NEW FIRM TO MAKE 
FREEZE KING UNITS 


CHICAGO—The formation of a new 
firm called the Freeze King Refrigera- 
tor Corp. to manufacture the products 
formerly made by Molner Products Co., 
is announced in a statement from S. J. 
Molner. 

Mr. Molner serves as general manager 
for the new corporation, which has ex- 
ecutive offices and plants at 2430 S. 
Michigan Ave. 

Arthur Bohnen, president of Arthur 
Bohnen, Inc., is president and treasurer 
of the new corporation, and one of its 
directors. Other officers are: James G. 
Brown, vice president; Leslie Patton, 
secretary; and Mr. Molner, general man- 
ager. 

The board of directors includes, be- 
sides Mr. Bohnen, the following: James 
G. Brown, general sales manager of the 
American Water Heater Co.; Arthur W. 
Moore, president of the Yellow Cab Co.; 
George Knutson, vice president of the 
Central Public Service Corp.; and C. A. 
Turner, chief statistician, Middle West 
Utilities Co. 

The Freeze King line of electric re- 
frigerators for 1932 includes three mod- 
els, according to Mr. Molner. One of 
these is a $99.50 model with a flooded 
type evaporator, said to be the only re- 
frigerator selling under $100 that car- 


production 


guarantee. 


All Aboard! 


ries a three-year 


DETROIT, MICHIGAN, MAy 11, 1932 


Comparative 
Specifications 


The next issue of Electric Refrig 


eration News (May 18) will contain 


complete tabulation of the speci 
fications for all models of household 
electric refrigerators made by lead 


ing manutacturers 

Over one hundred questions re 
garding sizes and dimensions, parts 
ind materials, weights and prices 
makes and models will be answered 


Many requests have been received 
ecently f data of this kind The 
urve s the most complete one of 

kind which has ever been made 

Manufacturers distributors and 

ile le ig es of this 
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9,000 DEALERS OPEN 
FRIGIDAIRE SHOWINGS 


DAYTON—Timed for the first real 
warm weather of the year, Frigidaire 
Corp.’s “spring openings” are under way 
this month in more than 5,000 dealer 
showrooms. The displays were formally 
opened May 6 and will continue through 
May 31. 

The “spring opening” campaign emu- 
lates the buying stimulation program of 
General Motors, which, during the first 
week in April, attracted more than 
5,000,000 persons to the 55 national ex- 
hibits. 

Telegraphic reports to H. W. Newell, 
Frigidaire’s vice president in charge of 
sales, from distributing points through- 
out the nation, state that the generally 
warm temperatures have definitely in- 
creased the buying of household models. 

“The concensus of the reports,” de- 
clares Mr. Newell, “is that prospective 
purchasers who had put off buying until 
the last possible minute are finding their 
present means of food storage and 
preservation inadequate in this warmer 
weather and are beginning to feel an 
acute need for mechanical refrigera- 
tion.” 

Another interesting development is 
contained in reports from distributors 
in geographical locations where natural 
ice always has been a standby. 

“The shortage of natural ice caused 
by the abnormally warm winter is be- 
ing felt in many selling spots,” Mr. 
Newell said. “Householders who for 
years have relied on this means of re- 
frigeration are being forced into the 
market. 


“In many cases, according to our 
telegraphic advices, residents in the 
rural sections who stored their own 
naturai ice are asking for prices on 


(Concluded on Page 4, Column 4) 


Engineer Howard Blood, president of Norge Corp., pilots the first of five 
trainloads of refrigerators from Muskegon as Fireman John Knapp, vice 
president, and Brakeman C. D. Donaven, secretary-treasurer, swing aboard. 


Entered as second-class matter 
Aug. 1, 1927, at Detroit, Mich. 


April Kelvinator, 
Leonard Sales 
Gain 10% 


DETROIT—Shipments of Kelvinator 
and Leonard electric refrigerators for 
the month of April amounted to 25,400 
units, an increase of 10 per cent over 
the same period in 1931, it was an- 
nounced last week by H. W. Burritt, 
vice president in charge of sales. 

While definite figures are not yet 
available, it is not expected that dollar 
sales will show the same percentage of 
increase because of the recent price re- 
ductions on all lines, Mr. Burritt stated. 


ENTRIES IN ARGENTINE 
EXHIBIT CLOSE MAY 30 


NEW YORK CITY—Companies plan- 
ning to exhibit at the Sixth Inter- 
national Congress and Exhibition of Re- 
frigeration, to be held in Buenos Aires, 
Argentina, Aug. 27 to Sept. 23, must 
make arrangements by May 30 with 
Juan Emilio Capurro, official represen- 
tative of the Argentine government, 
who has established headquarters at 149 
Church S8t., here. 

President Uriburu of Argentina has 
appointed an executive committee which 
is making arrangements for the exhibi- 
tion, to be held in the grounds of the 
Argentine Rural Society. Dr. Horacio 
N. Bruzone, president of this society, 
heads the executive committee. 

The committee has published a book 
of regulations which, along with a plan 
of the exhibition space and an exhibi- 
tors’ petition form, may be had from 
Mr. Capurro. Information on the cost 
of space may also be had from Mr. 
Capurro. 

A petition for the exemption of cus- 
toms duties on material sent for display 
at the International Exhibition, has 
been addressed to the Secretary of the 
Treasury of Argentina by the commit- 
tee, according to the announcement. 

“We are pleased to advise,” the com- 
mittee stated, ‘that the matter is re- 
ceiving preferential attention, and that 
the probabilities are that the concession 
will be granted.” 

The exhibition as planned will in- 
clude four sections, the first of which 
will contain materials for refrigeration 
equipment (machines, insulation, refrig 
erants, refrigerative implements). 

General applications of refrigeration 
will comprise the second section. Per 


(Concluded on Page 9, Column 3) 


TENNESSEE FURNITURE CO. 
NAMES NEW DISTRIBUTOR 


CHATTANOOGA, Tenn.--G. & M. Dis- 
tributing Co., Harrisburg, Pa., has been 
appointed Cavalier electric refrigerator 


distributor for 40 counties in central 
Pennsylvania, according to announce- 
ment by Robert T. Frazier, vice presi- 
dent of the refrigerator division, Ten- 


nessee Furniture Corp. 

W. C. Makibbin is manager of the 
company, assisted by R. D. Jones, sales 
manager Offices are at 275 Boas St., 
Harrisburg. Seven men comprise the 


ganization of 15 men operating in Har 
risburg is planned. 


HOSMER NAMED MANAGER OF 
BOSTON EDISON CO. 


BOSTON--Sidney Hosmer has been 
appointed general manager of the Edi- 
son Electric Illuminating Co., 


dent and general manager for 32 years 
Mr. Hosmer was named assistant 
general manage 


Jan. 9. He has been in the central sta- 
tion field here since 1894, and for 30 
3oston 


years was superintendent of the 
Edison Co.’s construction bureau 


wholesale department, and a retail or- | 


following | 
the recent death of C. L. Edgar, presi- | 


r and vice president last | 


TEN CENTS PER COPY 
THREE DOLLARS PER YEAR 


Senate Committee Kills 5% Tax 
On Refrigerating Machines 


Recommendations Go to Senate for Approval; 
Joint Action with House to Follow 


WASHINGTON, D. C., May 9.—The 5 per cent manufacturers’ 
tax on electric refrigerators, proposed in the revenue bill passed by 
the House of Representatives, April 1, has been removed from the 
bill before presentation to the Senate, by the Senate Finance Com- 
mittee. The bill will be reported to the Senate early this week, 


—————————— according to Senator Smoot, chairman. 


In the event that it is passed by the 
Senate, it will be necessary for the bill 
to be considered by a joint’ conference 
committee from the Senate and House. 

The excise tax on refrigerators was 
one of 11 such taxes appearing in the 
bill, as passed by the House of Repre- 
sentatives, which were removed by the 
Senate committee. 

The other commodities which do not 
appear in the bill as it will be consid- 
ered by the Senate are: furs, toilet ar- 
ticles, boats, firearms, sporting goods, 
cameras, matches, soft drinks, produce 
exchange and safe deposit boxes. 

The five per cent tax on radios and 
phonographs was left in the bill, and 
the tax on automobiles was raised from 
3, 2, and 1 per cent to 4, 3, and 2 per 
cent, respectively. It was provided that 
tires should be exempted from the ex- 
cise tax. 

The committee returned to the bill 
the two-year limit on excise taxes. This 
it had previously stricken out, making 
all the excise taxes permanent. The 
return to the two-year limitation was 
made on the recommendation of the 
Treasury Department. 

Action of the committee in revising 
the bill came following appearance be- 
fore the committee of the Secretary of 
the Treasury, Ogden L. Mills, who pre- 
sented what was termed a “compromise 
program.” It was adopted in the com- 
mittee by a vote of 13 to 4. 

The revenue bill as revised would 
bring in an estimated amount of $1,010,- 
000,000 over the present law, and falls 
about $231,000,000 short of the amount 
needed to balance the budget. 

The committee rescinded its action 

(Concluded on Page 4, Column 2) 


BUREAUS ATTAIN 84% OF 
QUOTA IN FIRST QUARTER 


NEW YORK CITY—Eighty-four per 
cent of the quota set by Electric Refrig- 
eration Bureau for household refrigera- 
tion sales during the first three months 
of 1932 was attained, according to fig- 
ures released last week. 


Nine states exceeded their quotas, 
Nevada having reported sales totaling 
178.6 per cent of the state quota for 
three months. Other states exceeding 


their quotas were: Connecticut, 130 per 


cent; Delaware, 155.1; Maryland and 
District of Columbia, 161.4; New York, 
106.7; Pennsylvania, 104 per cent 

West Virginia, 169.7 per cent; Mis 


souri, 127.8 per cent; Virginia, 146.4 per 
cent Tennessee missed its quota by 
only 2.6 per cent 

The total number of refrigerators sold 
throughout the country, according to 
3ureau estimates, was 160,037, as com- 
pared with a quota for the period of 


(Concluded on Page 4, 


BUREAU COMPLETES PLANS FOR 
NELA CONVENTION EXHIBIT 


Column 1) 


NEW YORK CITY~--Plans for the 
Electric Refrigeration Bureau at the 
N.E.L.A. convention in Atlantic City, 
June 5 to 10, are rounding into shape 
as contracts have been placed for the 
decorations, furniture, and floor covet 


ings. 
A sum of $10,000 was set aside in the 


bureau budget for the preparation of 
this exhibit, which will be located di- 
|rectly in front of the stage of the ex 


hibition hall 


_McELHINNY LEAVES FOR TOUR 
| OF PACIFIC COAST 


Mich.—-W. D. Me 
Copeland 
month's 


CLEMENS, 
|Elhinny, vice president of 
Products, Inc., has left for a 
trip to the Pacific Coast, where he will 
Copeland distributors in Los 
Angeles; San Francisco; Portland, Ore 
Seattle; Spokane, Wash.; Denver, and 
other cities. 

Mr. McElhinny has just returned from 
|a similar tour through Texas, Louisiana, 
}and Oklahoma. 
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BURNER ASSOCIATION 


BOSTON—Morgan J. Hammers, vice | 
president and general manager of the | 
Petroleum Heat & Power Co., was 
elected president of the American Oil 
Burner Association at the convention 
which closed here recently. He succeeds 
Walter F. Tant, who was elected a life- 
time honorary member of the associa- 
tion. 

The executive committee selected in- 
cludes Mr. Hammers; Haldeman Finnie, 
Timken Silent Automatic Co.; E. M. 
Fleischmann, May Oil Burner Corp.; W. 
J. Smith, Cleveland Steel Products 
Corp.; R. M. Sherman, Silent Glow Oil 
Burner Corp. 

R. S. Bohn of the Preferred Utilities | 
Mfg. Co., New York City, was named 
chairman of the dealer division, succeed- 
ing Lionel L. Jacobs. Mr. Bohn was also | 
elected a vice president of the associa- | 
tion, as was J. H. Hirsch of the Auto- | 
matic Burner Corp. 

To fill vacancies on the board of di- | 
rectors from the manufacturers’ divi- 
sion, the following two men were elected: 
Robert Hoffman, president of the York | 
Oil Burner Co., York, Pa., and J. A. | 
Lattner, secretary-treasurer of the Cen- 
tury Engineering Corp., Cedar Rapids, 
Iowa. 

To fill vacancies from the dealer divi- 
sion, the following were elected direc- 
tors: George Steel, Automatic Utilities, 
Inc., Bogota, N. J., and John W. Scott, 
Buckley and Scott Utilities Co. 


60 KELVINATOR DEALERS 
ATTEND SALES MEETING 


BIRMINGHAM, Ala.--Sixty Kelvina- 
tor dealers attended a second 1932 con- 
vention sponsored by Clark & Jones 
Piano Co., distributor, at the Thomas 
Jefferson Hotel recently. S. D. Camper, 
regional manager, A. M. Taylor, adver- 
tising manager, and G. E. Wagoner, dis- 
trict manager, were speakers. 

The program was as follows: “The 
Future of Electric Refrigeration,” B. C. 
McCoy, Jr., sales manager of Clark & 
Jones; R. P. McDavid, vice president, 
“Merchandising Kelvinators”; presenta- 


HAMMERS LEADS OIL. 


tion of the Kelvinator line, S. D. 
Camper; advertising program, A. M. 
Taylor. 

“Cold Facts” discussion, G. E. 


Wagoner; Electric Refrigeration Bureau 
activities, Dick Richards, sales manager, 
Birmingham Electric Co.; “Power Com- 
pany Policies,” Jack Southerland, mer- 
chandise manager, Alabama Power Co. 

The moving picture of a trip through 
the Kelvinator plants was a feature of 
the program. 


NASHVILLE PAPER HOLDS 
REFRIGERATION SHOW 


NASHVILLE, Tenn.-A_ cooperative 
electric refrigeration show, sponsored 
by the Nashville Tennessean, which end- 
ed April 30, featured a lecturer on home 
economics, frozen foods, and recipes. 


WMitin 


RE 
G 
Su 


er 


And 
San 


Chic 
New 


AS 


Los Angeles, Cal. 
Denver, Colo. 
Detroit, Mich. 


-. St. Paul, Minn. 
+ St. Louis, Mo. 


ELECTRIC REFRIGERATION NEWS, MAY 11, 1932 


Powered for the Tropics 


as 


Joan Blondell (left), film star, curls up in a Norge for heat relief, while Evalyn Knapp, another movie actress, 


poses beside a Norge. This is the umpteenth time that Miss Blondell has been pictured inside a refrigerator. 


How To Operate a Distributorship 


As Told By H. M. Ferguson, Secretary, Norge Michigan Distributorship 


By Phil B. Redeker 


DETROIT-— Dealer aggressiveness 
and loyalty will bring success to the dis- 
tributor over and above all other fac-° 
tors, believe the officials of the Republic 
Radio Corp., Norge distributor for De- 
troit and lower Michigan; and they have 
built their dealer relationship program 
accordingly to inspire these qualities in 
the firms that constitute their dealer 
outlets. 


“The manufacturer and the distribu- 
tor have to sell themselves to the public 
first through their dealers,” says H. M. 
Ferguson, secretary and sales manager 
of the Republic Radio Corp. ‘“Adver- 
tising, mail campaigns, all promotional 
work, follow the aggressive activity of 
a dealer organization—a large dealer 
organization. 

“By an aggressive dealer I mean the 
type who displays enthusiasm over his 
product from the very first moment he 


contacts a prospect--whether in his 
store or in a canvass,” Ferguson ex- 
plains. “If you can get enough dealers 


who will operate in that spirit, the story 
of your product will be spread by word 
of mouth advertising through users and 
contacts as well as by the dealer and 
his force.” 


EXTRA DRY 
tSOTOO 


TRADE 


Maan REGO VS PAT OFF 


Liquid Sulphur Dioxide 


FRIGERATION GRADE 


UARANTEED 


per-dried by itself—no oth- 
chemicals used in drying. 


Service Men rely on our prompt 
deliveries from local stocks 
and our personal service. 


Warehouse stocks at: 


West Norfolk 


Jacksonville 


New York Miami 
Boston Tampa 
Atlanta Houston 


with Local Agents at: 

Buffalo, N. Y. 

Cincinnati, Ohio 
Cleveland, Ohio 

Seattle, Wash. 
Vancouver, B. C., Canada 
Winnipeg, Man., Canada 
Toronto, Ont., Canada 
Montreal, Que., Canada 
London, England 


Francisco, Cal. 


ago, Ill. 
Orleans, La. 


Write, wire or cable where we may serve 
you. 


Cable Address “Eustis Boston”. 


VIRGINIA SMELTING G. 


To illustrate what he believes can be 
done by this method, Ferguson cites the 
fact that he believes that he sold 25 
Norge refrigerators before the Republic 
Radio Corp. ever became a Norge dis- 
tributor. Ferguson was a Norge user 
who had been so well sold on the prod- 
uct that he claims his enthusiasm for 
his own model led directly or indirectly 
to purchases of Norge cabinets by 25 
of his friends. 


“To sell his product through the 
dealer, the distributor must first sell the 
product and himself to the dealer,” 
Ferguson believes. 


Two Themes of Selling 


The Republic Radio Corp. has fol- 
lowed out two themes in_ selling 
“through” the dealer. (The distributor- 
ship operates strictly on a wholesale 
basis.) 

First, they have taken great pains to 
have their dealers well versed in the 
product itself, through intensive school- 
ing by their representatives. 

Second, from a merchandising stand- 
point, they have uncovered, and, in many 
cases, literally created a potential mar- 
ket for their dealers. 

To accomplish the latter, the dis- 
tributor has used a survey technique 
which is “different” in nature and of 
double significance in its results. 


Areas Used in Detroit 


In keeping with its philosophy that 
the greater number of enthusiastic 
dealers operating, the better are the 
chances of success, Republic Radio 
Corp. has divided the city of Detroit 
into certain fairly small _ prescribed 
areas. (At the present time, there are 
51 Norge dealers in metropolitan De- 
troit alone.) 

As soon as a dealer has been selected 
for this territory, the sales representa- 


| 


tives of the Republic Radio Corp., who | 


are really the dealers’ schoolmasters 
and advisers, get together with him to 
help him hire a crew of intelligent, 
middle-aged women. 


Women Do Canvassing 


These women call on every home 
within the area, present the housewife 
with the Norge house organ (a roto- 
gravure piece, with timely news photo- 
graphs and containing but one full page 
of Norge advertising) and find out about 
the number and kind of electrical ap- 
pliances to be found in every home in 
the area. 

Through the actual canvass efforts of 
these women, abetted by a study of 
newspaper and magazine statistics on 
the number of wired homes, and degree 
of saturation per appliance in the ter- 
ritory, the distributor is able to 
the dealer an idea of the potential mar- 
ket in his area. 


Prospect Cards Prepared 


But the women canvassers, although 
not doing any sales work, take names 
and addresses, and record information 
relative to these 
or not the individual has refrigeration, 
and ability to purchase at the present 
time. 

Prospect cards, properly made out for 


|follow-up calls and for prospect data, 
rots rushed to the dealer, the names 
| gathered from the survey are carded 
}and the dealer has something to work 
‘on immediately 

This idea “catches 


West Norfolk, Virginia 
F. A. EUSTIS, Secretary 
131 State Street, Boston and 75 West Street, New York 


on” with most 


| capacity 


give | 


names as to whether | 


dealers, Ferguson points out. It is the 
initial impetus which they need, it 
arouses their enthusiasm and gets them 
into an aggressive mood for active sales 
effort. 


A number of small dealers, who took 
the Norge franchise practically on a 
shoestring, but who took advantage of 
this initial opportunity, have accounted 
for more business than some of the 
better established dealers who have 
failed to become aware of their op- 
portunities, says Ferguson. 


Mails 21,000 Monthly 


One such dealer is now mailing 21,000 
copies of the Norge organ monthly 
(follow-up mailings are made after the 
canvass for sales promotional purposes) 
and has ordered 30,000 prospect cards, 
Ferguson relates. 


Representatives of the Radio Dis- 
tributing Co. make frequent calls (at 
least twice a week), hold weekly schools 
to keep the dealers active and interested 
in outside selling. In every dealership 
throughout the state (Radio Distributing 
Co. has some 100 dealers in Michigan, 
in addition to those in Detroit) sales- 
men receive training at these weekly 
meetings from wholesale representa- 
tives, no matter how small the dealer- 
ship. 

Grand Rapids Center 


A branch office at Grand Rapids 
serves as a central operating point for 
wholesale representatives working west- 
ern Michigan. 


These training schools are character- 


istically “for the dealer” and his men. 
Open discussion of personal problems 
are encouraged, and the distributor's 
representative guides the meeting, 
answers questions, and explains selling 
points and current selling tactics. 

The wholesale 
been trained to 
dealer,” in keeping 
tor’s idea, and thus 
of an 

help 


representatives have 
“sell through’ the 
with the distribu- 
rarely act in the 
order taker, although 
they will in closing a sale, if 
necessary. 


Teach Merchandise Methods 


These “instructors” train strenuously 
for the job of teaching dealers and 
salesmen correct and successful meth- 
ods of merchandising. They often re- 
hearse their “act” before each other be- 
fore they go out on a “school job,” to 
draw criticism that will polish up their 
presentation, and to broaden their scope 
by getting the many different view- 
points and ideas brought to light in the 
rehearsals. 

Dealers have been selected by the De- 
troit Norge distributor principally on 
their apparent ability and eagerness to 


| 
|grasp the opportunity awaiting acti, 


efforts in refrigeration merchandising 
“Experience doesn’t mean anything | 
the dealer doesn't realize the possibi! 
ties and isn’t ready to undertake a piec. 
of active sales work,” says Ferguson. 


While all dealers are urged to acqui: 
;an outside selling force as quickly a 
| Possible, this isn’t made compulso: 
Ferguson points out, because there a; 
many good “display” dealers who a: 
good merchants in their own way an 
who, by expressing an enthusiasm f; 
the Norge product in their own litt 
clientele, build potential sales. 


Train Service Men 


Dealers outside Detroit are require 
to have at least one man well versed j 
servicing, and stringent requirements 
attendance to regular three- and fou: 
day service schools at the distributo: 
ship are made on these dealers. 

“No Norge user in Michigan is mor: 
than a half-hour from service,” is th: 
slogan which has been created by th: 
service department. 


Service work in the Detroit metro 
politan area is handled by an elaborat: 
set-up at the Radio Distributing Co.’ 
| Offices, where a force of men and a 
| roomful of equipment are ready to tes! 
|and repair Norge models at all times 


| Defray Direct Mail Costs 
| 


Dealers get credit towards defraying 
| the cost of mailing pieces, charts, stor« 
|banners, etc., through an allowance 
|made on every refrigerator billed to 
|them. Direct mail literature pieces are 
sent direct to the dealer, who does his 
own mailing. 

Dealers are tied in very closely with 
two types of advertising programs now 
being used by the Norge Corp. Through 
the “national key city” advertising pro- 
gram, Norge dealers in 16 Michigan 
cities and Detroit, benefit by having 
their names inserted in the advertising 
placed in newspapers of these cities by 
the Cramer-Krasselt Co., Norge adver- 
tising agency. 

A cooperative program in which dis- 
tributor aids dealer has been worked 
out for the benefit of dealers who wish 
to do their own local advertising. 


NORGE SALES GAIN USED 
AS NEWSPAPER AD COPY 


DETROIT—A letter from Howard E 
Blood, president of Norge Corp., to- 
gether with statistics on Norge’s sales 
record during 1931, was the basis of an 
advertisement run by the Philadelphia 
Public Ledger and Philadelphia En- 
quirer in the Detroit Free Press recently 

The letter from Mr. Blood to George 
G. Steele of Curtis-Martin Newspapers, 
Inc., pointed out that Norge Corp. 
| doubled its lineage in Curtis-Martin 
| papers in 1931, and increased sales 700 
| per cent during that year in the Phila- 
| delphia area. 

A picture of Mr. Blood formed part 
of the advertising copy. The burden of 
the copy was “Complete coverage is 
necessary to maintain and develop 
volume in Philadelphia markets.” 


COPELAND DISTRIBUTOR IN 
BOSTON APPOINTS 2 MEN 


BOSTON—Harry F. Bell has been 
|named metropolitan sales manager, and 
Maurice Atlas, commercial sales man- 
lager of Appliance Engineering Co., 
|Copeland distributor for New England 
|E. A. Terhune, president of the com 
pany, announced late last week. 

| Mr. Bell has been connected with the 
| distributing firm for three years, and 
was district manager in southern Massa 
chusetts. In his new position he will 
| have charge of all dealers in the metro 
|politan district as well as apartment 
| house business on domestic equipment 

| Mr. Atlas has been in Copeland sales 
| work in Minnesota, then as sales man 
ager for a Boston dealer. In this latte: 
connection he led all Copeland salesmen 
in the sale of commercial equipment 


SERVEL EXPORTER SETS UP 
BERLIN HEADQUARTERS 


EVANSVILLE, Ind.—E. T. Klee of the 
Servel export department, sailed recent- 
ly for Berlin, Germany, where he will 
make his headquarters as representative 

|for Servel in northern Europe. 


G. L. Expansion Valve 
Model B 


POSITIVE?— Yes Sir! 


832-840 S. Central Ave. 


EFFICIENT?—Yes Sir! 
SIMPLE?—Yes Sir! 
SENSATIONALLY 
PRICED FOR THE TIMES 


Send for Sample 
You be the judge and jury 


GUSTAVE LIDSEEN, INC. 


Chicago, lil. 
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"4 Reproduced, by permission, | 
“si from April 27th issue of (*Fontaine Pos, 1932) 
E i i i News. : 
5 Btoctrie Meyrigoration os Fontaine Fox in The Cleveland Plain Dealer. 


| HERE'S THE ANSWER! 


Door Lock and 
Keys on Every 


GIBSON Model 


GAIN Gibson leads the way. Another practical 
sales feature that every housewife will 
appreciate and want. 


All Gibson Electrics are now equipped with door locks 
and keys. The Gibson lock is completely hidden in the 
latch plate. Keyhole is at the side, out of sight. Design 
and beauty of the hardware are unchanged. 


Gibson leads in every phase of consumer appeal — in 
beauty, in conveniences and in performance. To see a 
Gibson is to buy a Gibson. It’s more than up-to-the- 
minute, It’s years ahead! Prove the power of Gibson 
appeal. Write for details. 

GIBSON ELECTRIC REFRIGERATOR CORPORATION 


GREENVILLE - MICHIGAN 


EXPORT SALES DEPT. IN CANADA . 
P Rds bg .% . TRESTRAIL CORPORATION, Ltd., A N A PPR ECI ATI O N 
255 Spadina Ave. 1100 Craig St., . ve Ce, 
Cable Address ‘oem olga cy = doa To Gibson Dealers and Pa 
“GIBSELCO™ Chicago, Bently Code Montreal, Quebec a 


Distributors 


The unprecedented public 


demand for Gibson Electrics 
AS LOW AS made it impossible for us to 
keep up with the rush of 
50 orders during the last few 
—s weeks. We're sorry and we 
appreciate your patience and 

loyalty in waiting. 

INSTALLED 
. 


IN THE HOME Production has now been 
Monol Nil stepped-up and we can fill 
ONO NI Eleetuic orders promptly. 
. mi It pays to wait for Gibson! 
THE MOST REFRIGERATOR IN THE WORLD 
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BUREAUS ATTAIN 84% 
OF QUOTA IN QUARTER 


(Concluded from Page 1, Column 5) 
190,019. Largest number sold in any 
one state was sold in New York, with 
sales of 31,194 household units, com- 
pared with a quota of 29,247 for the 
three months. 

The lowest percentage of quota at- 
tained by any state was that of Wash- 
ington, which reported only 29.5 per cent 
of quota. 

Figures are as follows: 


N.E.L.A.  Esti- % 
Quota mated Quota 
First Total Reali- 
3Months Sales zation 
New England 
Connecticut 3,208 4,161 130.0 
Maine .. aCe 1,430 937 65.5 
Massachusetts 9,661 7,399 76.6 
New Hampshire. 991 510 51.5 
Rhode Island.... 1,524 1,029 67.5 
Vermont ...... 597 375 62.8 
Eastern 
Delaware ....... 345 535 155.1 
Maryland & D.C. 3,597 5,806 161.4 
New Jersey . 9,045 7,325 81.0 
New York ...... 29,247 31,194 106.7 
Pennsylvania . 16,656 17,328 104.0 
East Central 
Kentucky 2,199 1,600 72.8 
See »- 123,188 7,930 65.1 
West Virginia... 1,440 2,443 169.7 
Middle West 
Se 3,560 2,143 60.2 
Kansas 2,735 1,965 71.8 
eee 5,216 6,666 127.8 
Nebraska ....... 1,961 1,582 80.7 
Pacific Coast 
Arisoma ....... ; 519 414 79.8 
California . 13,944 9,023 64.7 
BER, so c.6:0'0'0 > 140 250 178.6 
North Western 
NE vp e-b.50e 2.008 458 314 68.6 
pS eee 621 359 67.8 
COD cv caceevies 1,760 964 54.8 
EN, biacaees esos 801 607 75.8 
Washington .... 3,214 949 29.5 
South Eastern 
BO Sr 1,445 1,025 70.9 
Se 1,793 1,228 68.5 
Georgia cstheee Gee 1,280 84.2 
North Carolina... 1,871 1,617 86.4 
South Carolina. 940 669 71.2 
Tennessee ...... 1,872 2,823 97.4 
Virginia ........ 2,100 3,074 146.4 
Great Lakes 
ere 14,646 10,490 71.6 
DD Sine vcarves 5,551 2,344 42.2 
Michigan ....... 8,852 6,303 71.2 
Wisconsin ....... 5,037 3,030 60.2 
North Central 
Minnesota eae 3,380 90.0 
North Dakota ... 477 306 64.2 
South Dakota ... 630 379 60.2 
Rock Mountain 
Colorado ; 1,529 1,338 87.5 
New Mexico ... 256 184 71.9 
Wyoming ....... 267 104 39.0 
South Western 
Arkansas ....... 887 666 75.1 
Louisiana 1,461 875 69.9 
Mississippi 801 284 35.5 
Oklahoma ....... 2,103 1,601 76.1 
ee sass re 4,229 81.7 
yo ee .190,019 160,037 84.2 


PENDERGRAPH HEADS NEW 
NASHVILLE BUREAU 


NASHVILLE, Tenn.—H. A. Pender- 
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James A. Sterling (left) and D. C. 


New Norge Executives 


Roads have recently been appointed 
sales promotion and advertising managers, respectively, of Norge Corp. 


SENATE COMMITTEE 
KILLS TAX ON UNITS 


(Concluded from Page 1, Column 5) 
to increase normal income rates to 4 
and 8 per cent. The income rates now 
stand at 3 per cent on the first $4,000, 
6 per cent on the next $4,000, and 9 per 
cent on the remainder, with surtax 
rates running to a maximum of 45 per 
cent on incomes of $1,000,000 and over. 


The exemption on admissions was 
lowered from 45 cents to 10 cents, and 
a 5-cent per pound import tax was im- 
posed on rubber. 

The penalty of one and a half per 
cent on consolidated returns of corpora- 
tions was stricken out, and the $1,000 
exemption for corporations was re- 
moved. 

The net business loss provision, which 
was removed by the House recently, 
was restored so that carry-over on net 
losses is permitted for one year. 

The import excise taxes as previously 
provided were left in the bill, affecting 
lumber, copper, coal, and oil, and bring- 
ing an estimated revenue of $6,000,000. 

In agreeing to the 4-cent stamp tax 
on stock and bond transfers, the com- 
mittee exempted from the bond trans- 


fer tax all bond transfers in connec- 
tion with tax-free reorganizations. 
The tax of 2 cents on each bank 


| check, it was explained, was not levied 
|as a stamp tax, but was a figure to be 
| deducted by the bank from the account 
|of the individual writer of the check. 

The committee provided that all ex- 
|cise taxes will begin July 1. A motion 


graph, president of Pendergraph-Brown, |to reconsider rates was tabled by the 
Inc., has been appointed chairman of |committee, and action taken to estab- 


the Electric Refrigeration Bureau of 
Nashville, which was organized recently 
at a meeting attended by 200 distribu- 
tors, dealers, and salesmen. 

Other officers include J. P. Lawrence, 
president of Herbrick & Lawrence, vice 
chairman, and W. W. Gambill, Jr., of 
Gambill Distributing Corp., secretary. 

Dr. G. W. Allison, field manager for 
the bureau, explained in detail the bu- 


reau’s plan of cooperation. The indus- 
try is represented in Nashville by 29 


dealers and 12 distributors. 


that no more rate 
be attempted in com- 
the bill would be re- 
substantially as 


|lish definitely 

changes would 

mittee, and that 
ported to the Senate 
adopted May 6. 

Two amendments proposed by Sena- 
tor Gore of Oklahoma were adopted, 
one of which would provide that the 
amount in excess of $75,000 of any sal- 
ary paid by a corporation could not be 
deducted as expenses, and the other 
of which would provide that an _ in- 
{dividual receiving a bonus from a cor- 


New Low Prices 
on ESCO Milk Coolers 


Model “J” 
ESCO Electric Milk Cooler 
irmco Ingot Iron, inside and out 


ze 
The ESCO Line offers you 
5 real profit makers 
1. Models “E” and “J” ESCO Cool- 
ers (patented) for cans of milk. 


2. Models “B” and “BI” ESCO Dry 
Storage Coolers for bottled milk. 


2 


3. Model “D” ESCO Bev erage 
Coolers. 
4. Model a Esco k e Makers. 


5. Special ESCO Brine Tanks and 


Coolers for many purposes. 


a 


mean Business! 


y7ITH ESCO you now have a better op- 
portunity than ever before to really cash 

in on milk cooling business. Dairymen need 
milk And they buying ESCO. 


coolers. are 


Superiority of product, exact’ engineering, 
user satisfaction, sound merchandising 
through established dealers, and consistent 
advertising have built up definite consumer 
preference for ESCO. Thousands of ESCO 


Electric Milk Coolers are in daily use. 

Now you can sell patented ESCO Milk Cool- 
ers at the lowest price in history. The new 
low priced Model “J” 


cially introduced to help you get business. 


Line has been espe- 


Be sure you have the latest ESCO price list 
and ESCO Sales Manual, with copyrighted 
data tables showing applications for your 
refrigeration units. 

Write for 
ESCO Sales Plan 


information. Get the complete 


see how we help you sell. 


ESCO CABINET COMPANY, 


Manufacturers 
137 E. Market St. West Chester, Pa. 


Norge Dealer Sells 
15 Units in 1 Day 


BROCKTON, Mass. — Charles 
Feldman of the United Music 
Stores recently decided to show his 
staff of 30 Norge refrigerator sales- 
men how to sell. 

Picking up a handful of prospect 
cards without any selection or pre- 
vious cultivation of a prospect list, 
he took a cutaway “rollator” with 
him and set out. When he returned, 
his sales sheet showed that he had 
secured deposits on 15 Norges. 

Mr. Feldman’s organization, which 
includes 14 stores, has ordered six 
carloads of Norge refrigerators this 
year. 


poration should turn over 80 per cent of 
this bonus to the government. 

The suggestion of L. H. Parker, chief 
of staff of the Joint Committee on In- 
ternal Revenue Taxation, relative to the 
section of the House bill limiting stock 
losses to stock gains in any particular 
year was adopted by the committee. 

The House bill provided that any 
security losses suffered by a taxpayer 
could be deducted from his taxable in- 
come only to the extent of gains in sim- 
ilar transactions for the same calendar 
year. 

This applies both to 
for more than two years—defined in the 
}bill as ‘capital assets,”—and those 
|}owned for less than two years. 
| Under the Parker plan securities held 
for more than two years were removed 
from the limitations of this section. 


securities held 


} 
| 

i 

| 

| Securities owned for less than two 
|years were left under the restrictions, 
| with the exception that the amount dis- 
allowed to any taxpayer under the op- 
j}eration of the section could be carried 
|forward as a deduction from capital 
|gains for the next taxable year. 

The provisions of the bill, as finally 
approved and announced by the com- 
mittee, with the treasury estimates, are 
in summary as follows: 

Income taxes: 


Normal rate, 3, 6 and 9 per 
cent surtaxes with maxi- 
| mum of 45 per cent on in 


comes over $1,000,000 $155,000,000 


Corporation taxes: 
Rate 14 per cent with no ex 


emption and 1 per cent 
penalty on consolidated re 
turns removed 62,000,000 
Administrative changes 80,000,000 
Estate and gift taxes 5,000,000 
Excise taxes: 
Lubricating oil, 4 cents per 
gallon 35,000,000 
Chewing gum, 3 per cent 3,000,000 
Automobiles i per cent 
trucks, 3 per cent parts 
and accessories, 2 per cent 
tires excepted 73,000,000 
Brewer's wort, 15 cents per 
gallon; malt syrup, 3 cents 
per pound; grape concen 
trates, 20 cents per gallon 97,000,000 
Radios and phonographs, 5 
per cent 11,000,000 


Miscellaneous taxes: 

Telephone and telegraph mes 
sages: 5 per cent on tele 
grams; telephones, 10 cents 
on calls from 50 cents to $1 
15 cents from $1 to $2; 20 
cents over $2; 10 cents on 


radio and cable messages 24,000,000 
Admissions, 10 per cent above 

10 cents 110,000,000 
Oil pipe lines, 3 per cent of 


6,000,000 
22,000,000 
5,000,000 


service charge , 
Stock transfers, 4 cents 
Bond transfers, 4 cents 


Stock and bond issues, 10 
cents per $100 8,000,000 
Conveyances, 5) cents per 


10,000, 000 
95,000,000 


$500 . 
Checks, 2 
Import taxes: 


cents each 


Crude rubber, 5 cents per Ib 53,000,000 
Oil, coal, copper, lumber 6,000,000 
Postage increases: 
First-class, 1 cent increase 
second-class, 1922 schedule 160,000,000 


lTotal estimated yield of bill... $1,010,000,000 


(Concluded from Page 1, Column 3) 


Frigidaires. This field for automatic re- 
frigeration has been barely touched and 
many farmers are prospects because 
they have electric light, water pumps, 
cream separators and other devices 
powered by current from _highlines 
running right by their doors.” 

This spring business drive is a con- 
solidation of tested selling methods, and 
all are tied in with a national promo- 
tional program, it was stated. National 
magazine advertising, display space in 
2,000 newspapers, direct mail, outdoor 
advertising, door knob hangers and 
telephoned invitations are being used 
throughout the showing to attract pros- 
pects to Frigidaire showrooms. 

All materials for these national shows 
were standardized to effect economies. 
Considerable savings were realized by 
holding the event simultaneously in all 
showrooms. Window displays, showroom 
decorating materials, and equipment for 
staging the showing and food exhibit 
were sent into the field at prices lower 
than in times past. 

The goal of Frigidaire this year is to 
better the average made at last year’s 
spring showing, when one out of every 
13 persons who visited a showroom 
bought a Frigidaire. 

“By holding our spring activity in all 
parts of the country at the same time, 
most of our 5,000 dealers are partici- 
pating, where if we left it to them to 
determine the exact date many would 
not be held at all, or held too late to 
produce the maximum benefit,” said J. 
J. Nance, manager, sales planning divi- 
sion. 

“In 1931 our spring program was 
launched at various dates, depending 
upon the progress of the season. It was 
held as early as March in some parts 
of the South and late in June in north- 
ern cities. 

“Under such circumstances many 
dealers did not get under way until 
after other dealers in neighboring terri- 
tory had launched their campaigns and, 
as a result, some of the stimulative 
value of the 1931 ‘spring opening’ pro- 
gram was lost.” 


Food Thrift Exhibit 


DAYTON—Acting upon the theory 
that sales points must be dramatized 
this year more than ever before, Frigid- 
aire dealers throughout the country are 
presenting during their “Spring Show- 
ing,” a Food Thrift exhibit. 

Results of a recent survey showed 
that Frigidaire users all over the coun- 
try save an average of $9.96 a month, 
by buying in quantity, by saving food 
spoilage, and by a small saving of cur- 
rent over ice. 

This survey is dramatized in Frigid- 
aire showrooms by tables containing 
the amount of food which $9.96 will buy 
in the city in which the dealer is lo- 
| cated. A placard above the table gives 
|the name of the grocer from whom the 
food was bought, with the grocery bills. 
Three wall charts flank the table in 
bey display. One shows that 32 per cent 
|of the average family’s income is spent 
|for food. A second shows that 63 per 
|cent of such food requires refrigeration 
|to prevent loss and to protect it from 
}contamination. A third shows how re- 
frigeration saves money. 

J. J. Nance, manager of the sales 
planning division, believes that the ex- 
hibit impresses visitors, presents the 
salesman with an effective means of 
visualizing his thrift talk, and proves a 
good closing argument. Frigidaire sales- 
men are selling thrift harder this year 
than ever, Mr. Nance states. 


Detroit Show 


DETROIT—Supplementing the Food 
| Thrift exhibit suggested by Frigidaire 
| headquarters, the Detroit branch, Frigid- 
aire Sales Corp., made a survey among 
|200 Detroit Frigidaire owners, to show 


5,000 Frigidaire Dealers Open Spring 
Showings Throughout Nation 


that the average monthly saving per 
user-family in this city is $10.57. 


Questionnaire Used 

Questionnaires, signed by the users 
and filed in the offices of the corpora- 
tion, established the figure. The ques- 
tionnaires asked the following: 

What date the Frigidaire was _ in- 
stalled in the home; the former average 
ice bill per week; the present average 
electric bill for Frigidaire operation; 
savings on food cost (by cutting down 
spoilage and by increasing quantity 
buying); how long the housewife has 
been able to keep perishables (fresh 
fruits, fresh vegetables, milk, cooked 
foods, fresh meat) in perfect condition 
on certain occasions. 

Space was allowed for remarks, and 
the signature of the owner appeared 
below. 

For the 200 homes, savings per week 
were reported of $182.65, through quan- 
tity buying; $121.85 savings, through de- 
creased spoilage; and $118.94, through 
using electric current instead of ice. 

Groceries for the table showing $9.96 
value at prevailing Detroit prices were 


purchased through the Atlantic & 
Pacific Tea Co. at one of its retail 
stores. 


Articles in Display 


The following articles, the total cost 
of which was $9.96, were there: 2 
medium cans green peas; 2 large cans 
sliced peaches; 2 cans wax beans; 1 doz. 
eggs; 2 cans corn; 2 cans tomatoes; 6 
cans pork and beans; 1 can baking 
powder; 2 cans tomato juice cocktail. 

Tall box of pepper; 5 jars of mar- 
malade; 1 qt. mayonnaise; 1 jar mus- 
tard; 3 cans plums (large); 1 box bar- 
ley; 4 boxes macaroni; 1 qt. Queen 
olives; 5 lbs. sugar; 6 packages cream 
cheese; 4 packages gelatin; 1 box dried 
prunes; 1 box salt; 1 package Orange 
Pekoe tea; 1 bottle vanilla; 1 package 
spaghetti. 

Large box of corn flakes; 1 package 
toothpicks; a jar of chili and one of 
catsup; 2-lb. box salted soda crackers; 
1 medium package rolled oats; 1 Ib. 
rice; 2 packages noodles; 1 package 
tapioca; 10 lbs. flour; 2 lbs. coffee. 

Two large cans pineapple; 4 large 
cans evaporated milk; 1 qt. dill pickles; 
3 packages dried split peas; 1 package 
dried lima beans; 1 lb. lard; 1 lb. butter; 
6 cans lima beans; 8 cans red beans. 

Prospects calling at the showroom 
were given a souvenir consisting of a 
refrigerator accessory. 


NORGE DEALER EXHIBITS IN 


PATERSON, N. J.—The Silk City 
Lighting Co., Inc., dealer representing 
Norge in Paterson, reported successful 
results from the recent Paterson Food 
Show held recently in the Paterson 
Armory. 

The Norge booth contained six models, 
with three “rollators” mounted in the 
foreground. A lighted sign saying “The 
New Norge” attracted attention to the 
booth; a large ‘‘Norge” in gilded letters 
hung above a sign the length of the 
booth which gave the dealer’s name and 
address. 

Display cards featuring “Powered for 
the Tropics” were a part of the decora- 
tion. Instead of having a table and 
chairs in front of the refrigerators, they 
were placed the other way around, thus 
bringing the models close to the front 
of the display space. 


HOME ECONOMIST USES 
NORGE IN SCHOOL 


NEW ORLEANS—Mrs. Eva UN. 
Pender, home economist for the New 
Orleans Public Service, Inc., recently 
chose a Norge refrigerator for use in 


a class in cold cookery. 

Mrs. Pender’s schools are open to the 
public and are held weekly in the New 
Orleans Public Service Auditorium. 


| 
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BUSH 


FINNED TUBING 


=) 


INDIVIDUAL SQUARE FINS 


With modern equipment for 


are ready to meet the various 
tion industry for condensers 


years experience in the manufacture of finned tubing we 


finned tubing. 


~ THE BUSH MFG. CO., HARTFORD, CONN. , 


quantity production and 22 


requirements of the refrigera- 
or other fabricated forms of 
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They’re buying Norge Electric Refrigerators . . . buying 
them by the thousands. Month after month for fifteen 
months, Norge has shown an increase over the previous 
year’s sales records. The first three months of this year saw 


Norge sales 241% of the same period last year. And now— 


A single shipment of $1,500,000 worth of Norge 


refrigerators! 


April 29th, five solid trainloads of Norge refrigerators 
left the factory. A fitting climax to April shipments... 
going out to provide more thousands of homes with 


Rollator Refrigeration. 


Every one of those thousands will put a 
profit in a Norge dealer’s pocket... a 
profit he keeps...one that does not have 
to go back into excessive service calls. 


The extra cooling power of the Norge 
Rollator is not only an important fac- 
tor for easy, low cost selling... it is a 
reserve of inbuilt sturdiness in the 
three simple moving parts... it means 
freedom from any serious Compressor 
trouble...it means a small service staff 
and a minimum parts stock to be 
carried. 

Norge is a short line, low inventory, 
package merchandise, Convenient to 
stock, readily sold and easily serviced 


product, with an attractive discount 
for dealers. 

The Norge factory's dealer-policy is 
one that has attracted many of the best 
retail merchandisers to the Norge line. 
The merchandising plan and the ex- 


N 


tensive advertising and dealer-help pro- 
gram is making Norge the “wanted” 
refrigerator with an ever-increasing 
bulk of the present-day consumer 
market. 


A popular price range adjustment in 
keeping with the times, has gone into 
effect on Norge without the sacrifice 
of one iota of Rollator Refrigeration 
quality. 


With the demand for Norge Rollator 
Refrigeration going ahead in a daily, 
sweeping increase, it is important to 
every alert dealer that he investigate 
the Norge. 

NORGE CORPORATION 
658 E. Woodbridge Street, Detroit, Michigan 


Norge Corporation is a division of Borg- 
Warner Corporation, one of the world’s 
largest makers of precision parts, including 
automotive free wheeling. 


THE ROLLATOR 


The famous Norge mech- 
anism. It has only three 
moving parts, is almost 
everlasting. 


RGE 


ROLLATOR REFRIGERATION 


WISE PROSPECTS SEE THE NORGE BEFORE THEY BUY... EXPERIENCED DEALERS SEE THE NORGE BEFORE THEY SELL 


T. L. S.—ERN. 
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PEOPLE 


LITTLE STORIES OF INTERESTING 


IN THE REFRIGERATION INDUSTRY 


THE EXPANSION VALVE .: 


LITTLE STORIES OF INTERESTING 


IDEAS 
THE REFRIGERATION INDUSTRY 


By George F. Taubeneck 


Shoot at this One 


When Major Howard Blood an- 
nounced that for the sixteenth consecu- 


tive month the Norge Corp. (of which | 


he is president) had shown a big gain 
over the corresponding month of the 


preceding year, he set up a mark which | 


other companies may shoot at for a 
long time to come. 


issue.) 

This record is all the more interest- 
ing in view of the fact that the Norge 
has been in existence—and under How- 
ard Blood’s direction—for seven years 
or so. 

Major Blood and “Trainload Johnny” 
Knapp (vice president in charge of 


sales) will tell you, however, that they | additional merchandising talent, espe- | altogether. 


aren’t through yet. 

Beating their own record concerns 
them a lot more than setting up a mark 
to challenge somebody else. 

” * o 


Extensive Distribution 


Norge was the sensation of the in- 
dustry in 1931. Its rise was almost 
phenomenal. Each month witnessed 
tremendous increases in volume over 
the same months in years past. 

From a cellar position down in the 
minor leagues Norge 


and became one of the acknowledged 
four or five biggest companies in the 
industry. 

A number of factors was responsible 
for this growth. 
factors was the rapid acquisition of ex- 
tensive, nation-wide distribution. 

The heavy advertising and promotion- 
al efforts of pioneers 
Kelvinator, Servel, Copeland and 

General Electric had 
creasingly great public acceptance for 
electric refrigeration. 


Old-line jobbing houses and their 
dealers (retailers of furniture, hard- 
ware, etc.) wanted to add this pop- 
ular new product to their other 
merchandise. 

Norge had a short line of the 
“package” variety—a line designed 
especially for this type of outlet— 
and succeeded in getting its story 
over sufficiently well that national 
distribution through these estab- 
lished merchandisers was obtained 
almost over the week-end. 


* ~ bal 


Three Sagas 
Some day, when there aren't so many 
letters and telephones to answer, so 


many applicants for jobs to interview, | 
so much traveling to do, and so many |} 


consultations and conferences and din- 
ners and speeches, we're going to sit 
down and write the Saga of John 
Knapp. 

How “Trainload Johnny” and his two 
first lieutenants, O’Harra of the Draw- 
ing Room and Densmore of the Great 
Open Spaces, lived for weeks and weeks 
and weeks in Pullman cars, signed up 
distributor after distributor, and co- 
ordinated the whole into a machine 
which functioned at once without crank- 
ing or tuning, would make an absorb- 
ing narrative 

Suffice it to say here that after Borg- 
Warner acquired control of Detroit 
Gear & Machine and Norge in 1929, and 
decided to sweeten the kitty a bit and 
go after Big Things, ‘‘Trainload Johnny” 
able to stick important pins all 
over a map of the United States before 
competitors realized that Norge had out- 
grown its swaddling clothes 


was 


Having obtained this extensive dis- 
tribution, the next big task was to sup- 
ply all the outlets. And about this pro- 
duction job could be written another 
saga—that of C. D. Donaven and Harry 
Spencer who, while “Trainload Johnny” 
was bouncing along in Pullman sleep- 
ers, were toiling upward through the 
night to double, treble, and quadruple 
production facilities without building a 
new factory 

The final saga of this trilogy—the 
story of Howard Blood, who discovered 
the foundling “rollator” many years ago, 
nursed it along carefully and risked 
everything he had on it at one time, 
figured out the merchandising policies 
and expansion plans, and then held 
tightly to the controls in order that his 
skyward-shooting company might not go 
into a tailspin-—-has already been writ- 
ten (see “The Expansion Valve” on page 
10 of the Nov. 11, 1931, Evectric Rerric- 
ERATION News) 


Intensive Distribution 


Last winter it seemed to be the con- 
census of opinion around the industry’s 
Hot Stove League that Norge’s growth 
had been of the mushroom variety, that 
its distributing organizations for the 
most part knew little about specialty 
selling, and that the Norge rise would 
subside quietly and docilely in 1932 


jumped to first | 
division standing among the “majors,” | 


But one of the chief | 


like Frigidaire, | 
later | 
created an in- | 


The Hot Stove League, as it often 
is, was wrong. Norge continued to 
go ahead. 

Why? We asked John Knapp 
that question, and he answered it 
very simply: “More intensive dis- 
tribution.” 


(For figures of | 
these gains see story on page 1 of this) 


Norge doesn’t have so many new out- 
lets this year. Satisfactory distribution 
| facilities have been obtained, and, save 
| for the possibility of making replace- 
}ments for arrangements which do not 
work out satisfactorily, the job now is 


| to intensify the various distributing op- 


| erations. 
The home office has acquired some 


| cially along sales promotional lines, con- 
tests are being conducted, a sales man- 


A President 


| “This movement toward extensive dis- 
| tribution has been aided and abetted by 
|the desire of established retailers of 
|every kind and variety to add a new 
|line which was apparently very much 
|} in demand. 

| “Dealers of this type have often been 
|considerably disappointed because cus- 
|tomers haven’t rushed 
|supposedly popular article. And manu- 
|facturers, in turn, have been chagrined 
|by the tremendous turnover in their 
|sales organizations. Within a 
|months their lists of dealers may con- 
|sist largely of newcomers to their re- 
| spective folds. 

“All this, of course, is an indication of 


| excessive waste, and has led some to) 


|condemn extensive distribution systems 


undeserved, however, 
by the records of jobbers who have seen 


and His Son 


Major Howard Blood, president of Norge Corp., takes some 
pictures while his son, Howard, Jr., looks on. 


motion picture star, snapped this 


ual has been prepared, a rotogravure 
consumer periodical is going out regu- 
larly, sales representatives are contact- 
ing distributors and dealers methodical- 
ly. In short, all the sales helps and 
prods that belong to a specialty selling 
operation are being applied to the busi- 
ness of selling more Norge refrigerators 
in 1932 


An analysis of shipments made 
by Mr. Knapp shows that 74 per 
cent of the 1931 billings were made 
to distributors who were with Norge 
prior to 1931, and that 77 per cent 
of the 1932 billings thus far have 
gone to this group. 


That Messrs. Blood and Knapp feel 
that their big task this year is to in 
tensify their sales operations rather 
than that of seeking to enlarge them 
by adding to their numbers, is a source 
of gratification to the Valve, for in an 
editorial, “The Job Ahead,” in the Oct 
28 issue of the News, we wrote the fol- 
lowing 

“Side by side with these intensive dis- 
tributors has arisen a system of exten- 
sive distribution. To gain national dis- 
play, refrigeration equipment manufac- 
turers have set up dealers all over the 
country, hoping that all would emulate 
the job being done by the few success- 
ful organizations which had run up such 
amazing sales figures by employing test- 
ed methods of promotion and selling 

“Smaller companies have been able to 
move an entire year’s production through 
jobbers by placing just one or two units 
in the hands of each dealer. Thus, they 
may have as many outlets as the giants 
of the industry, yet do a proportionately 

| small business 


moving 
Cullen Landis, former 
photo at the request of the Valve. 


the possibilities in electric refrigeration, 
who have established separate depart- 
ments, and who have insisted on spe- 
cialty selling methods 

“Many old jobbing houses have spon 
sored aggressive salesmanship of this 
type for the first time in their careers, 
and have been greatly pleased at the 
results 

“Encouraged by the fact that the num- 
ber of such aggressive sales organiza- 
tions is increasing, albeit slowly, home 
office executives are working strenuous- 
ly this fall to educate distributors in 
specialty sales methods, are offering spe- 
cial inducements for achieving high 
sales volumes, and are doing everything 
within their power to convert extensive 
distribution into the intensive variety 

“If the electric refrigeration industry 
is to continue boosting production sched- 
ules and increasing quotas, if the goal 
of one million household refrigerators 
in one year is to become one-and-one- 
half million or two million, this task of 
increasing the present small number of 
really effective sales organizations be- 
comes all-important. It is the next big 


job ahead of the industry.” 
* . * 


. 
Mass Production 

In the last issue we reported on the 
front page the story of the shipment 
of five trainloads of Norge refrigerators 
in one day from Muskegon, Mich., where 
the Norge cabinet and assembly plant is 
located. 

Following along in this issue are pic- 
tures of this event. (Because the wheels 
of photographers and engravers turn 
slowly, pictures almost 
behind the news.) 

It was quite an event, too, what with 


the taking of moving pictures, the pres- | 


in to buy this | 


few | 


That such condemnation is | 
is demonstrated | 


invariably trail | 


ence of Muskegon city fathers and civic 
societies, and the driving of the first 
train (like pitching the first ball to open 
a baseball season) by Major Blood. 
The two most interesting occurrences 
of the day to the Valve, however, were 
|not recorded in the news story of the 
|event published in the May 4 issue. 


One of these events was a four- 
| some dinner with Major Blood, with 
young Howard Blood, Jr., a likely 
lad who seems highly observant and 
| intelligent for his years, and with 
John H. Hart, first vice president 
of the First Wayne National Bank 
of Detroit. 

Major Blood, it should be record- 
ed, again poured honey on his 
grapefruit. 


The other event was a steeplechase 
/tour of the Muskegon plant with Mr. 
Knapp. Hurdling conveyor lines below 
and ducking under conveyor lines above, 
we dodged through machines and work- 
men like Albie Booth returning a kick- 
off. 

Had it not been for some training 
received several years ago from Bob 
Zuppke, your correspondent would have 
been left far behind the dashing Mr. 
Knapp and probably would still be try- 
ing to find his way out of that plant. 
(Mr. Zuppke used to lay out a series 
of small wooden boxes on the ground, 
spaced within striding distance of one 
another. Then the Illinois football coach 
would make his charges gallop through 
these boxes, stepping carefully in each 
box and yet traveling at top speed). 


Mr. Knapp is built like a Pop 
Warner fullback (short, fast, com- 
pact), and seems to be a living stor- 
age battery of energy and speed. 

Two things he never ceases: He 
never stops moving and he never 
stops selling. (There’s another in- 
teresting story—before becoming a 
sales manager he was for 20 years 
a purchasing agent!) 


The Norge Muskegon plant was for 
40 years the Alaska Refrigerator Co. 
factory, which was founded in the late 
nineteenth century by John Moon who, 
by the way, is still living in Muskegon. 

Alaska had been making Norge boxes 
for some time. It was an old-fashioned 
plant, and almost every year the Blood- 
Donaven-Knapp triad experienced diffi- 
culty in getting shipments as fast as 
they wanted them. 

Mr. Knapp spent most of one summer 
trying to get production out of that 
plant, and Major Blood and Mr. Dona- 
ven were there even more. 

In the fall of 1931 Norge took over 
the Alaska company, and undertook to 
convert this old plant into a modern fac- 
tory equipped for mass production. 

It was not an easy job. Conveyor 
lines were installed overhead, under- 
foot, and roundabout. New machinery 
was added, including a big General Elec- 
tric porcelain enameling furnace. Old 
machinery was transferred. A line was 
charted. 

And today the comparison between 
the plant as it is now and as it was 
a year ago is a source of considerable 
pride to Norge executives. 

Like the Copeland factory, the Norge 
Muskegon plant is packed to the gills 
with machinery, wastes not a noticeable 
inch, and has very little space for stor- 
age and warehousing. 

A few random shots from Mr. Knapp’s 
personally conducted steeplechase tour 
through the Muskegon plant: Those 
black edges which make the Norge cab- 
inets so trim are fashioned by the sim- 
ple operation of wiping off the enamel 
coat. Girls do it . A cabinet inspec- 
tion booth has indirect lighting, so that 
the inspectors will not be bothered by 
shadows 
bly line the units travel through a small 
glass cage, into which ammonia is in- 
jected when each unit arrives. As every 
one knows, if there is a leak, the sul- 
phur and ammonia will immediately 
| make a swirling cloud ... All porcelain 
work is graded into three different color 
classifications. (Different batches of 
porcelain often vary slightly in shade.) 
Cabinets and tops are marked according 
to shade, and are matched. This effects 
|a saving both in inspection and replace- 
ment. Should a top be smashed in 
transit, it is necessary only to specify 
the color-grade (A, B, or C) in order 
to get a top to match the cabinet ex- 
actly 


di > . 
. . 

Oil Before Nine 
| Charles Feldman, a Norge dealer in 
Brockton, Mass. (see story on page 4 
of this issue), has a variation of the G 
E. theme song, “See a User Before Nine 
and You'll Start the Day Fine.” 


He provides each of his salesmen 


with an oil can, and insists that every 
salesman visit at least one Norge owner 
daily to oil the latter’s machine 
whether it needs it or not. And while 
the salesman is there, he is supposed 
to sniff the air for prospects. 

* * * 


Leaf from the Diary 
Of an Editor 


Up late, as usual, and swiftly dressed 
and to the office to find that Paul Jones, 
Servel’s popular advertising and sales 
promotion manager, had called from a 
downtown hotel. Other calls from Jim 
Sterling of Norge, Ralph Douglass of 
Copeland, and George Cullen of Kelvin- 
ator. 

From John Knapp, Norge vice presi- 
dent in charge of sales, came the new 
Norge sales manual, with my name 
neatly stamped in silver on the cover 

Delving at once into the morning's 
mail—always interesting—we turn up a 
number of queries like “Of the 24 refrig- 
eration manufacturers which have gone 
out of business in the last two years, 
how many used rollator compressors?" 


. At one spot on the assem- | 


None, old timer, ’cause the “rollator” is 
the trade name of the Norge and no 
| other. 

From Ben Ritter, G. E. regional rep- 
resentative out in Denver, Colo., comes 
an interesting travelogue-letter. Also 
some fan mail on “An Editor’ on 
Wheels,” and one of Colin Jameson's 
bright epistles. 

A pile of copy to edit, a stack of pic 
tures to choose from, assignments to 
make and check up on, and the usual! 
run of conferences and callers. 

Comes then, in the middle of the 
afternoon, an applicant for a secretarial 
job, newly out of Vassar and bearing a 
high-toned Detroit address. And, some- 
how, being a raw country feller who 
has never even learned how to play 
| bridge, it tickled our vanity to think 
| we could dictate letters and assign lit- 
' tle tasks to a Daisy-Chainer, so we hired 
her. 

Another phone call from Paul Jones, 
who had reappeared from nothingness, 
and we dashed down to find him in a 
hotel room tidying up a bit with R. C 
Cosgrove, Westinghouse sales develop- 
ment and sales educational manager. 

Both had to catch 4:30 trains—Cos- 
grove for New York, and Jones for 
Chicago—so after a little chinning ses- 
sion we elevatored down to the lobby 
And there, checking out, was John Dit- 
zell, Majestic general sales manager. 

He, too, was catching the 4:30 for 
Chicago. We bundled Jones and Dit 
zell into the rumble seat of what Bil! 
Myers of Trupar calls our “platinum 
blonde” Auburn, stuck Cosgrove and 
the bags in the front seat, and zoomed 
off for the two stations. 

P. S. They made their trains. The 
windblown Jones and Ditzell declared 
the 50-miles-an-hour ride through traf- 
fic had made them years younger. At 
least it was a demonstration of how to 
keep from growing old. 

Back to the office to find an invita 
tion from Myers of Mayflower to meet 
him at the Book Cadillac for dinner 
Picking up Engineering Editor Jack 
Schaefer, we coasted down to the Book 
and Jim Nance, 


again, found Myers 
supercharged Frigidaire sales promo- 
tion manager, who also happened to 


be at the Book, and hied ourselves to 
the Seafood Grotto. 

After inhaling some clam chowder we 
discovered Winter Hull, engineer, and 
Edgar Myers, sales manager of the Rex 
Mfg. Co., which makes a lot of cabinets 
for the refrigeration industry. They 
were getting ready to leave for Cleve 
land and couldn’t join the party. 

Over the fish and steaks much good- 


|natured joshing between Myers and 
Nance. (F’rinstance: [1] Nance _ re- 
|}marked about the Gillette advertise 


| ments which admitted that past blades 
had been poor, but declared today’s 
|blades were much better. Myers slyly 
|}asked when Frigidaire was going to run 
| copy like that. [2] Myers was saying 
that Mayflower’s biggest problem just 
now was keeping production up to de- 
mand, when the check came. Nance 
opined that if Mayflower’s business was 
so good, Myers might as well take care 
of the check.) 

The four of us walked a few blocks 
to see Fred Allen in “Three's a Crowd,” 
j}and heard that droll comedian make a 
|}crack about “Eugene O'Neill's new play, 
‘Mourning Becomes General Electric.’ ” 

With 12 minutes to check out of the 
hotel and catch the 11:30 for Dayton 
Myers and Nance galloped out of the 
theatre with us in tow. 

Again the Auburn did its stuff, and 
again the boys caught their trains 
Scarcely had we deposited them, how- 
ever, when a motorcycle cop caught up 
with the race. Soft words and persua- 
sive tones were unavailing. A ticket, 
and twenty bucks the next afternoon. 

Home and to bed, after hearing As- 
sistant Editor Phil Redeker announce 
that he had heard Irvin S. Cobb men- 
tion, in a familiar tone, the name of 
Rex Cole—over the radio 
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G. E. TELLS RESULTS 
OF RADIO PROGRAM 


CLEVELAND — That the General 
Electric Co.’s $1,000,000 radio program is 
“one of the best merchandisers we 
have,” is the statement of Walter J. 
Daily, manager of the sales promotion 
division. 


Thousands of letters, addressed to | 
Grace Ellis, G. E. Circle hostess, have | 
kept eight young women busy at N-B-C | 
headquarters since two weeks after the | 


programs were put on the air. 
Right now, the program is featuring 
refrigerators, but it is equally success- 


pouring in all the time. Refrigerators 
have been sold as the direct result of 
letters written Grace Ellis by interested 
listeners.” 


Comments on Program 


Following are a few of the letters 


which led to sales of General Electric | 


refrigerators: 

“T am a user of several G. E. products 
and am planning on buying a Gen- 
eral Electric refrigerator soon.” Elva 
Thomas, Okanogan, Wash. 

“In a few weeks I will be a proud 
user of a G. E. refrigerator,” Mrs. R. 
R. Cook, 749 Hazelwood Ave., Pittsburgh. 


Then this one to John McCormack on | 


the occasion of one of his broadcasts: 

“Words are not adequate to express 
my enjoyment of your group of songs 
last Sunday. They contained so much 
heart appeal. The rollicking joy, the 
deep reverence and devotion expressed 
in the various songs were, in my esti- 
mation, perfect. 

“As an evidence of my appreciation of 
the company which so generously made 
it possible for a nation to hear you ovei 
the air, I placed my order for a Gen- 
eral Electric refrigerator.” Gertrude C. 
Byrnes, 2149 Sinton Ave., Cincinnati. 


125,338 Letters Received 


A report on Grace Ellis correspond 
ence shows that letters received up to 
April 9 numbered 116,167; letters the 
week of April 11-16 numbered 9,171 
making 125,338 in all. 

The week of April 11 to 16 in detail 
showed the following return on various 
parts of the program: recipes received 
in cookery contest, 145; recipes too late 
for consideration, 54 (5,239 recipes were 
received as a whole in this contest). 

Requests for information in mystery 
story contest, 685; requests for synopsis 
of chapters, 340; requests for Madame 
Sylvia’s talks, 1,827; personal letters to 
Sylvia, 41; Oscar’s recipes, 514; letters 
to John McCormack, 4,386. 


ATHENS DIVISION WINS IN 
GEORGIA POWER CONTEST 


ATLANTA—The Athens, Ga., division 
of the Georgia Power & Light Co. was 
announced winner in the utility com- 
pany’s six-week electric range and water 
heater campaign which closed April 16 
The winning division sold 72.7 per cent 
of quota. 

The Cornelia, Ga., district won out 
among all other districts, with sales of 
145 per cent of quota. Clayton, Ga., 
proved the winner among local offices, 
with sales of 238 per cent quota. 

Prizes were awarded by “classes.” 
Class A, won by the Augusta district, 
was awarded $150, one-half of which 
went to the supervisor, the rest being 
divided among the salesmen. 

In Class B, Albany district won $110; 
second place was won by the Americus 
district, $70; and third Athens district, 
$20. In Class C, Gainesville district won 
$97.14; Waynesboro second, $74.28, and 
Tifton third, $28.58 

Class D was won by Cornelia district, 
$91: Manchester second, winning $75.35; 
and Statesboro, $32.65 

At the conclusion of this campaign, 
George Power & Light Co. entered the 
tefrigerania war campaign being car- 
ried on by General Electric refrigerator 
distributors throughout the country 


SERVEL REFRIGERATOR USED 
IN COOKING SCHOOL 


UTICA, N. Y--A_ Servel Hermetic 
electric refrigerator gained its share of 
attention when Mrs. Edna Riggs Crab 
tree, noted home economics expert, dem- 
onstrated new recipes and stressed the 
importance of good kitchen equipment 
during a recent cooking school held in 
the New Century auditorium, here 

The Bergan Supply Co., Servel dis- 
tributor in this territory, provided the 
refrigerator for the school, which was 
attended by more than 800 women daily 

The cooking school was given publi- 
city through the Utica Daily Press 
which sponsored the four-day event. 


HOME ECONOMIST STAGES 
FOOD DEMONSTRATION 


ABERDEEN, S. D.-Miss Dorothy 


ful for other appliances as well, Mr. | 
Daily says. “To date we have received | 
more than 100,000 letters and more are | 


Covert, Kelvinator home economist, lec- | 


tured and demonstrated refrigerator 
cookery at a meeting sponsored by the 
Northwestern Public Service Co., here, 
recently 
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GOOD prospect of yours retails ice cream. He has to buy 


a cabinet. The one he wants must be able to handle low 


temperatures safely and economically. Ht must be built to last 


a long time—for he can’t afford to replace it soon. 

How does this customer make his selection? You can be sure 
of one thing: Insulation will play an important part in his 
choice. He knows that only a well-insulated cabinet can provide 
full protection for his cream. And the insulating material that 
he demands is corkboard. He'll give his full attention to the 
equipment salesman who says: “This ice cream cabinet is 
adequately insulated with Armstrong’s LK Corkboard!” 


* * 


Give your equipment the extra sales advantage of Arm- 
strong’s LK Corkboard Insulation. Its exceptional efficiency 
adds to the value of any piece of refrigerated equipment that 


it insulates. It is light in weight—strong and durable. And the 


CONSOLIDATED 


salesmen say: +; 


BUILDING CORKBOARD INSULATION into Consolidated Ice Cream Cabinets 
in the plant of the Consolidated Equipment Corporation, Greenville, Mich. Left: A cut- 
away view of a 6-hole Consolidated cabinet, showing insulation in walls and top. This 


model 1s only one of 15, all of which are insulated with Armstrong's LK Corkboard 


prestige of its name, which is backed by corkboard’s thirty- 
year performance record, helps in today’s hard selling battle. 

There’s important news for you in the fact that LK Cork- 
hoard is now available in new, larger sizes! If you wish, it can 
be had cut to measure, too. May we send you complete data 


and samples? There is no obligation. Just write 
Armstrong’s 


to the Armstrong Cork & Insulation Company, (A 
917 Concord Street, Lancaster, Pennsylvania. Product 


AT YOUR SERVICE 
Cueck the nearest office. Get the phone number from the local direc tory. Then call 
for further information about the new sizes of Armstrong's Type LK Corkboard 


Albany, N. Y.; Atlanta, Ga.; Boston, Mass.; Buffalo, N. Y.; Charlotte, N. C.; Chie. go. III Cincinnati 
Ohio; Cleveland, Ohio; Dallas. Tex Denver, Colo Detroit, Miel Houst . Tex Jacksonville, Fla 
Kansas City, Mo.; Louisville, Ky.; Milwaukee, Wis Minneapolis, Mint New York, N. Y.; Omaha, Neb, 
Pittsburgh, Pa.; St. Louis, Mo.; Syracuse, N. Y.; and in Canada—Montreal, Toronto Winnipeg 

Armstrong representatives are located in the following cities Baltimore, Md., John R. Livezey; Los 
Angeles, Cal., Gay Engineering ( orporation; New Orleans, La., H. T. steffee: P idelp Pa., John R 


Livezey; Portland, Ore., Gillen-Cole Company; San Francisco, Cal., Van Fleet-Freeat Company; Seattk 


Washington, Tourtellotte-Bradley, Inc.; Washington, D. C.. John R. Liveze 


. TYPE , 
rmstrong’s Lk Corkboard Insulation 
Efficient and Durable Insulation for Refrigerated Equipment 
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Allah, the Weather Man 


ECAUSE winter was long in coming last year, 
B and because it wasn’t severe when it did ar- 
rive, sales managers were aided considerably in 
their concerted drive to stretch the selling season 
for electric refrigerators far past the middle-of- 
the-summer tapering and virtual termination 
which used to hold true for the industry. 

Last fall the weather was comparatively warm, 
and electric refrigeration sales held up surprising- 
ly well. 

That shifting cycles of weather can have some- 
thing of a boomerang effect, however, has been 
demonstrated by this year’s late spring and the 
relative slowness with which the refrigeration in- 
dustry has been gathering momentum. 

Just when big spring sales campaigns were 
scheduled to begin, the first heavy snows dropped 
out of the north. And since salesmen find it diffi- 
cult to work up enthusiasm among prospects (and 
among themselves) when the mercury in ther- 
mometers.is contracted, some of those big spring 
sales campaigns not only failed to get off on the 
right foot, but failed to get any footwork at all. 
Hence, February and March did not exactly meas- 
ure up to the expectations of a number of sales 
executives. Sales were not “down” badly, but 
hoped-for increases in volume over last year were 
not registered by the industry as a whole. 

Warm weather seems to have arrived at last, 
however, and reports are coming in to ELECTRIC 
REFRIGERATION NEWS that sales are picking up 
rapidly in several quarters as a result. 

Undoubtedly the weather is an important fac- 
tor in electric refrigeration sales. Refrigerators 
can be sold by first-class salesmen in any kind of 
weather, but for sales managers to get real volume 
from their entire crews it helps a great deal if the 
weather is sultry inside and out, and if the butter 
gets soft in the ice box. 

Just because sales come easier at this time of 
year, though, is no reason why salesmen should 
slack up on their efforts. The next two months 
are the big opportunity months; they should be 
times of prodigious cold canvassing, nightly ap- 
pointments, and almost ceaseless selling activity. 

“Get it while the getting is good” is not always 
a praiseworthy principle, but it has its merits as a 
slogan for electric refrigeration salesmen today. 


‘Buy Now’ Argument 


O PROSPECTS who are “sold” on an electric 
S oetaae but who think it would be wise 
to “wait a little while until we see how things turn 
out,”’ it might be pointed out that the possibility of 
the price of electric refrigerators becoming higher 
instead of lower is far from remote. 

Leading executives of the industry seem to be 
in agreement that further price-cutting on the part 
of the major manufacturers is not apt to occur in 
the near future. Rather, it seems to be generally 
believed that if any revision in price schedules is 
made, it will be upward. 

Manufacturers who have introduced extremely 
low-priced “leaders’’ have not obtained the sales 
volume on these models which was predicted; and 
there are indications that some of the $100 ma- 
chines put on the market by firms new to the in- 


dustry have not been so much in demand as to| 


cause the factories producing them to work over- 
time. 


That lower prices were in order at the begin- 
ning of the year is conceded by almost everyone 
who believes that today’s market is among fami- 
lies of small incomes. It has not been demonstrat- 
ed, however, that there is any great demand for 
lower-priced refrigerators than are available at 
present, or that satisfactory, economical, and de- 
pendable electric refrigerators can be made and 
sold profitably at prices less than those prevailing 
now. Hence, it is being freely stated that next 
year’s price quotations are likely to be no lower 
than those of 1932, and that they may be some- 
what higher. 


Prospects who are delaying the purchase of an 
electric refrigerator in order to “see what’s going 
to happen,” are likely to discover before they wait 
very long that what happens will be boosted prices. 
Hence, the ‘buy now” idea seems surely applicable 
to electric refrigerators. 


Salesmen are being trained to show that every 
week that the purchase of an electric refrigerator 
is postponed costs the householder money which 
the refrigerator could save him in reduced food 
bills. To this story might be added the point that 
if Mr. Prospect delays too long he may have to pay 
a higher price for his machine than he would have 
to pay if he bought today. 


GLEANINGS 


FROM RECENT PERIODICALS 


BACK HOME 


FTER a good many years of comparative unimportance, 
the American home is enjoying an astonishing popu- 
larity. It is once more the center of things. 

A number of influences were responsible for the tem- 
porary eclipse of the home. A man used to work from 10 
to 12 hours a day. Then he had to spend two or three hours 
in a barroom or lodge to get feeling human again. His wife 
worked even longer hours because no one had thought of 
making housework easy. Of course, the children didn’t find 
that sort of home attractive and sought happiness elsewhere. 
Then the movies came, and for a while the exodus was com- 
plete. The low-priced car followed and people started in to 
see what the world looked like. 

But just check off what has happened. People now do 
most of their entertaining at home. That is probably what 
started this back-to-the-home movement. The clean auto- 
matic heater has made possible the popular “Rumpus Room” 
in the basement, with a return of ping pong and pool. 
Shorter hours have given people more time to enjoy their 
homes. Then old-fashioned housework disappeared with the 
advent of electric appliances, washing machines, automatic 
refrigerators, oil or gas heaters, vacuum cleaners and such, 
and women took up interior decoration and bridge. Radio 
finished the job. The home is about the only place where 
one is sure of a good show, any more. An evening that 
doesn’t offer your choice of one hundred thousand dollars’ 
worth of entertainment is the exception. 

You can have dance music of the finest, comedians of 
the $5.50 revues, grand opera right from the stage, the 
world’s greatest instrumentalists, play-by-play football from 
California to Maine, spot news, ringside seats, a chat with 
the President, after-dinner oratory, philharmonic sym- 
phonies, historical drama, home hints, and, incidentally, 
quite a lot of information about merchandise. When you 
come to think about it calmly, it is a bit unreasonable for 
a man who has enjoyed, for nothing, superb entertainment 
that would have cost him 50 dollars outside his home to 
protest bitterly against the few minutes devoted to commer- 
cial announcements. 

It is our belief that this home trend has barely started 
Let's indulge in a little crystal-gazing. 

Think what home movies might develop into, or home 
talkies, for that matter. If people are going to stay at 
home, they can use a lot of diversion. It would be fun to 
have a good yarn acted out. We could have a weekly news 
reel. In fact, these things exist When five or ten 
million prosperous families get on to the idea, there is a big 
industry in it. 

Of course, television is still a laboratory adventure, but 


now 


so was radio a few months before about every second home 
had it. 

Radio itself has only scratched its possibilities. So far, 
we have barely grasped the rudiments of how to build a 
radio program that will please twenty million listeners. Big 
minds are planning big things. We might even go so far 
as to give radio some educational value. Keep your eye on 
radio—it’s still an infant. 

The home itself is just escaping from the castle complex. 
It really doesn't have to be a decorated dungeon of stone 
People are beginning to experiment with steel and glass 
a glass which admits violet rays. Suppose a trend started 
to live in homes as healthfully sunny as a golf course. 

Scientists have been giving a lot of study to air. 
air most of us breathe at home is awful. Dirty, too dry or 
too moist, drafty and never the right temperature. It is 
actually possible, today, to have absolutely perfect air the 
year ‘round. It won't be long before everyone knows it. 
Then a house without good air will be as unsalable as one 
without running water. 

Every city is surrounded by many thousands of acres of 
practically unused land. Before long, people will be living 
on those acres. The movement has already started. With 
fast cars and perfect roads, to live twenty or thirty miles 
from one’s work doesn’t mean anything. When airplanes 
get a little farther along, fifty to one hundred miles won't 
mean anything. It looks as though there will be consider- 
able building for some time to come._-The Wedge, of Batten, 
Barton, Durstine & Obsorn, 


The 


New York City 


So you’d like to “do the town” to- 
night, eh? Well, stranger, that’s easy, 
and then again ’taint. 

Suppose you have just one night to 
see the bright lights. 

All right, you can have the biggest 
evening you've had since “The Bird of 
Paradise” came to the Opera House, and 
you and Jim Blake sparked a couple of 
the principals after the performance. 

Or suppose you’ve laid up your pile 
and think you’d like to become one of 
those “Broadway playboys” you've read 
about, and know and be known at all 
the interesting night haunts. 

Pardner, you could spend the rest of 
your nights at it, and still you wouldn't 
be familiar with it all. Too many old 
places closing, too many new ones open- 
ing for any one man to know all the 
ropes and be able to tie up the loose 
ends. Broadway just won’t stay put. 


But don’t be discouraged. Almost 
any venture you make into the 
Great White Way will be rewarded. 


The best America has to offer in 
the line of plays, music-and-dancing 
shows, the cinema, vaudeville, caba- 
rets, and supper clubs of every 
variety may be found in New York 
City. 

Chicago has more and better 
dance orchestras; but in every other 
field of entertainment New York 
City provides the top. 


Personally, we don’t see how anybody 
can afford to spend any overflow hours 
in New York City doing anything but 
seeing plays. 

Today, especially, the New York City 
boards seem unrivalled. In comparison 
with fatter years, there is at present a 
great slump in the theatrical business 
(voice off-stage: Is that news?). Result: 
With so many theatres closed, whole 
galaxies of featured players are hunt- 
ing work. So casts today are “all-star” 
with a vengeance! 


If you insist on tossing your 
money to the wolves, visit one of 
the night clubs. Visit two. Then 
change your mind about getting a 
new topcoat for yourself and the 
chow puppy Elvira has been wanting. 


Just now the Folies Bergere (on 52nd 
just west of Broadway) is considered 
“the” after-midnight spot. Undressed 
girls said to have been imported from 
the Continent, passable food, and stiff 
prices. 

Hollywood Restaurant (Broadway at 
48th) is your best bet. It’s conducted 
for yokels even as you and I, but honest- 
to-God showpeople go there, too. 

Likely as not, the second table from 
your right will be graced by stars, pro- 
ducer, and playwright of the comedy you 
saw earlier in the night. A good floor 
show, dancing, nominal prices. 

In Harlem, it’s Connie’s Inn and the 
Cotton Club. 

After you've been to three or four of 
the cabarets, and have seen some vaude- 
ville, you'll begin to notice something. 
The same acts and teams appear con- 
currently in half a dozen places—the 
performers scurrying from club to 
theatre to club. 

Popularity-of-the-moment is the rule. 
If a singer, dancer or an act “wows ‘em” 
at one club, other club_ proprietors, 
vaudeville impressarios, revue-makers, 
and radio broadcasters will begin run- 
ning around waving dotted lines. 

If an act makes a hit at one place, it 


| will be worked to death for the next 


several weeks. And then supplantment 
by a new face, a new twist to the old 
stuff 

If you haven’t any spare cash to toss 
in the amusement hopper, there is 
plenty of adventure to be had. 

Instructions 

(1) Take for the scene of your prowls 
that section of Broadway (and inter- 
secting streets for half a block on each 
side) beginning at Times Square and 
ending at 52nd St. 

(2) Look and listen. 

(3) Use your imagination 

There is this stage door business, for 
instance. Watch the girls as they leave, 


give their swains the once-over, and 
then try to figure it out. 
See the stars leave in chauffeured 


limousines, preceded by lesser members 
of the cast—probably clad shabbily, and 
always on foot. 

Study the faces of the autograph col- 
lectors. Listen to ... but you'll know 
what to do. There's real drama at every 
one of these side-street exits. 


After the playhouses have dis- 
gorged their guests-for-the-evening, 


An Editor on Wheels 


Stories of Interesting PLACES in the Refrigeration Industry 
By GEORGE F. TAUBENECK 


comes the nightly parade of stars 
on the make. 


In a smaller way, Broadway is an- 
other Hollywood of ambitious 
youngsters who left Wilkesbarre or 
Kalamazoo to show the world. 
Many are the routes. 

coming waitresses, as beauty contest 
winners do in Hollywood, home-town 
“knockouts” may become taxi-dancers 
They learn their way around, and may- 
be get into a cabaret show. There they 
are seen and plucked for a chorus by 
some producer. 

And, of course, you have heard how 
some chorines, after kicking their way 
to the front row, reach stardom, get 
into the movies, or land a millionaire’s 
son. 


Sometimes this succession of steps 
can be skipped. For instance, critics 
panned a play which opened this spring 
with a plot centering around the marry- 
ing of a taxi-dancer by a social register- 
ite. They said the theme was a trifle 
preposterous. 

Not long after the opening night a 
dance-hall hostess who worked in a hal! 
across the street from the theatre hous 
ing this play made the front pages by 
marrying a Harvard boy, the son of a 
Wall Street man of millions! Immedi 
ately she was signed up for the cast of 
the play across the street. 

We could talk and talk and talk about 
what you'll see on Broadway at mid 
night. But mayhap you don’t care about 
such adventures. You want to see “the 


Instead of be- 


sights.” 
O. K., if you must. Try these: 
. * . 
Downtown 
The Aquarium—located in Battery 


Park at the extreme southern end of 
Manhattan island. Fish and maritime 
animals of every description in settings 
said to be similar to their native 
haunts. One of the best shows in town. 


Statue of Liberty—on Bedloe’s Island. 
Take a boat from Battery Park. Bart- 
holdi’s colossal statue, a gift from the 
French people, which the elements have 
turned to a scum-green color. You can 
climb a circular stair case and peep out 
of portholes in her head, or go still 
higher and survey New York Harbor 
from the uplifted torch. 

Stock Exchange—white marble build- 
ing done in the Corinthian motif. Its in- 
terest now chiefly historical—business 
was done there at a profit once. The 
present-day embodiment of the Biblical 
Vale of Wrath and Tears. 


Curb Market—where securities not 
listed on the regular stock exchange are 
bartered. Once upon a time it was the 
scene of fast and furious activity. But 
today ... (we suppress a yawn). 


Old Trinity Church—small Gothic 
church which plugs up the end of Wall 
St., dwarfed but not humbled by the 
canyon of tall buildings. Contains valu- 
able marble altar and bronze doors. 
Adjoining graveyard holds tombs of 
Alexander Hamilton and Robert Fulton, 
with other graves dating as far back 
as 1681. 


City Hall—one of the best examples of 
late Colonial architecture extant. 


St. Paul’s Chapel—oldest American 
church building. George Washington 
was one of its worshippers. 


Chinatown and the Bowery—vastly 
overrated. The sidewalk clothing ven 
dors on Baxter and Division streets are 
sometimes interesting, as are the Rus 
sian and Hungarian quarters around 
Chatham Square, and the jammed hu- 
manity and noisy squalor of Mott and 


Pell streets. 
. * o 


Midtown 

Skyscrapers—Empire State building, 
102 stories and 1,248 feet high, is the 
tallest man-made _ structure in the 
world. Its massivity is relieved by ver- 
tical chrome strips. The Chrysler build- 
ing, with its tapered stainless steel 
tower, is much more graceful and beau 
tiful. Both have observation towers from 
which you can have yourself a visual 
aerial map of New York City. The varied 
architecture of other midtown  sky- 
scrapers may interest you—they have 
no counterpart anywhere. The Chanin 
building, for instance, has a_ lobby 
fashioned of black marble, chromium 
bronze, rare woods, onyx, and etched 
glass. 

The Little Church Around the Corne: 
—where many famous stage celebrities 
have been married. Dramatic moments 
are commonplace there. 

Greenwich Village—where the city's 
artists and writers once lived. Its fame 
spread, the rents went up, and now it’s 
largely composed of antique and curio 
shops, “atmosphere” restaurants, dives, 
and book stores. 

Church of the Ascension—notable for 
its huge mural painting of the Ascen- 
sion, by the American artist, John La 


‘| Farge. 


(Concluded on Page 9, Column 4) 
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Letters from Readers 


Williams Discusses 


Meter Financing 


Meterice of America Co., Ltd. 
Park Central Hotel 
New York City 
April 15, 1932. 
Editor: 

I was particularly interested in a 
statement which you made over the tele- 
phone to me in Detroit the other day 
that you had been informed that the 
principle objection to the Meterice Plan 
of selling electric refrigerators was the 
very high rate of repossessions, and it 
has been interesting right along to fol- 
low the attitude expressed by the 
N.E.M.A. with particular reference to 
the clipping enclosed* which says that 
their Commercial Practices Committee 
have reported it as their opinion, “that 
this method of financing the purchase 
of refrigerators is unsound unless ade- 
quate down payment is secured upon 
delivery.” I would like to answer both 
these objections with facts. 

First, it is not true that repossessions 
under the Meterice Plan are higher than 
under the regular contract plan, but, on 
the contrary, they are actually lower 
than under the regular contract plan, 
and this you can readily prove by mak- 
ing inquiry from such leading outlets 
as Loeser’s, Brooklyn, who, between 
November 2 and Feb. 9 last, delivered 
1,434 units with only eight reverts up 
to March 26, only one of which was for 
failure to pay within a reasonable time; 
Crowley-Milner of Detroit, whose fig- 
ures show 2 per cent repossessions over 
a period of six months, even with local 
conditions in Detroit as you know them 
to have been during that period; Jordan 
Marsh Co. of Boston, whose reposses- 
sions are even less, and Gimbels of Phil- 
adelphia; Kresge’s of Newark—all of 
these having done outstanding jobs un- 
der our plan. 

This is undoubtedly accounted for by 
the fact, which we must all admit, that 
it is much easier to pay 25c a day, even 
under the best regulated budget plan 
than it is to pay out $10.00 a month 
at one time. 

The interesting thing is that every 
one of our outlets will tell you that 
their average collections per meter per 
month will run higher than the $7.50 
which the customer contracts to pay. 

Second, a broad general statement to 
the effect that this is unsound financing 
is not founded upon fact but is biased 
in the extreme. Certain companies, when 
the fall months roll around, have nation- 
ally advocated the sale of their refrig- 
erators with a $10.00 down payment in, 
we will say, October or November, and 
then the entire waiving of any further 
payment until March 1. 

Is this sound financing? Other com- 
panies have permitted the practice of 
installing an electric refrigerator in a 
home without a dime of down payment, 
giving the householder a 30-day free 
trial just “to get it in the home,” as 
they say. 

But experience has taught them that 
the percentage of sales under this plan 
has been low and the expense of getting 
the business very high and they will 
further tell you that under this plan it 
takes anyways from 45 to 60 days to 


get the householder to actually sign the | 


contract and make the deposit. I ask 
you—is this sound financing? Or is 
this sound merchandising? 

As against this, what do we recom- 
mend? First, we recommend to an out- 
let that they be very rigid in their 
credit investigation before making de- 
livery. Second, that they delay delivery 
at least 48 hours after the order is 
taken, thus permitting normal cancella- 
tions that will occur, due to what we 
may term “the snap enthusiastic deci- 
sion” of the buyer 

Third, that when delivery is made 
and the meter set, before the refrig- 
erator starts, the householder must 


have put in 25c, and each succeeding | 


day they must either put in 25c or get 
no refrigeration—and again comes into 
play the idea that it is easy for them 
to put 25¢c in where it might be hard 
for them to make a full payment month- 
ly—realizing as they do that they are 


merely putting into the meter the same | 


amount which they have been giving 
to the ice man and pouring down the 
sink the next day 


was evolved, the industry had not 
looked upon department stores as ma- 
jor outlets: Neither had the department 
stores realized the tremendous value of 
electric refrigeration as a major de- 
partment of their store; the industry 
had not offered the department store 
the proper discount upon which the op- 
eration could be profitably made. 

Certainly those three points are true. 
Now what has happened? Meterice came 
into the field aggressively last year and 
can very modestly claim: 

First, they proved to department 
stores the true value of their plan. 

Second, they put the department store 
refrigeration department on a profitable 
basis. 

Third, they awakened the industry to 
the value of the department store as a 
logical outlet. 

Fourth, as a result the industry has 
revised its discounts to the department 
store and some of the major companies 
have already or are now creating real 
sales departments for the development 
of the department store activities. 

E. L. WILLIAMS, 
General Manager. 


Canadian Sales 


Canadian Westinghouse Co. Ltd. 
1418-1422 Marine Bldg. 
Vancouver, B. C. 

April 14, 1932. 
Publisher: 

I had been looking forward with a 
great deal of anticipation to receipt of 
the new 1932 REFRIGERATION Directory, 
and I must say that I was very well 
pleased with the detailed reports and 
data which this publication contained. 

However, I am disappointed because 
of the fact that it contained no data 
on refrigerator sales in the Dominion 
of Canada. Is it possible for you to 
give me any information with regard 
to the saturation point—the number of 
refrigerators that will be sold during 
1932, and the average selling price and 
so forth as pertaining to Canada? 

If this information can be supplied 
me I will be deeply grateful. 

H. A. POLLock, 
Manager, 
Refrigeration Department. 

Answer—We, too, regret that we were 
unable to obtain sufficient data regard- 
ing the manufacture and distribution 
of refrigeration equipment in Canada 
to make a proper presentation of the 
Canadian industry. 

We sent questionnaires to all of the 
known manufacturers in Canada, but 
received only a few scattered returns. 

If you have any information regard- 
ing Canadian activity, we will be very 
much pleased to receive it. All of the 
miscellaneous data we can secure will 
be helpful in gathering additional mate- 
rial for later publication. 


About Frigidaire 
In England 


Frigidaire Ltd 
Incorporated in Canada 
Edgware Road 


ENTRIES IN ARGENTINE 
EXHIBIT CLOSE MAY 30 


(Concluded from Page 1, Column 4) 
ishable products will be shown in the 
refrigerated compartments best suited 
to them. 

Refrigeration for ships, railroad cars, 
trucks, airplanes, and other means of 
transportation will comprise the third 
section, and the fourth will be given 
over to statistical exhibits, publicity, etc. 

All firms in “the Argentine Republic 
and foreign lands” engaged in the man- 
ufacture of refrigerators or materials 
will be invited to take part in the ex- 
hibition, according to the regulations. 


Permit for Exhibit 


Manufacturers of this country who 
wish to exhibit are required to fill out 
a petition for permission to set up their 
display, which must be in Mr. Capurro’s 
hands before May 30, 1932. 

The petition must include the neces- 
sary space for the proposed display, and 
the necessary water, light, or motive 
power required. 

The book of regulations gives detailed 
information on what the executive com- 
mittee of the exhibition will furnish, and 
what must be furnished by the exhibi- 
tors. 


Information Given 


Such information as: rules for erect- 
ing private pavilions; responsibility for 
loss or theft, lighting, setting up the 
exhibits; addressing of packages sent 
to the exhibition; removal of material 
after the exhibition; insurance; hours 
of opening and closing, are all part of 
the booklet. 

Firms exhibiting are required to send 
their own men for installing the equip- 
ment and attending the booth. If the 
company wishes to take orders on the 
exhibition floor, special permission must 
be obtained from the committee. 


An Editor on Wheels 


(Concluded from Page 8, Column 4) 

Tammany Hall—most famous (and 
notorious) political party headquarters 
in the country. 


* * . 
Uptown 
American Museum of Natural History 
—well worth an afternoon or a week. 
Especially interesting are the recon- 
structed dinosaur, whale, and other 
fossil vertebrates; also the Andrews 
dinosaur eggs. The Morgan Hall of 
Gems, and the collections illustrating 
the lives of prehistoric and contempor- 
ary American savages, should also be 
included in a quick tour. If you have 
more time, study the bird habitats and 
other American fauna groups. 


Cathedral of St. John the Divine 
when completed will be exceeded in size 
only by St. Peter’s in Rome and the 
Cathedral of Seville among the world’s 
cathedrals. Seven chapels, the crypt, 
choir, and crossing are now finished. A 
noble structure. 


Metropolitan Museum of Art—if you 
are a lover of paintings and sculpture, 
you need not be told what to do or see. 
If you are not a connoisseur, don’t tire 
yourself out walking through the gal- 
leries. Instead, go to the Egyptian 
exhibit, which has interesting reproduc- 
tions of the interiors of the Pyramids, 
and to the collection of interiors of 
early American homes. 


Bronx Zoo-—like any other zoo, ex- 
cept for its unusually complete assembly 
of birds. 


Grant’s Tomb—vies with Coney Island 
and the Statue of Liberty for popularity 
among hinterland tourists. A handsome 
monument, as monuments go. 


George Washington Bridge—suspen- 
| Sion bridge 4,700 feet long, biggest in 
| the world. 


Poe Cottage—where America’s most 
brilliant poet lived for a time. 

Riverside Drive—New York’s Gold 
Coast. Skirts the Hudson river for sev- 
eral miles. 

Sports include the best of everything 
in season. Three major league baseball 
teams, the Giants, Yankees, and Brook- 
lyn Robins, provide topnotch exhibitions 
of the national pastime almost every 
day during the summer. 


Streets run east and west; they are 
named south of Washington Square, and 
numbered north of it. Avenues run 
north and south; they are numbered, 
beginning at the east end of the city 
and running into high numbers toward 
the west. Fifth Ave. is the dividing line 
between east and west building num- 
bers. Broadway intersects most of the 
avenues diagonally. 


Transportation includes three main 
subway systems, four elevated railways, 
street cars, buses, and taxicabs. Rang- 
ing from battered old hacks rescued 
from used car lots to the most modern- 
istic and imported-looking of new auto- 
mobiles, the taxis are plentiful and 
fairly reasonable. Traffic is so thick, 
however, that you can’t expect cabs to 
take you anywhere swiftly. If you don't 
bruise easily, and are habitually good- 
humored, try to jam into a subway train 
during rush hours, just for the experi- 
ence. 

NEW YORK DEALERS MEET 

BINGHAMTON, N. Y.—Radio Test- 
ing Station, local dealer for Norge re- 
frigeration, held a meeting for all its 
representatives April 28 in the Hotel 
Bennett, here, to herald the arrival of 
the two trainloads of Norge refrigera- 
tors designated for New York state. 

C. L. Reynolds, head of Radio Test- 
ing Station; B. S. Arnold, general sales 
manager of the Onondaga Auto Supply, 
Syracuse distributor; and J. D. Blocher, 
district manager of the Norge Corp., 
were speakers at the meeting. 


ANSUL. 


ANSUL 


ULPHUR DIOXIDE 


Acknowledged as a standard for high quality throughout the entire 
refrigeration field. A check of the manufacturers of refrigeration units 
using Sulphur Dioxide as their refrigerant indicates that 90% specify 


80% Use ANSUL Exclusively 


The Hyde 
Hendon, N. W. 9 
April 14, 1932. 
| Editor 

We have received copy of your issue 
for March 30 and were surprised to find 
that in the list of British refrigeration 
| manufacturers under the subheading 
| “Overseas Refrigerating Machinery 
|Manufacturers Having Great Britain 
Representation,” you have omitted to 
include Frigidaire Ltd. on this list. 

Frigidaire was the first automatic re 


| frigerator to be sold in England, hav 
| ing had representation here since 1924 
| In addition to this, we have a subscrip- | 
|} tion with you for a good many copies | 
of your Journal. Consequently we are | 
extremely surprised that you’ should | 
| have omitted our name from the list 
We, therefore, take this opportunity 
of giving you the full details here 
Frigidaire Limited (Inc. of Canada) 
Head Office: Edgware Road, 
| The Hyde, Hendon, N. W. 9 


London Showrooms: 141, New Bond 
St. London W. 1 
| 


E. J. BATCHELOR, 
| Advertising Manager 


Theorizing is all right but what you | 


and I are interested in and what the 
industry itself is interested in, is how 
it will work out in practice and cer- 
tainly the records during the past year 
have definitely proven that the Meter- 
ice Plan is effective and sound and I 
challenge anyone to produce facts that 
prove otherwise. 
Department Store as a Logical Outlet 
Up to the time that the Meterice Plan 


*“The commercial Practices Commit- 
tee of the National Electrical Manufac- 


turers Association has submitted a re-| 


port on the use of coin meters in the 
sale of electric refrigerators. It is the 
opinion of the committee that this 
method of financing the purchase of 
refrigerators, which has been looked 
upon in certain territories as a retail 
sales stimulant, is unsound unless ade- 
quate down payment is secured upon 
delivery.” 


Majestic Dealers: 
Attention! 


Grigsby-Grunow Co 
5801 Dickens Ave 
Chicago, Ill 
April 9, 1932 


Editor 

Your April 6th issue certainly caused 
no end of comment—all favorable! 

I am sure our distributors are going 
to be immensely pleased, and certainly 
everybody here at the general offices 
has been elated, to say the least. I} 
am hoping that a great many of our | 
dealers, who are just cutting their eye | 
teeth, so far as refrigeration is con-| 
cerned, will immediately send in the} 
wherewithal for a subscription to your | 
publication 


Ear. L. HapDLey, 
Advertising manager. 


L. 


use ANSUL SULPHI 


Canada. 


\s part of their precision 


machines. 


All NORGE dealers and distributors have been requested to 
KR DIOXIDE in their service work 
and are authorized to order direct from the ANSUL plant at 
Marinette or from ANSUL warehouse stocks maintained in 
35 convenient distributing centers in the United States and 


NORGE 


CORPORATION uses ANSUL SULPHUR DIOX- 


IDE in the production of 


manufacture NORGE 


NORGE refrigerating 


dioxide. 


refrigerating industry. 


~ Recognition of Dependability | 


| 
| ANSUL manufactured the first Sulphur Dioxide used by the Ameriean | 
| | 
| 
| 


The choice of ANSUL Sulphur Dioxide by a large majority of refrig- 
erating machine producers is a striking recognition of the quality of 
this analyzed product as well as the reliability of the extensive dis- 
tributing organization maintained by its makers. 


ANSUL CHEMICAL COMPANY | 


MARINETTE, WISCONSIN | 


It was the first to introduce Analyzed Sulphur 
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SALES EDUCATION AID 
TO OIL BURNER SALES 


DETROIT—Sales education is char- 
acterized as the chief factor in the 
steadily increasing business of the Tim- 
ken Silent Automatic Co. even through 


depression years, in a paper, “Sales 
Training Can Conquer Business Depres- 
sions,” by E. V. Walsh, general sales | 
manager, in the Executives Service | 
Bulletin of the Metropolitan Life Insur- | 
ance Co. for April. 

A 56 per cent sales increase in 1930 
and a 30.9 per cent increase in 1931 
were reported by the firm. “We be- 
lieve,” Mr. Walsh says, “that it is a 
company’s obligation to its sales force 
to carry on a program of sales educa- 
tion .. . not spasmodically, but continu- 
ously, because it is the only way to 
maintain an organization on a perma- 
nently high level of efficiency. 


Use of Sales Manual 


“There can be a formula for every- 
thing a salesman does in connection 
with his daily work,” Mr. Walsh points 
out. “If your proposition is worth 
while, it is worthy of a plan—one that 
will enable the salesman to get the most 
out of his job, in your interest as well 
as in his own.” 

Practically every code of practice for 
branch managers, dealers, and retail 
salesmen is worked out in manual form. 
In addition, there are standard pictorial 
and verbal presentations of the product 
to make the salesman’s talks more 
graphic and complete. A booklet tell- 
ing how to use the telephone as a sales 
aid is also available. 

A preliminary heating survey, first as 
an entree to the homes of possible pros- 
pects and then as the basis of a selling 
proposal, is outlined for the salesman. 
A volume of more than 75 “Letters That 
Sell” applies to practically every ques- 
tion or objection that might come up in 
the course of an oil burner sale. 


Personal Training Program 


The company has also devised a plan 
for “an intensive nine-day personal | 
training program for new _ salesmen, | 
either by group or individual units. We | 
interpret supervision at the desk as an | 
intimate daily study of the salesmen’s | 
problems; in the field we work with him 
and teach him ‘how’ not so much by 
precept as by actual practice. 

“In other words, we believe that the 
best way to make the salesman believe 
that he can do it is by showing him how 
to do it.” 

When the sales helps are in the hands 
of the retail organizations, the company 
does its best to see that they are used 
wisely. After that, “we consider that 
we have done our share and that the 
failure is his, and is not due to any 
lack of foresight or cooperation on our 
part.” 


Entered Field in 1925 


| 

Timken entered the oil burner indus- | 
try in the fall of 1925. Up to 1926, Tim- | 
ken operated with only three branches. | 
By the end of 1928 representation had | 
been secured in only 12 centers, each 
within a radius limited to 25 miles, but 
even then the company had a fair vol- | 
ume of business. 

Since 1930, dealers have been appoint- | 
ed “only in territories that we knew | 
could be made profitable to them and | 
to us,” Mr. Walsh continued. 

“Sooner or later we look for a repeti- 
tion of the demonstration of public ac- 
ceptance enjoyed last year in the elec- | 
tric refrigerator industry,” he stated 
“When that comes, we believe the bread 
we have cast upon the waters will re- 
turn to us in increased public confidence 
and in actual purchasing of oil burn- 
ers . 

“However, it should be remembered 
that the public’s confidence in oil burn 
ers will be enjoyed only by those manu- 
facturers who recognize the necessity 
of keeping abreast of merchandising 
times. This means a constant program 
of education for the retail salesman. 

“As the man who meets the consumer, 
he must be aware of the consumer's 
needs With the consumer's interests 
his own, he is as nearly depression-proof 
as it is possible to make him.” 
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Burleigh Grimes Chooses Winner 


Burleigh Grimes (second from right), who last year starred for the St. Louis Cardinals in the World’s Series, 


drew the lucky number from the box in a contest of the Norge Co. of Missouri. 


Model H Norge. Mrs. Grimes is next to the famous pitcher. 


Frigidaire Dealer 
Burns Unit 


DENTON, Tex.—“We_ will at- 
tempt to burn this Frigidaire in 
front of our store at 7:30 tonight,” 
read a sign on a McDowell-Jacob- 
sen Hardware Co. truck which 
passed through Denton streets 
recently. 

Capitalizing on Ripley’s “Believe 
It or Not” column which recently 
pictured an electric refrigerator 
which came undamaged through a 
fire which destroyed an_ entire 
building, the company set fire to a 
Frigidaire which they had soaked 
in energine. 

Three hundred townspeople wit- 
nessed the burning’ refrigerator 
demonstration, according to Joe B. 
Wilkins, one of the managers of 
the firm. 


COPELAND DEALERS WILL 


USE BONDS DURING MAY 


MT. CLEMENS, Mich.—-Copeland elec- 
tric refrigerator dealers will give their 
“users” profit-sharing bonds worth $50 
to boost sales during the month of May, 
according to plans which have been 
worked out by Copeland Products, Inc. 

The bond plan was used with success 
last year. 

The bond will be delivered to the door 


of the user by a salesman. The user | 
of a Copeland refrigerator is to write | 


on each “coupon” the name of a friend 
whom she thinks is an immediate pros- 
pect for an electric refrigerator. When 


that prospect buys a refrigerator, the | 
|Copeland owner turning in her name 
| will receive $5. 


“clipped” one at a 
owner finds 


Coupons may be 
time as the Copeland 


friends whom she thinks would be in- 


terested 

Besides the list of prospects received 
in this plan, Copeland officials point out 
its value in getting Copeland owners to 
talk about their electric refrigerators to 
their friends 

In connection with the plan, Copeland 
Products, Inc., is offering a prize of $25 
to the employe writing the best letter 
telling how to use these bonds in mak- 
ing sales. This contest closes May 31. 


Meet the Demands 
of 


FROZEN FOOD 
REFRIGERATION 


with 


Artic 


826 US PaT OFF. 


(R & H Methyl Chloride) 
The 
IDEAL REFRIGERANT 


ONTROLLED low temper- 
atures, so necessary during 
storage and transportation of the 
popular frozen foods — meats, 
fish, vegetables and fruit — are 
easily maintained with ARTIC. 


And its properties lend them- 
selves well to speedy freezing, 
required in this industry. 


Address the R&H Sales Service 


Division for further information. 


“Whe 

ROESSLER & HASSLACHER CHEMICAL COMPANY 
Incorporated 

Empire State Bidg., 350 Filth Ave, New York, N.Y 


125 REFRIGERATOR SALES 


KANSAS CITY, Mo.--One_ hundred 


Electric Refrigeration Exposition and 


by the Electric & Radio Association of 
Kansas City. 
The 17 participating distributors ex- 


different makes. 

A cooking school was held in Thomas 
| A. Edison Hall of the Power & Light 
Building, with a stage background of 
15 refrigerators. Mrs. Letha Strong con- 
ducted the school, which was attended 
by 4,356 women, as compared with 7,700 
attending the main exhibits. 

Prizes given at the close of the cook- 


refrigerator, donated by Glueck & Co.; 
Graybar-Crawford range, by Graybar 
Electric Co.; L & H range, Gille Mfg 
Co.; washer and ironer, Vulean Mfg. 
Co.; Majestic radio, Sterling Radio Co. 


GENERAL ELECTRIC NAMES 
DISTRIBUTOR IN KENTUCKY 


LOUISVILLE, Ky.— Announcement 
| has been made of the appointment of 
| the A. H. Thompson-Sterling Co., Inc., 
| Louisville, Ky., as distributor of Gen- 
|eral Electric refrigerators in Kentucky 
|and southern Indiana. 
| Officers of the new distributorship are 
A. H. Thompson, president; L. B. Turn- 
bell, Jr., vice president; M. E. Brown, 
treasurer; M. E. Thompson, secretary. 
A. H. Thompson has been active in 
electric refrigeration for years. Turn- 


bell and Brown are president and sec- | 


retary, respectively, of the Sterling 
Hardware Co., distributor of mine and 
mill supplies. 

M. E. Thompson will handle all ad- 
|vertising and sales promotion for the 
|new outlet, headquarters of which have 
| been established at 303 East Caldwell 
St. Downtown showrooms were opened 
April 20 at 676-678 South Fourth St. and 
|during the first three days more than 
2,500 persons visited the place. 


MAINE POWER COMPANY 
OPENS NEW BUILDING 


BANGOR, Me.—A four-page section 
of the Bangor Daily News informed the 
public of the opening of a new building 
by the Bangor MHydro-Electric Co., 
handling Kelvinators, recently. Lester 
Langley, Kelvinator district manager, 
attended the opening. 

The little shop of the company of 100 
years ago, its more modern successor a 
half-centry ago, and today’s new build- 
ing were pictured in the advertising. 


TEXAS MAJESTIC DEALERS 
ATTEND MEETING 


DALLAS, Tex.--More than 100 Ma- 
jestic dealers and their representatives 
}attended a refrigerator sales meeting in 


Dallas recently to hear V. E. Vining, 
assistant refrigeration sales manager of 


the Grigsby-Grunow Co., Chicago. 


W. L. Cohn, president of Radio Equip- 
/ment Co., Majestic distributor in Texas, 
presided over the meeting, assisted by | 
\ 


‘C. K. Cohn, vice president 


RESULT FROM EXHIBITION | 


twenty-five domestic electric refrigera- | 
tors were sold as a direct result of an | 


Cooking School sponsored here recently | 


hibited 75 refrigerators or 15 different | 
makes, and 12 electric ranges of six | 


ing school included: a General Electric | 


Afterwards, he purchased a 


Kelvinator Sponsors 
Baseball Broadcast 


| = 
BIRMINGHAM, Ala.—Bull Con- 
nor, well-known radio baseball an- 
nouncer in the South, tells the fans 
this year about Kelvinator refrig- 
eration, in between doubles to left 
field. 


Clark & Jones, Alabama distribu- 
tor for Kelvinator, maintains that 
Bull's popularity lies in the fact 
that he “calls the game just like 
John J. Fan would see it,” and the 
firm reports results already from 
baseball fans who have listened to 
the broadcast games. 

Last year the same announcer 
|} told about Philco radio at the time 
of his baseball broadcasts. Mr. Con- 
nor is an owner of a DeLuxe model 
Kelvinator. 


BURNS’ ARMY LEADERS TO 
TAKE TRIP TO BERMUDA 


| PHILADELPHIA Fourteen officers 
| and enlisted men in the Judson C. Burns 
Field Army, with headquarters in Phila- 
delphia, now engaged in the Monitor 
Top War campaign, will be rewarded 
for extra sales efforts by a week's 
cruise to Bermuda and return on the 
Cunard liner, Mauretania, it was an- 
nounced last week by the distributor. 

Those who will be awarded the cruise 
on June 17 will be the leading lieuten- 
ant-colonel, two leading captains of “A” 

leading captain of “B” 

|stores, six leading salesmen of “A” 
| stores, one out of “B” stores, one lead- 
|ing dealer and dealer salesman and one 
leading salesman of the commercial or 
apartment house division 

Each must secure 80 per cent of quota, 
and the division to which the winner is 
attached must accomplish the same 
amount of quota. 


LEAGUE ELECTS PRESIDENT 


SAN FRANCISCO—A. C. Joy, man- 
ager of the publicity department of the 
Pacific Gas & Electric Co., San Fran- 
cisco, was recently elected president of 
the San Francisco Electrical Develop- 
ment League 


| 
| 
| stores, one 


CINCINNATI CLUB HAS 
REFRIGERATOR SHOW 


CINCINNATI—The Hall of Mirrors 
of the Netherlands Plaza Hotel was the 
scene of the Cincinnati Electric Club 
refrigeration division’s second annual 
refrigeration show, which closed re- 
cently. 

Eighteen makes of electric refriger- 
ators were represented in the show, 
sponsored jointly by the club and the 
Cincinnati Times-Star. Almost 15,000 
visitors were present during the five-day 
show. 


Phares Is President 


K. E. Phares of the Tafel Refrigera 
tion Co., Westinghouse distributor, is 
president of the refrigeration group. E 
P. Zachman, Cincinnati Radio Corp., 
Sparton distributor, was show manager, 
assisted by the following committee 
R. P. Conner, Frigidaire Sales Corp.; 
L. T. Milnor, Milnor Refrigeration Co., 
General Electric distributor. 

As an attraction to women visitors, 
demonstrations of “ice cube facials” 
were made at regular intervals through- 
out each day. Mrs. Catherine Heyn, 
Cincinnati beauty specialist, had charge 
of the beauty treatments. Members of 
the audience accepted these free facials, 
and waiting lists were made up before 
each demonstration. 


Use of Iced Towels Demonstrated 


The use of iced towels--right out of 
the refrigerator—after the use of oi! 
and heat facials, was also demonstrated 

Publicity for the show was handled 
in the Times-Star, and consisted of daily 
stories for a week preceding the show: 
a front page box daily during the show: 
a box on the woman’s page daily; fea- 
ture stories on various angies of the 
display. On the day before the opening, 
a refrigeration section of 12 pages was 
printed. Display ads were provided by 
the Times-Star, separate from the edi 
torial mention. 


Distributors Listed 


The complete list of distributors and 
refrigerators represented at the show, 
follows: 

Apex Rotarex Corp., Apex; A. L. Fink 
Electric Co., Copeland; Crosley Dis- 
tributing Corp., Crosley; Tovan Electric 
Co., Electrolux;: Frigidaire Sales Corp., 
Frigidaire; Milnor Refrigeration Co., 
General Electric; Gibson Refrigerator 
Sales Co., Gibson. 

Graybar Electric Co., Kelvinator: 
Marietta Chair Co., Leonard; Schuster 
Electric Co., Majestic; Southern Ohio 
Radio Corp., Mohawk; Harten-Knode! 
Distributing Co., Norge; Cincinnati 
Radio Corp., Sparton; Auto Rad Supply 
Co., Stewart-Warner; The Starr Co., 
Starr-Freeze. 

The Oskamp Ignition Co., Tricold; 
Griffith-Victor Distributing Corp., Ser 
vel; and Tafel Refrigeration Co., West 
inghouse. 


TOWN SNOWBOUND, BUT 
BUREAU GETS 100% GRADE 


DENVER —That every N.E.L.A. mem- 
ber company but one in the Rocky 
Mountain division is actively partici- 
pating in the refrigeration campaign, 
was the record claimed by G. E. Lewis, 
managing director of that division, in a 
letter to the Electric Refrigeration 
Bureau. 

The one non-cooperating company is 
the Silverton Electric Light Co., Silver 
ton, Colo., a mining town two miles 
high in the San Juan Mountains, which 
has been snowed in for six weeks. 

All rail or auto roads leading to Sil 
verton are buried under from 5 to 30 ft 
of snow. Only last week, Associated 
Press wires carried a story that a ton 
of hay had been sent to the marooned 
town by parcel post, the government 
using pack mules to accomplish the 
transportation in return for $14 in 
postage. 

The Electric Refrigeration Bureau 
| agreed to credit the division with a 100 
| per cent rating, inasmuch as Silverton 
seems to be in a state of complete 
refrigeration. 


Highest qual- 
ity seamless 
Copper Tub- 


ing. Plain or 
Tin Plated 


DEHYDRATED COPPER TUBING 


Made to 
A.S. T. M. 
specifications 
(B68-30T ). 
Ready for quick 
installation. 


we, 


eo 
GEAMLESS COPPER /? 


Prompt ship- 
ment. 
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Officials of Refrigeration Show 
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The working committee of the Niagara Frontier show included: (left to 
right) S. S. Vineberg, league manager; H. G. Rahn, floor manager; G. J. 
Reichert, general chairman; J. A. Apsey, aeared hana 


Q’HARRA SPEAKS AT Refrigeration Show 


NEW YORK CITY PARTY 


YORK CITY—M. G. 
of Norge Corp., 


NEW 
eastern sales manager 
spoke on “Refrigeration that Pays 
Household Dividends” before 7,000 
women who attended “Prudence Penny’s 


Party” at Carnegie Hall recently. 
Prudence Penny, of the New York | 
American, sponsored the party. She | 


spoke on “Springtime in the Kitchen,” 
and was followed by a program put on 
by Fifi D’Orsay, stage and screen star, 
and Milton Berle, master of ceremonies. 


Entertainment Provided 


Mr. O’Harra’s talk, which followed 
this entertainment, was succeeded by 
“Homemaking for Millions,” a talk by 
Mrs. Mary Catherine Lewis, vice presi- 
dent of the Lewis Hotel Training 
Schools. 

Marie Loughney, dramatic soprano: 
Al Katz and his Hollywood Restaurant 
Orchestra; and Catherine Dale Owen, 
motion picture star, appeared on the 
program. 


Other Talks on Program 
Other talks were given by Miss Neva 
Atkinson, 


who spoke on “Strawberry Time”; A. | 
W. Maccreanor, merchandising coun- 
sellor, India Tea Growers; and F. L. 


Bronaugh, who spoke on Gulistan rugs. 

At the close of the program, Prudence 
Penny and her assistants awarded door 
prizes. 


LEONARD OFFICIALS SPEAK 
AT MEETINGS IN 2 STATES 


LOUISVILLE, Ky.—R. I. Petrie, sales 
manager of Leonard Refrigerator Co., 
Lee Stratton, district sales manager, 
and Gene Bolich of Brooke, Smith & 
French were speakers at a series of 
Leonard sales meetings held in Ken- 
tucky and Tennessee recently. 

Smith Radio Corp. of Louisville, Ky., 
gathered 65 dealers to hear the 
program, which also included talks by 
E. W. Smith, president, and Car] Norris, 
vice president of the Smith Radio Corp. 

At Memphis, Tenn., 150 dealers met 
at a session conducted by McGregor’s, 
Inc. John M. McGregor, president, had 
charge of the meeting, which had Judge 
Winchester and Mrs. Mydget of Mem- 
phis as guest speakers. 

The C. M. McClung Co., Knoxville, 
Tenn., held a get-together meeting for 
its wholesale men at the Farragut 
Hotel, Knoxville, to introduce the 1932 
Leonard line. From the distributing 
company, W. M. Bonham, president, was 
the only speaker. 


RADIO PROGRAM SERIES 


The Electric 
of Ft. Worth 
broadcast over 


evening except 


FT 7 
frigeration 
sponsoring a 15-minute 
station KTAT every 
Sunday for 13 weeks 

The series started April 14, 
sists of various types of amusement 
with one minute of advertising con- 
tinuity at the end of each program. The 
local bureau is also running regular 
newspaper advertisements. 

Wichita Falls, Tex., where a bureau 
has been organized recently, has 
ated plans similar to those of Ft. Worth 
Radio broadcasts started early in April. 


U. OF WISCONSIN DORMITORY 
TO USE KELVINATOR 


MADISON, Wis.—Otto Hague, man- 
ager of the refrigeration department of 
the Harloff Electric Co., has installed 


WORTH, Tex 
Bureau 


is 


O’Harra, 


Held in Buffalo 


BUFFALO—The showrooms of the 
3uffalo General Electric Co. formed a 
setting for the Electric Refrigeration 
Show conducted by the Buffalo Electric 
| Refrigeration Bureau and the Electrical 
League of the Niagara Frontier recently. 

Exterior decorations and floodlighting | 
and a liberal amount of newspaper and | 


‘outdoor adv ertising proved sufficient to | 


manager of the bureau of | 
home economies, New York Edison Co., | 


sales | 


| tributor 


Sterchi 


and con- | 


|} tion manager; 


initi- | 


complete Kelvinator equipment in Ann | 


Emery Hall, residence for University 
women at the University of Wisconsin 
recently. 

Other installations 
Hague is responsible 
equipment in West High School, Madi- 
son, and equipment for the 
Bros. chain of grocery stores 


for which Mr. 
include cafeteria 


Hommel | 


| took part 


attract a total attendance of more than | 
30,000. 
The total cost of the show was ap- 
proximately $3,000, which was offset by 
the sale of 68 units from the floor of 
the show, representing a gross value of 
$14,764.50, while in the four days imme- | 
diately following the show 79 refriger- 
ators were sold by dealers participating, 
this additional business totaling $16,287. | 
In addition to this, a list of 1,347 live 
prospects is still to be followed up. 
This year’s show, as in previous years, 
was strictly a distributors’ exhibit, but 
distributors were allowed to appoint 


'dealers to represent them on the floor, 


and the dealers were permitted to close 
sales. 

Three dealer periods of four hours 
each were set aside each day. This 
made it possible for each distributor to 
turn his booth over to 18 different 
dealers during the week. 

Each dealer was permitted to have 
three men in his booth during his 
allotted period and every salesman was 
marked with a large celluloid button 
bearing the name of the refrigerator he 


represented and the booth where he 
belonged. 

Following are the distributors and 
products which were represented: 

H. B. Alderman Co., Leonard; W. 
Bergman Co., Norge; Buffalo Talking 
Machine Co., Servel; W. A. Case & Son 


Co., Mayflower; Kelvinator - Buffalo 
Corp., Kelvinator; Chas. Liske, Cope- 
land; McCarthy Bros. & Ford, Westing- 
house; National Refrigeration Corp., 
Frigidaire; Specialty Wholesalers, Inc., 
Majestic; Joseph Strauss Co., Mohawk, 
and F. W. Wolf, Inc., General Electric. 

The show was under the direction of 
George J. Reichert, chairman of the 
Electric Refrigeration Bureau and com- 
mercial manager of the Western Divi- 
sion of Niagara-Hudson Power Corp. 

On his working committee were S. S. 
Vineberg, manager-secretary of the 
Electrical League; Harold G. Rahn, re- 
frigeration supervisor of the Buffalo 
General Electric Co.; J. Art Apsey, 
play manager of the Buffalo General 
Electric, and Sheldon F. Myers of West- 
inghouse Elec. & Mfg. Co 


KELVINATOR DISTRIBUTOR 


FT. WORTH BUREAU ciyes APPOINTS 3 NEW DEALERS 


BIRMINGHAM, Ala.—-Five new deal- 
ers for Kelvinator refrigerators have 
been announced by Clark & Jones, dis- 


in Alabama. 


Haverty Furniture Co., furniture chain 
which has been in operation for 47 
years; Hood-McPherson Furniture Co.; 
Brothers, chain of stores in 
Alabama; Cable-Burton Piano 
V. G. Hawkins as refrigera- 
and Yates-McAllister Ra- 


northern 
Co., with 


dio Co. are the new dealers. 

The Sterchi Brothers chain has stores 
in Florence, Huntsville, Decatur and 
Gadsden, Ala 


2,500 ATTEND YOUNGSTOWN 
SHOW EACH DAY 


YOUNGSTOWN, Ohio—Crowds aver- 
aging 2,500 each day attended the 
Youngstown Electric Refrigeration Bu- 


reau refrigerator and range _ exhibit 
which ran for a week in this city re- 
cently 


Eight electric refrigerator distributors 
in the exhibit: Ohio Edison 


Electric Shop, Frigidaire; The Willis 
|Co., General Electric; Stambaugh 
Thompson Co. Kelvinator; Hamburg 
Brothers, Majestic; the M and M Co., 
| Mayflower; Frankelite Co, Copeland; 
Ludwig-Hommel, Norge; Moock Elec- 
| tric Co., Westinghouse 


dis- | 


11 


CLEVELAND LEAGUE WILL 
HOLD COOKING SCHOOLS 


CLEVELAND—A series of seven re- 
frigerator cooking schools, each five 
days long, running in neighborhood 
theatres in various sections of Cleve- 
land, is being planned for the near 
future by the Electrical League of 
Cleveland. 


The theatre in which the school is to 
be held will announce the activity two 
weeks in advance, making it clear that 
women attending the theatre the week 
prior to the show will be given an op- 
portunity to participate for the prizes 
to be given away at the show. 

These prizes will consist of an elec- 
tric refrigerator and six certificates of 
various value to be applied against the 
purchase price of an electric refrigera- 
tor. 


—a brand-new business 
open to qualified 
distributors 


Carrier portaB_e 
ROOM COOLERS 


offer a new untouched market 


for profitable sales 


IGHT under your nose is a chance to cash in on 
a public demand that is founded deep in 
. the desire to find a cool, com- 


human nature 
fortable spot in hot weather. 


You've been to air-cooled movies. 
preciated the relief from sweltering heat. But you 
knew it took thousands of dollars of expensive ma- 
chinery to give that relief. Now you can walk 
into any small place of business and offer the same 
inexpensively. You can say: 

“T can give you effective summer cooling with- 
out investing money in costly machinery. 
Carrier Portable 


comfort 


ordinary, inexpensive ice, 
Room 


cooled, dehumidified air.” 


Think what that means to a storekeeper. 
. clerks always at 
. customers pleased. In other busi- 


loss of summer patronage . 
their best 


The ice reata on this meta 
grid, and melta down be 
tween the fins 
extended cooling 
The acris drawn across this 
surface and distributed t 
the room through outlets vv 
of the cabinet 


form 


yf 


HERE ARE YOUR 
CUSTOMERS 


* BARBER SHOPS 4 
BEAUTY PARLORS 
MEETING ROOMS 
HOTELS 

OFFICES 

STUDIOS 
HOSPITALS 
STORES & SHOPS 
SICK ROOMS 
CLUBS & LODGES 
DOCTORS’ OFFICES 
DENTISTS’ OFFICES 
| FUNERAL PARLORS 
yr CANDY SHOPS . 


Jules Tries Again 


BUFFALO For months and 
months Jules Goettelman, Jr., 
Topper salesman for Frank W. 
Wolf, Inc., distributor here for Gen- 
eral Electric refrigerators, made 
many calls at the tiny home of W. 
C. Leonard, 224 North Ogden Ave. 

Some of Salesman Goettelman’s 
colleagues told him he was wasting 
his time, but Goettelman continued 
making calls when he was not 
working on other prospects. 

Then, about a week ago, Goettel- 
man called at the Leonard home 
and learned that the kitchen was 
being remodeled. Why? 

“We have decided to purchase a 
General Electric refrigerator with 
double doors,” the Leonards told 
him. And they did. 


the 
Cooler will give you and your customers 


NEW DEALERS ARE NAMED 
BY GIBSON DISTRIBUTOR 


BALTIMORE— Joseph M. Zamoiski 
Co., recently appointed Gibson electric 
refrigerator distributor, announces a 
group of new Gibson dealers in Balti- 
more and the surrounding territory. 

In Baltimore, the following are new 


dealers: Hecht Brothers; Brager-Eisen- 
berg, Inc.; Blum’s; Hect’s’ Reliable 
Stores; Johnson Brothers; Bernstein 


Music Co.; Moses Kahn & Sons; M. 
Shavitz & Sons, and M. Budacz. 

Other dealers: Hopkins Furniture Co., 
Annapolis, Md.; Berlin Music Co., Ber- 
lin, Md.; M. Nathan Estate, Cambridge, 
Md., and Salisbury, Md.; Miller Electric 
Co., Westminster, Md.; P. Wiest’s Sons, 
York, Pa.; Landis Brothers, York, Pa.; 
E. J. J. Gobrecht, Hanover, Pa.; H. T. 
Maring, Gettysburg, Pa., and Wharton 
& Fisher, Milford, Del. 


You ap- 


This sturdy cabinet con- 


Using 


lhe. of ice 


ezrpense 


nesses, too 


No 


The 


taina two small blowers 
and a compartment to hold 300 
No piping or installation 


dising ability into new channels, 
pon to Carrier-York Corporation, 
Street, Philadelphia, Pa. 


beauty parlors, barber shops, hotels 
you can sell relief from hot-weather slumps. 
There’s practically nothing in the Carrier 
Cooler to get out of order. 
parts are two small blowers which draw the air 
over specially constructed grids on which the ice 
rests. So foolproof are these coolers that you can 
rent them as well as sell them. 
Carrier Portable 
limited number of qualified distributors an 
opportunity to develop a brand-new business 
Our merchandising plan includes national con- 
sumer advertising, liberal discounts, display 
coolers for 30-day demonstration, sales literature 
and mats for local newspaper advertising. 
you are in a position to direct your merchan- 


The only moving 


Room Cooler offers to 


If 


send the cou- 


1541 Sansom 


Carriey-York Corporation 


A DIVISION OF 


CARRIER 


CORPORATION 


Philadelphia, Pa. 


MAIL TODAY FOR FULL INFORMATION 


CARRIER-YORK CORPORATION, 


Gentlemen: We are interested in selling Carrier Portable Ro« 


about your distributor plan. This does not 


NAMI 


ADDRESS 


obligate us 


Philadelphia, Pa. 


ym Coolers. Please tel 
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ELECTRIC REFRIGERATION NEWS, MAY 11, 1932 


| Activities in Norge Plants in Detroit and Muskegon 


Amplifier and indicator gauges which can check to 
-00005 of an inch are used in roller and eccentric 
shaft inspection. 


When castings are received in the Detroit plant, 
they are tested for porosity. 


MED cm, 9 8 


= 
pe 


Remini lik 


00 


The frame of a Norge cabinet before the insulation 
is put on is shown above. 


Blades used in the compressors are 


A continually moving chain carries Norge rollator compressors down the tested on a Ziess light gauge, which Compressors, evaporators, and small parts are dehydrated in an automatic 
assembly line in the Detroit plant. checks to .00005 of an inch. electric oven before they are installed. 


Parts used in the seal on Norge electric refrigera- 
The operator at the left is drilling cylinders on a multiple drill press, while the one at tors are tested for imperfection through a high- 
the right is testing the balance of flywheels. powered microscope. 


Instruments shown here indicate runouts on com 
Before leaving the Detroit plant for Muskegon, the chassis is given a complete inspection. pressor bodies and end bells. 


Norge lacquer cabinets are dried in the oven shown above. The lacquer.dries while This picture shows the cabinet frame with insula- 
the cabinet is being carried through on a conveyor. tion applied and ready for the metal covering. 


es Ae ete one oP oe) 0 ee es i Ae ME AR gs co ee. aang «| ey Late ee BG Te ag oie, ee ep ean ome Ts ee ee gS nh, Bagh sco S ig eee es. -° <" Lig tater ern ae 7 AE at eee “are Saga” REN Gf mer ee Re Tigi oder ear RR: Raed. 
oe SO esi, sae ee me OS ee RI, Se eg ae of Naan: oy ack ST SURES: «> tema te oc SANS. ERG Mas TR lie EN TSS heme ha Sew Ge ee oe Cane 7 Aare: + 
ae ae. aa ae Ae eS ge ae eR eS a nae ee eee Sen ee Name Sa ae i ee ee Re ee Oe ae | aa 
: | eee eee ee eee en ess.®« rrr eee  e  _  — _eese_cvvV37 _a—_—_—_—_—_—_—_—_—_—_—_—_—_—_—_—_——Ooo—o————_—_—_—_—_—_—_—_—_—_—_—_—_—_—_—_—_O_3_ _ _ _ 
| 
| 
| 
| ES TE ee 
‘ie 
| 
: ; aS ae ‘ ¢ a Pica ee ee cS - f : 4 ; ij : Le sans ba 7 : \ 
: a an ee a pes 2 a Ps E ‘pee * a 7 Ze : —— = J a a ‘ J Se hes ; 
ii PM i +t) a 7 Sie 6 cn. Z Lf , _— 
‘ Pe 0? Gee emer ae a ey gre 23 cies i Wee ea a ‘ a 2 : 
| . ~ ee a * ; ‘ er > meee. st ‘ : pared oe 
d be -* i Pl ie * ; ate eS Ee * y > = : a ad, fo 
: “ye % s _ Pe dete ei 4 : “ é Sea ke PO * 
/ 8 : f Pa | : } 7 ae oi pois 5 saad : bs 5 = mie i > YF 
p ; : ‘s +. ab " ; # \\ oe 7 id * 'Z\ . i” i Sco “ e ae —s F eal ; bo “2 
q SS me 4 ~ “—  | : ¢ ds ._ den, | i.e : — a pag 
a . _ ) Le ~ Vw | a ee | Yh . eee f 
: ae = Pa ~~ . j [a MF { : a ve ud i Re 4 . i a + A aed 1 5 - 5 at cP aia a re Oe ous " | F 
- ae . lh “4 be | : b5i ~ wag e- = L aw E he % of ay a Ore y Bh t F re i i" ' 
7 a —> ey ™/ gaa ia \ aes i > -( ema se fis oh ‘Si. {|r ew Ege 8 i 
Siw ; ee is: ‘.. ie * a 4 oe Ses ae Coe ee on ae : | : er ed ee ae : “i ¥ : i fi 
ee ae es, des: d a) Be Ae ee 2 ae, > imagenes 7, Reg : ee 1 5 a: F a rs : Perea ty Hae Ss oe 
ing 2 ae ae ae ‘ thi Ay a Se ee Bee ’ a ‘ = = ‘ ta. a . A ih M ce 4 oh : H 
ane ea 2 Aimee i: = ee * a = 5 > ae ‘ r ‘0% Cie eS ieee . j y 
. a 3 a ete a wT ee Sar ’ ” oe a 3 ‘ pestis Bae ote A naaee oo=onor S % = 5 ‘ | 
ae Be ” ee ” S Caer ‘ae Sa. oe a wie Meee . ee er 0 Mean . : —— . . awe At, J me ie he OS | 
e ae Se ae ’ ie ty = ec 24 Be pe Boies pest one RE SC Gia eS ae ee as & ete SF eS i. | 
1 j <a Soe a ee i ~ o . pre ae ae Cee pasa are Leg 0s Oa S ee & . : 5 
7 a. oe ee jhe ce ee Sgt = ii a s ie ee EET A) 
7 ae Pen i oe RL Man, 2 eae aes 7g age Si » o's — ee PS 4 As aK 3 TH: ila a 
See a oe “a ers: ie oe eT eee 
ee I ER ill a ee he 
ai See ee ee ne = . —_—_—_—_—_—_—_—_—_—_—_—_—_——————_::.:. | 
ee re 
ee a 
a 
Bint a 
Meee i i “ f tin oS a Bat “4 ne i Ls - 
eee a t j ie cM AR Alia a ioe . | 
ne ie Ps. i 4 | pit oe, ‘ : a “Sage ae? s _% _ j | 
: “ai £4 ; ¢ “ . ee ‘ * ‘ . ¥ = ie > 
oe if ; ini ; a - | ae | 
| . aed | aL —e ee i re k 
$ S -“ i : - : Rte . ~ ; 2 Ci ee Woes -_ = 
te ees pl Lag’. « é 4 oe A se bs | ee gy I) 
aes a i ® ‘ { 5 aii ak ; %. ee e a ae 
— i , hy ee : vu tf | - 7 
Cee 2 ie ae I | + ~ ree ; i ' " ' oa to : ae 
ig eae \ ; : P, : tie ee 4 am, 4 : ge a 
eae — » ; : * ie ; p= en eee 
2. , eee le a ad m me : s> » Son f ; ' en : e 
ae Ae - F es aie Boum » a a fe # a ’ - 
je : ; = a .. -— : : 4 . 
ee 4 5 i 3 | i) ‘ ly t . - " “i , ‘ ss se Ber | a. ‘ 2 sic ilh vnc, © = 
; ; J ee j J te ees ‘aede ee aa xf f a \{ ee . { ‘ | Elegie ie : OT eee | 
; be ow s - : of ts : oe LY 8 sg ra i : oe *% {: . i i 
ew ~aa ; a — a a : . ae re OB E : 4B 7°}: oe 
~ ‘1. = —— an ire. | me we > 
: a ‘ f . Te te Weds Be ! ‘ a i rn .% ee at i ‘ I a , A es ie 5 : ¥ 
aS ” - is), ee Se i a | = oe : ' j aoe. an : 3 % - . 4 ig fi 
j | YA " a a ial ae : - oe : i . ; ee ae Hy fie ae q ee 
‘é ae 7 eae |) Ny 25 — Ry TS 
a 4 } = - . $29 - .——Z ie tos ‘. es hol ; ya ‘ od Se i Pe es F € 3 Fe a ‘ ; Boy. 
po ie : — P ieee = : i i iS a aS ae ae Yee | 
= r : ~~ Zs mo5ee — oe ie : Bey 4 3 : = is a SS 3 re / % ®. <n ae ~ | 
= 4 sill ‘ egg : r —- - rz reo 4 mEA ° +4 | ee De te ss Tt ie ed * - ‘ene a 
a ae ~~ ‘Satie —— = we - ae ha, a , >, F ; ‘a ah 2 = = \ ” : 1 - - . 4 ; 
OS a se “ : Rae. 7 % ee Me a > ~ oe sya Fela 
| ineciy ute . i io , ee Sein \ % ; Ss o e /% a =: gmittnna ie oe ‘a bee f ‘a! : ; 
eeeatat aoe * ‘ Se ‘ ace ; i ‘ ‘ 3 SS ee , : cae Bs oe " & 
Jai. ae : : oj . sage ig i “ae aes wie a 4 oat é . « ‘ 2) es a 
ees. $e . e ms pa a Sie Pe n ers ." fy a ‘sm SI : ; a 4 (ee RE cS is ; 
= # i ae ae 4 A. SS ne ~-, 
a 4 = , Be , é i guts aii aa * . re. eg tay Be i “ ay oa a8 ce 
¥ a — enn lar — ". ioe * a | 
“aig $ % es . - _ Fa /= ‘ j 
prea, i, 
ere ~~ t 
- ae 
—_— Ss a 1 
5 és € 
iis a aha 7 zs 
‘im, J °°” | _ “a : 
a hank ¥ m a , ae eee! pe {i | Pig & a . ae Fe Pig pie iogl ‘ tks - iis i i } 
hx aati lige es SE Re: a) ae i sf n WS Wve ‘ i * 4 x ters ae if: “ i t 
: Gnd cereale ae we” 7 ee rg ke ‘ ; ad “ re 1 2 & i 4 
sel ais — 9 i : ge: bi haat f> rae % i. } “ f : x ' ¢ % F oe " & wv = § ++} f i 3 
ae j 3 oe |e : nbs ge “ ° ee, fh em . =  itiet . i + yess : | 
ae: us SS : = ¢ a ie - re aii an soe “ : « j 
i. ae i ae roe a —— % — ee 5 “a tl Fy 5 —"— —_— | i“ es i 
Ps, Sate o> be #. — “7271 ie nih. ie —_— a. | 
a eS. - a “- ‘ i 4 mer q f: ae . 3* 
- ae tied > ‘ eee | ae 2s, . * =z i . 2 aS x oa? , dl , 
23 7 \ : } F gS : ; ts. } 2 : 
re 44 — eR a en - - —._ = . Fe i Bess Bt: a i "4 : LE 
i 5a eatichc \, ’ ; E's a Ee i ee +  - os ‘3 : “= = Ce ; bag a J 
eaieeerchiinel ‘NV é 4 ae s a aa ee “—.. , ae: ae . 2 Tes. Fee ee + am 
et -. a} | its ..— : tate ee: ae oA a md -~ é 
ead * me fn ya ee , - e. mans = a - Pa , ti “ ’ ol f 
be aes 3 F Ss . “/ : ; ne ‘ te .. Gy pi al €. ap . Pee, = ' 
-_ al é 4 ’ i ew / . Y wy ee ae uit —_ me \ : Ao] oS ; ed q é “@ / _ : =p . 
, nts : a 3 Soe? pai, : nee ate ee Z “fy Pe ee -F ! ae Yael y 
hath ae ei a He, ‘: ca e ce ah " J os Su a a er re, a - a : 
iw ‘a : } r ne , i. : 2 q ; : a : r re 2 a 2S , > . 3 : 
a Sar, it i Lira Ries St 
ie , eis " an bh ae 2 ¢ a . ‘os Ay. aes si aa.” - pe Bs — 
a — 
: , a> Ke i. k: ‘ = . 1 4 
% i 4 ia 4 , ~ : te 3 ; : Pe : gel A 5 “3 3 7. i oy 
z ns ee Rn, : . =e . sam . . —"- _ 
: a3 ; : Ma eS is i ie i. .—— ‘ . “ ; § 
ans 4 . Pe ei el: <a ata P j Se = - za _ 
a “ee . ae | i a a gh ian _ ss Sanaa a i . : s -_ } 8) 
ae = & eice an 3 - 
‘ —— - a né : pad Sees i oa J = : ieee : — 
og |S ae ty ee a eC — :. an _ it 
; ee sie x d nt . : a : ; é i bi ‘a <i Re ca a . ' oo ‘a i “ + ae ‘ 4) 
ee ; y ~ one oS aie — ee cd - e Se B iM . i om | 
ker : : . — ~— ‘Seabee or eo . — 1 
| : | i Bee ‘wa. ; “oi . 
Ace j 8 nat 2 ‘ EB 
zs ; } sd * i : i 
: é , . ne bel Nps , sey e 
i oe ; f : ie q oh Zz 3 a i > ae : es 3 ; y? 
: gins ee, $ Sy. cy ; Bey <a ae i ae “ip ; ‘ i, ae ; : ee i 4 : mr 
Mee tg egy ; og % Pie | j = out a. oh ee eee ; “ae ad ee F : 
ge) a ee Same ; a iS i = > ee oS s gee ee Se en % a nl 
" Tee = ee es aie Q 5 Sty Fite) 7 | 7s rs gf * 7 4 
ins epee = " s 4 . ee SO rs Pe Me ee eee ee 1] 
peepee: ra ong Ss ee ee Se ee - oe ty a at 
Ri, dee ; . BS 's eae reeked — ; : ae ' —_ ul 
. i. ‘ Yee : . ——— eB pty tt a ae ae - ee >. ~ ; “4 : " ] 
oo a oe . TS : Re SS a — ae ee eee eee | 
; ; rt 8 ‘ a me % s Sau ae ke ~ a: 5 : : < a: Pe 
7 ‘*: be “s we & . we Sb : a = ¥ + Se = ne 3 a + A = \ 4 4 
i, : ” Se . eae ae _— ‘ i * oS sit be ee ; % . 2¢ 
= 2% as wi : — ; an SESS 5. Rs ‘<n “eee ‘eae “4 ise \ a 
au ss) ' a ae ‘ _— . re | | ee, : > 3 aS ry a j ’ oc 
a. a . eS a ee Sie i ’ * - 4 * & Pa | . 6 _— — a : 7 ; 
ca eS . “ae te a ae ee = 2 TS es <4 oo = ‘7a & ver 2 hr 
oe wh 
i ; Pe ee ba 
: ; LS 
| ee re : 
. pe KX, e 
ae ~ ae: _ as 3 aX i . 3 ’ 7 * Z J a. : ? i - - Se ce 
= 2 Pa aia ee eae a a ee pagans oa pay eee ae sip Te ee ge pee! Se Fs ee A et Rd ates et oe i ee eg ae pel ay Oe Soe aac ie ene (ae ) cs , ue aad ie por i, 5 a 
ee oS eee a ee OE RP aN oe Maca FN ahi Tor OT TERRE sa N IN OP ta a nt a ee eee a A ee SL eet Seger peek Meee: rere cee ate Wat Teeth rome Pent ae, ae ORR Has gare iyi 
4 EM ee ae sain ie Cy Bt) eae ein SabAER TS 2 al) ogee AL galt eb 2 Sere ee emia | oe i nec a at SE dg oak cer a a a a AD Ag a hae SL dal ga Cay ee fee A a se Le a eS gh ee we “4 7 : 
eS Fe ee er ae en NE OE Oe RE ae ee ste oy ey ee Oe Me Ty cp h et ap ee eS ae e be. 
ae Ye ea agai Fo ae ee es Peon! kai Ted aa Cel Pare, ; Car ae oats Sie eee ena ad ae, phe PL os oe By OF ie iy apes tat oe whee Ns Bag of ees FS PAA aii: ee a 
ee 8 seas fi ye Bare ais oot pee oh ceca ead ia ae rae) Pe ; is oe on bath oes 8. RO Werte Fe tM - rh ee y Dee ee Pilates Ri nel Se ity eee : Roane eich : 
We 8 ee 2 ae ae ol Sat aber Crk ee oe ee re AR be Mi Re gee ay rae i Pain RE ee i ee Se oe Se ah BN, pe ee f ae , ee a 5 haar, ea oo ing tia 


i 
pL 


EEE 


ab 


ae 


ae 


ELECTRIC REFRIGERATION NEWS, MAY 11, 1932 


Norge Speeds Production in 2 Plants 
By Installation of New Equipment 


MUSKEGON, Mich.—The manufacture of Norge refrigerators 
has recently been materially speeded by the installation of new 
machinery, new enameling ovens, and more specialized production 
processes in the 14-acre plant where Norge cabinets are made. The 
Norge “rollator” compressors are built in the Detroit factory, 
installed in cabinets here and shipped from here. 


The first sight to greet a visitor to 
the cabinet-making plant are the large 
piles of neatly arranged lumber. Several 
grades of lumber are used, among them 
being western hemlock, Douglas fir, 
Noble fir, and Sitka spruce (all of which 
are produced in Pacific Coast states), 
and magnolia from southern states. 

Before these various woods are ready 
for the cabinet construction line, they 
are inspected and graded, then passed 
through the dry kilns to be dried and 
cured. This process requires from 10 to 
20 days, depending upon the moisture 
content of the lumber when received. 
Lumber, upon arrival, generally has a 
moisture content of about 30 per cent; 
this must be reduced to 5 or 7 per cent 
before it is acceptable for use, accord- 
ing to Norge engineers. 


Woodworking Department 


After leaving the dry kilns the lum- 
ber is processed through the woodwork- 
ing departments, where it is cut into the 
various sizes desired. Exposed wood 
surfaces are treated with an air-baked 
prime coat to make them moisture- 
proof. The woodworking operations are 
performed by semi-automatic, modern 
machinery, inspections being made after 
each machining to make certain that 
the wood is ready for the assembly line. 


Glue Joint Surfaces 


All joint surfaces and joint sections 
of the cabinet frame are doweled and 
glued under pressure. After the assem- 
bly of the front frames, they are sanded 
flush, to insure the even application of 
the exterior metal, as well as a perfect 
flat surface for the provision door seal. 
The operations flow continuously on 
automatically controlled conveyors, so 
that the kiln dried lumber leaves the op- 
posite end of this department a com- 
pletely finished cabinet frame. 

The frames continue on the power as- 
sembly line to the next department, 
where the insulation is applied. This is 
done by means of a hermetically con- 
trolled sealing iron to the wooden frame 
of each cabinet. 


Making the Sheet Metal Parts 


Then the exterior steel is applied to 
the cabinet, each sheet of steel under- 
going individual inspection to make sure 
it is free from any defects, and to 
eliminate any buckles or dings that may 
have been incurred during the process 
of manufacture. 

Samples of all steel are tested for 
hardness, grain structure, and analysis 
by the metallurgical department. 

Giant presses and shears fabricate the 
sheets of steel into the various parts 
required. The new presses are of late 
design, with full electric controls, in- 
cluding electrically actuated clutch 
mechanism. Some weigh as much as 
68,000 Ibs. and have a capacity of 320 
tons pressure. 


Steel Is Bonderized 


The parts then pass on to the Bond- 
erizing department where all exterior 
teel is chemically treated by that rust- 
proofing process. After going through 
chemical tanks of rustproofing 
naterial, they continue on the auto- 
natic conveyors to the rinse tanks, 
vhere they are thoroughly cleaned. 
Next, the steel parts are glazed by ex- 
erienced operators, and still further 
eaned by means of a naphtha wash to 
move even the moisture that the 
ich of the human hand might leave 
Following this operation, the parts are 
nveyed through the spray booths 
here a high-baked primer coat is ap- 
ied to provide further protection 
gainst corrosion and rust. The steel 
inels are now ready to be assembled 

the cabinet frame. 


these 


Enameling Process 


After the steel panels have been ap-| 


lied to the cabinets, they pass along 
Oo enamel finishers who prepare the 
urface for the application of the first 
oat of enamel. The enamel is baked on 
t accurately controlled temperatures in 
irge, modern ovens, through which air 
automatically circulated at predeter- 
nined temperatures. 

Emerging from the ovens, the cabi- 
ets are conveyed through large tunnels 
vhere they are dried and cooled. Ap- 
roximately 30,000 cu. ft. of air per 
minute are forced through these cooling 
innels to complete the process—then 
he enamel is again sanded to a smooth 
urface, the second coat of enamel ap- 
lied, and the second baking done. 


Trimming Operations 


After the second coat of enamel has 
een applied, and is properly dried and 
ooled, the cabinets are thoroughly in- 
pected before being allowed to continue 
hrough the “trimming” operations, 
which consist of the assembly of the 
ioors, hardware, name plates, shelf 


¢ a 

buttons, etc. These different parts are 
applied by workmen as the cabinet 
wends its way along on the continuous 
assembly lines. Once more each cabinet 
is inspected at this stage. 


Porcelain Enameling 


In making the all-porcelain cabinets, 
some additional processing is necessary. 
The all-vitreous enameling steel must 
pass through a series of “pickling” and 
cleaning vats before it is ready to re- 
ceive the porcelain enamel. 

These vats or baths consist of cleaner, 
cleaner rinse, acid, acid rinse, and an- 
other of borax solution. After this 
process the steel parts are inspected for 
any imperfections which may have 
shown up in the pickling process. 

The ground coat of enamel may now 
be applied. This ground coat, which 
constitutes a bond to the steel for the 
porcelain coats that are to follow, is 
dipped and dried at approximately 300° 
F., and the black enamel sprayed around 
the edges. Then it is fused in the con- 
tinuous electric enameling furnace at 
approximately 1650° F. 


Enamel Applied with Spray 


The first coat of white enamel is now 
sprayed on, and dried at 300° F. It is 
then brushed off to show up the black 
edges again, after which it is fused or 
burned. Then it is resprayed with a 
thick coat of white, redried, and the 
edges again brushed. It is fused or 
burned for the third time at a tempera- 
ture of about 1600° F. This completes 
the cycle of the porcelain panels. 

All parts are then placed on a con- 
tinuous conveyor chain, passed through 
specially constructed and equipped light 
booths, to be graded for color and in- 
dividually inspected for any imperfec- 
tions. This flood lighting system elimi- 
nates shadows, and provides a uniform 
condition under which the cabinet finish 
is inspected. It also prevents variations 
in natural light from affecting the 
inspection. 


70 Points of Inspection 


The cabinet is now practically com- 
plete, and ready for installation of the 
Norge “rollator” compressor which is 
made in the Detroit plant. 

After the assembly of the finished re- 
frigerator it goes to a final inspection 
before being passed on to the crating 
department. 

A count has revealed a total of 70 
points of inspection on the cabinet con- 
struction alone, Norge engineers state, 
aside from the inspections of the ma- 
chine. 


Details Inspected 


Many of these tests require attention 
to numerous details; for example, in the 
enamel or lacquer test, the lacquer is 
examined for color, stability, flexibility, 
adhesion, grease’ resistance, hiding 
power to cover steel, luster, hardness 
and acid resistance. 

The insulation used in the Norge is 
tested for thermal conductivity, resist- 
ance to moisture, odorproofness, fungus- 
proofness, and efficiency. 


Porcelain Shelf Construction 

In making porcelain shelves, a special 
grade of steel must be used; the appli- 
cation of the porcelain coating must be 
held within definite limits to insure 
against damage in ordinary use; it must 
be flexible so as to allow expansion and 
contraction with the temperature 
changes; and it must be stainproof and 
rust-resisting, Norge engineers claim. 

A well equipped chemical laboratory 
is maintained for the purpose of testing 
all raw and finished materials before 
they can be released to the production 
lines. Steel, paints, oils, hardware, bolts, 
screws, nuts, etc., are tested; mixtures 
|must be of a certain viscosity; specific 
gravity must be standard; both sulphur 
dioxide and oil must be carefully tested 
| for absence of moisture; and metals are 
| tested for carbon and other constituents. 


No Nails Used in Crates 


| A feature of the crating operation is 
| the fact that no nails are used. Special 
| ply-wood is used for the sides, front, 
| back and top of the frame; while South- 


|ern Pine is used for making the pedestal 
on which the cabinet rests. After the 
;}complete unit has been placed on the 
| pedestal, a subcrate containing the top| 
of the cabinet is placed on top of the 
refrigerator 
| Wooden clamp strips are then fast-| 
}ened by screws around the entire unit, 
holding the pedestal and subcrate on 
| top. Several inches of clearance between | 
| the strips and the top and bottom pieces 
| prevent the sides of the cabinet from 
|coming in contact with any portion of 
the frame. The entire unit is then en- 
cased with panels, and screwed on. 


| 


The machine shop in the Detroit plant where “Rollator” compressors are made is efficiently laid out. 


New 


equipment has been recently installed in the plant to speed up production to meet spring demand. 


OKLAHOMA UTILITY HOLDS 
CLASSES IN REFRIGERATION 


OKLAHOMA CITY—Classes in “The 
Practical Selling of Electric Refrigera- 
tion” lasting for two weeks, were re- 
cently held by the Oklahoma Gas & 
Electric Co. for the benefit of salesmen 
from distributors and dealers of four 
cities. 

The classes, held in Oklahoma City, 
Norman, El Reno, and Guthrie, were 
particularly designed to be of benefit to 
the smaller dealer who finds it impos- 
sible to employ a sales manager to train 
his salesmen. Larger concerns also took 
full advantage of the courses, however. 

Beginner salesmen were grounded in 
fundamentals, and experienced salesmen 
were instructed in selling technique. 
Analysis of specific cases was used as 
a means of instruction. The classes 
were planned by John A. Brooks of the 
utility company, assisted by Miss Har- 
riet Brigham, home service director, and 
H. P. Hoheisel, sales development de- 
partment. 

Following 
lectures: 

The first, on “Refrigeration,” gave its 
definition, history, types and applica- 
tions, elementary principles, rates. Ques- 
tions and answers were heard after this 
lecture, as well as after all the others. 

Refrigerants were discussed at the 
second meeting of the classes, as were 
types of compressors, types of systems, 
cycle of refrigeration. 

Salient features of electric refrigera- 
tion were the third subject: the canvass 
or approach, the interview, reasons for 
buying, overcoming objections, things to 
avoid, competition, and the close were 
brought in. 

Fourth was a discussion of advertis- 
ing in its relation to sales and the 
business structure, the buying motives 
involved, deriving its full benefits, co- 
operative advertising, and the Electric 
Refrigeration Bureau. 

Practical and proper use of an electric 
refrigerator comprised the fifth discus- 
sion. Salesmen were taught the care of 
the refrigerator, placement of foods, 
demonstration of frozen desserts, pro- 
longing the life of the refrigerator, cost 
of operation and how to figure electric 
rates. 

The course was concluded with a lec- 
ture on the electric refrigerator as an 
investment: how to prove in dollars and 
cents with prospects’ figures that the 
electric refrigerator is a practical in- 
vestment, was the chief point of the 
discussion. A summary of the course 
was then given in brief. 


TAYLOR, PETRIE SPEAK AT 
LEONARD SALES MEETING 


INDIANAPOLIS.--A. M. Taylor, direc- 
tor of advertising for Leonard refrig- 
erators, and R. I. Petrie, sales manager, 
were speakers at a dealer meeting spon- 
sored by the Capital Paper Co., distribu- 
tor, recently. 

I. F. Kahn, president of the distribu- | 
ting company, and James Hall, sales | 
manager, were also speakers. The 150| 
dealers present also witnessed the Leon- 
ard talking picture 
headquarters. 


175 G. E. REFRIGERATORS 
PLACED IN APARTMENT 


NEW YORK CITY~— General Electric 
refrigerators were installed in 175 apart- | 


is an outline of the six 


ments in an apartment house at &701 
Shore Road, Brooklyn, recently. Sig | 
Eimon, Brooklyn division, apartrnent | 


house department, Rex Cole, Inc., got | 
the order. 


25 Milk Cooler Sales 
In Six Weeks 


COBLESKILL, N. Y.—Glen A. 
Brewer during the past month and 
a half has convinced four dairymen 
a week that electric milk coolers 
are a good investment. 

During the past six weeks, Brew- 
er, who is a Frigidaire salesman, 
has made 25 sales, of which 23 are 
already installed. 


Most of this business was sold 
while there was snow on the 
ground. 


COPELAND OUTLET APPOINTED 


MILWAUKEE—Lappin Electric Co., 
wholesaler of electric supplies, appli- 
ances, fixtures, etc., has been appointed 
distributor for Copeland electric refrig- 
eration equipment in most of Wisconsin 
and the northern peninsula of Michigan, 
it has been announced. 


To help you get 
Refrigerator Sales 


KELVINATOR APPOINTS NEW 
OUTLET FOR PHILADELPHIA 


PHILADELPHIA—Raymond Rosen & 
Co. has been appointed Kelvinator dis- 
tributor for the Philadelphia territory, 
according to announcement by Kelvin- 
ator Corp. 

Raymond Rosen is president of the 
firm, Albert J. Slap is secretary, and 
Joseph Wurzel, treasurer. New sales 
promotion manager is Joseph M. Hooey, 
formerly of the Kelvinator sales promo- 
tion staff. Raymond Gregory will be 
commercial engineer. 

The following representatives 
been appointed by Mr. Rosen: 

Art McManus, West Philadelphia; 
Harry Laskey, Northeast Philadelphia; 
Robert Bitting, southern New Jersey; 
Nat Howe, Delaware and Eastern 
Shores; “dward Huttlemeyer, Berks 
and Montgomery Counties; William 
MacHugh, Philadelphia; and James 
Hummer as service manager. 


have 


Brunner Model S-95 Compressor 
at the new low price 


QUALITY that will measure up 
to your claims of performance. 
PRICED to enable you to place 


your equipment in the foreground 


as an outstanding value. 


Bounr to create goodwill for you... to protect your good name; 
c I ; o) 
priced to get the business. Long life quality in every piece and 


art to give trouble-free service for small leader refrigerator 


cabinets. 


Our engineering department will gladly show you how 


this lower priced Model S-95 Compressor will solve your prob- 


of the factory and| Jem of getting more business profitably on a Competitive Price 


basis. Write or wire... no obligation. High Sides and Compressors 
“ g | 


by Brunner. 


Refrigeration Division 


BRUNNER 
UTICA, 


MANUFACTURING 
NEW 


CoO. 
YORK 
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17 MERCHANTS HOLD 
PHILADELPHIA SHOW 


PHILADELPHIA Seventeen mer- 
chants handling i2 lines of refrigerators 
participated in an exhibit sponsored by 
the Electrical Association of Philadel- 
phia, which closed recently at Chester, 
Pa. 

The general set-up for the show, based 
on that of a similar exhibit in Phila- 
delphia the week before, included a 
slogan contest on the question “Why 
people should invest in an electric re- 
frigerator,” which brought in 1,000 re- 


Chester, Pa., men and women attended 
the four-day show. 

Support was given by the Chamber | 
of Commerce, city officials, and various | 
civic organizations, and newspaper pub- 
licity carried on through the Chester 
Times. | 

Judges for the contest included Wil- 
liam Ward, Jr., mayor of Chester, Pa.. | 
and two other city officials, and the 
winner, Miss Gertrude Weaver, was | 
presented with an order for the prize 
refrigerator in his office at the City Hall. 


SERVEL DISTRIBUTOR OPENS 
RETAIL DEPARTMENT 


DALLAS, Tex.—The Jackson-Steph- 
ens Co. of this city, distributor of 
Servel Hermetic electric refrigerators, 
has opened a new retail department 
under the supervision of H. L. Sullivan, 


plies. | 
Actual sales on the floor were 76 elec- | 
tric refrigerators. More than _ 6,500 


PROFESSIONAL SERVICE 


Testing Laboratory 
For refrigerators 
and refrigerating equipment 
George B. Bright Co. 
Refrigerating Engi sand Archi 
2615 12th St., Detroit, Mich. 


Testing Service 


for Domestic and Commercial 
Electrical Refrigeration 
Testing and experimental 
laboratory service for Man- 
ufacturer, Distributor, Cen- 
tral Station. Test data ex- 
clusive property of client. 


Electrical Testing 
Laboratories 


80th St. & East End Ave. 
NEW YORK 


Kno yest 


Te Wd You need these 
Dealers, a Finest Quality Enamel. 
IBA PRICES RIGHT. 


orders filled prompt 


Insure deliveries with- 
out scratched or brok- 
en enamel. Write for 
prices. 


Fulton Bag & Cotton Mills 


Aten Leet Dathes 
Minncepetis Ereekivs Mew Oriewme Kansan City, Kan. 


COVERS 


Completely iatifecters 
Refrigerator Insulation 


Woop CONVERSION COMPANY 
Industrial Sales Offices: 
CHICAGO, 30 N. MICHIGAN AVE. 

New York, 3107 Chanin Bidg; 
Detroit, 515 Stephenson Bidg; 
Sao Francisco, 149 California St 
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Takes Blindfold Test 


The cigarette test is a favorite with D. D. Duncan, manager of the Norge 

department of W. M. Dutton & Sons Co., distributor at Hastings, Nebr. 

“Dunk” places a lighted cigarette at the intake hole in the demonstrator, 
and shows how the compressor works. 


| Copeland Distributor 
Gets 4,000 Prospects 


CLEVELAND~—Four thousand pros- 
pects, 1,000 of whom are immediate 
prospects for the purchase of an electric 
refrigerator, were obtained by the 
Frankelite Co., Copeland distributor 
here, at the 1932 Cleveland Food Show, 
according to O. J. Hinger, manager 
of the refrigeration division of the 
Frankelite Co. 

Mr. Hinger describes the exhibit as 
follows: 

“A glass display case in which a 
Copeland water chiller was mounted. 
The faucet of the chiller was detached 
and suspended from wires about six 
inches away from the cooler. A continu- 
ous stream of water flowed from this 
faucet, from no apparent source. 


Attracted Crowds to Booth 

“This attracted a great deal of atten- 
tion and aroused the curiosity of those 
who saw it. Hardly a person passed by 
the exhibit without stopping and mar- 
veling. Everyone asked ‘Where does 
the water come from?’ 

“The exhibit was in charge of James 
C. Hill, Copeland dealer in Cleveland, 
who was assisted by 14 salesmen work- 
ing in two shifts. 

“When anyone stopped to look at the 
chiller or manifested any interest, a 
salesman extended an invitation to step 
into the booth and see how it worked. 
The prospect was taken to a DeLuxe 
model and given a drink from the water 
chiller, and the features of it were ex- 
plained.” 


Demonstrate Floor Models 
This not only gave the salesman an 
opportunity to demonstrate the various 
models on the floor, but gave a more or 
less intimate contact, Mr. Hinger be- 


| lieves. 


The salesman was able to discover the 
size Copeland that would meet the pros- 
pect’s requirements, and was then in- 
vited to participate in a contest or 


| drawing which took place the last night 


of the show. 


The contest card was made out in 


ithree sections. One part, a stub with a 


number, was kept for the drawing, and 
a second was kept by the entrant. On 
the third section was space to note the 
prospect’s needs, interests, the type of 


refrigeration being used, number in the |} 


family, and the name and address. 


| 


“After the prospect left the booth, the | 


salesman placed his own name on the | 


back of the card, the number 
model in which the prospect 
terested, and filed for follow-up 
“The prices consisted of partial down 
payments ranging from $60 for the first 
prize down to four $10 down payments 
to be applied against the purchase of a 
Copeland. The drawing was made by a 


was in- 


Cleveland city official.” 


New Dealers Appointed 
James C. Hill, who was in charge of 
the exhibit, is only one of the 21 
dealers recently announced by 
Hinger, including: 


Mr 


National Hardware, Podell Hardware 


Co., Pfleger Hardware, E. Mantel, Em- 
pire Electric, and A. Dolgan, all of 
Cleveland; Fruehauf Hardware and 
Inches Hardware of Lakewood, Ohio; 


C. H. Yeager Co., and Uhl Electric Co., 
Akron, Ohio; Elyria-Superior Electric, 
Elyria, Ohio. 

Central Hardware, Lorain, Ohio; C 
L. LaReaux and Regal Sales Co., Ash- 


tabula, Ohio; C. C. Gieb Motor Co.,, 
Millersburg, Ohio; North Dover Hard- 
ware, Bay Village, Ohio, and Allott 


Hardware, Alliance, Ohio 


of the} 


| distributor, was 96 women. 


new | 
|Shrine Patrol 


NORGE DISTRIBUTOR USES 
MERCHANDISING CARAVAN 


ATLANTA—A merchandising caravan | 
built for the Hopkins Equipment Co., | 
Inc., distributor of Norge refrigerators | 
and Atwater Kent radio, has been put) 
on the road, for use in selling prospec- | 
tive dealers on the two lines. 

W. D. V. Hopkins, president of the 
company, believes that “In merchandis- | 
ing products such as Norge and Atwater 
Kent radios where special features must | 
be demonstrated to assure proper recog- | 
nition, we have found it advisable to | 
carry our lines direct to the stores of | 
our dealers and prospective dealers, in | 
order that our presentation may be| 
made to all members of the organiza- | 
tion, rather than to the owner or repre- | 
sentative who might visit headquarters | 
in Atlanta or Charlotte.” 


Two Norge Models | 


In the caravan are two Norge models | 
and several Atwater Kent radio r 
| 

} 


as well as advertising and sales promo- 
tion material. When it arrives at a 
dealer’s store, he and the members of 
his organization are asked to come in 
for a short ride down the road, during | 
which time the full story may be told 
without interruptions. 

An expenditure of $5,000 was made | 
for the equipment, which was built by 
the W. E. Bradley Co., and pulled by 
a Studebaker President coupe. The 
trailer is 20 ft. in length, 78 in. wide, | 
sheathed with 14-gauge aluminum. 


Sound Equipment Used 

The interior of the trailer is divided 
into two compartments, one 12 ft. and 
the other 6 ft. in length. Interior finish 
is natural grain hard wood, with 
Spanish leather covering the upper 
sides and ceiling. There is 6 ft. of clear- 
ance in the center. Across the front end 
is a wide divan in matching leather, 
and in the rear are seats which are 
adjusted to make a bed for the driver. 
Water tank, folding lavatory, clothing 
cupboard are also in this compartment 

Special sound equipment is installed, 
and telephones are installed for com- 
munication between tractor and trailer. 


Bridge Club Entertained 
In G.E. Showroom | 


BUFFALO—Guests attending a card 
party under the auspices of the Sacred 
Heart Academy Alumnae Association in 
the Frank W. Wolf, Inc., Institute, re 
cently, tarried until after midnight to 
hear about the General Electric refrig- 
erators in the showroom through which 
they passed. 

Attendance at this meeting, which is 
one of many held in the Institute of the 
Earlier the 
same week, 110 people attended a meet- 
ing under the auspices of the White 
of the Lebanon Shrine 


| No. 3, W. S. J. 
The May Co., Wolkoff Hardware Co., | 
three meetings a week. The facilities of 


The Institute averages about two or 
the Institute, a door prize consisting of 
an attractive accessory for an electric 
refrigerator, and refreshments are of- 
fered by the Wolf organization 

The clubs assemble about 8 o'clock in 
the evening, and John M. Ecclestone, 
retail sales manager, presides at an 
hour’s meeting at which sales promo- 
tional slide films and motion pictures 
are shown. Registration of each guest 
is easily obtained for the door prize 
drawing, and a good prospect list is 
thus obtained 


BUYER’S GUIDE 
Manufacturers Specializing in Service 


to the Refrigeration Industry 
SPECIAL ADVERTISING RATE (this column only)—$12.00 per space. 


Payment is required monthly in advance to obtain this special low rate. 
Minimum Contract for this column—13 insertions in consecutive issues. 
All advertisements set in uniform style of type with standard border. 
Halftone engravings of 100-line sereen, either outline or square finish. 
No reverse cuts or heavy black effects. No charge for composition. 


i 


X-70 REFRIGERATOR TRUCKS 


Save one man on deliveries. Make heavy lift- 
ing easy—quick. Eliminate damage to cabinets 
floors—walls. Fit all cabinets, with or without 
legs, or in the erate. Capacity, 1,200 Ibs. All 
steel frame, 4” rubber tired wheels, one truck 
with top casters and handles for tilting and 
rolling into delivery truck and on the stairs. 
Only pads touch cabinet. Built to last a life- 
time. Complete set $38. Ball bearing 
casters on one end, $5 extra. 


FINDLAY REFRIGERATOR TRUCKS 
The only practical trucks at this unheard of 


price level. 
Light weight trucks 


swivel 


for all sizes of leg cabinets 


only—padded steel frames—4" rubber tired 
wheels. Good trucks for the money. Per set, 
$18.00. Write for complete description. 


SELF-LIFTING PIANO TRUCK CO. 
FINDLAY, OHIO 


Manufacturers of Trucks for 32 Years 


Hi 


ar Hh HN 


Direct Expansion Finned Coils 


Made in 9 Lengths, with Single, Double or Triple Sections 


With these type coils it is only necessary to stock the single section in the various lengths, and 
from this assemble any combination that is required. 


H. C. PARKER, LTD. 


2600 Santa Fe Ave. (Factory), Los Angeles, California 


510 Larkin Street, San Franciseo, California 


392 Clifton Ave., Newark, New Jersey 


HOOSIER PARTS 


No handling—sent to you assembled 
and packaged—all ready for shipment 
in your refrigerator. A complete line 
of varied sizes and styles. Illustrated 
is a 2l-cube tray of patented Aluminite 
Anodic treatment with smoothed-edge 
integral handle. Overall size 53,” 
wide by 934” long, by 15¢” deep. 
Write for details. 


Dessert Trays—Defrosting Pans 


HOOSIER LAMP & STAMPING CO., EVANSVILLE, IND. 


Electrical Refrigeration Parts 
and Supplies 


We Carry in Stock: 

COMPRESSORS—EVAPORATORS—THERMOSTATS—VALVES AND FIT- 

TINGS—THERMOSTATIC AND AUTOMATIC EXPANSION VALVES— 
COPPER TUBING—CONTROLS—AND MANY OTHER PARTS 


Melchior, Armstrong, Dessau Co. 


116 Broad Street, Telephone Bowling Green 9-8870, New York, N.Y. 


..... if you want the facts 
and figures about refrigeration 
... get your copy of the 1932 
Refrigeration Directory and 
Market Data Book .. . 470 
pages of names and addresses, 
charts and tabulations .. . all 
the available statistical and 
buyer’s guide information .. . 
order now, only $2.00 per copy. 
postpaid in U.S... add 50 cents 
for foreign postage .. . address: 
Business News Publishing Co.. 
590 Maccabees Bldg., Detroit. 


» +. See coupon on next page. 
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~ SURECOLD 
$99.50 Retail Price 


Porcelain lined cabinet. 


Simplified condenser with only three 
moving parts. 
A better job that’s more for the money. 


Ottawa, Kans., U.S. A. 


The Warner Steel Products Co. 


Fruit & Vegetable Baskets 
Mechanical Springs 
Wire Food Shelves 


We give prompt service and excellent workmanship. 
Send us your inquiries. 


L. A. YOUNG SPRING & WIRE CORP. 
9200 Russell St. Detroit, Mich. 


A big waiting market for 
Commercial Refrigeration Equipment 


BOTTLE 
COOLERS 


Five Models for Your Commercial Compressor Units. Now is the season to 
“cash in” on this sure market. 


Ask for Catalog “‘R’’ and tell us what line of commercial compressors you handle. 


S&S PRODUCTS CO. 15 Ree St. LIMA, OHIO 


Exclusively Bottle Cooler Manufacturers 


oy ———————— 


Delivery--Warehousing Service 


We are specialists in warehousing, delivering and installing all 
types of Domestic and Commercial Refrigerators. 
Our Warehouse is Fireproof, steam heated and 
protected by sprinkler system. We have our 
own Railroad Sidings. 
Rates Are Nominal 
Correspondence and Inspection Invited 


M. & L. CO. 


177 Pacific Street, Brooklyn, N. Y. 
168 E. 33rd St. New York City 711 E. 139th St. 


Specially designed 


REFRIGERATOR COVER and 
CARRYING HARNESS 


lining in- 
rip. 


Form-fitting covers made of canvas outside— moleskin 
side—with thin felt filling, firmly stitched. Impossible to 
The “E-Z" Lift web harness eliminates strained backs and delivers 
the heaviest refrigerator with a minimum of effort. Easy grip. 


Web Harness—$7.00 Complete 
Covers—$8.00, $10.00 and $12.00 


America’s largest pad manufacturers 


NEW HAVEN QUILT & PAD CO. 


80-86 Franklin St., New Haven, Conn. 


Subscribe Now and Save Money 


S ° | COMBINATION OFFER No. 6 
pecia Offers Directory and Market Data Book 

and 
Note—Combination rates are for 


United States only. 


COMBINATION OFFER No. 1 
Electric Refrigeration News 1 Year 
and 


Electric Refrigeration News 17 Weeks 


Group ond Ferelen Rates 


UNITED STATES and Possessions and 
Pan-American Postal Union Countries. 


Directory and Market Data Book 
Combination Price $4.00. Saves You $1.00 Electric Refrig- 
gues Refrig- erated 
COMBINATION OFFER No. 2 _— — Pam 
i 2 Years 
—— ee _— one 1 Subscription . $3.00 $1.00 $3.50 
Directory and Market Data Book 5 or more, each.. 2.75 = o- 
Combination Price $6.00. Saves You $2.00}10 or more, each 2.50 ¢ 7 
20 or more, each.. 2.25 85 2.75 
50 or more, each.. 2.00 -80 2.50 


COMBINATION OFFER No. 3 


Refrigerated Food News 1 Year CANADA (Prices include tariff charge 
and ° 


f 5c a copy) 

Directory and Market Data Book 1 subscription .$6.00 $2.00 $7.00 
Combination Price $2.00. Saves You $1.00] 5 or more, each.. 5.75 1.95 6.75 
y : 10 or more, each 5.50 1.90 6.50 
COMBINATION OFFER No. 4 20 or more, each.. 5.25 = bro 

Refrigerated Pood News 1 Year 50 or more, each.. 5.00 , . 

Electric Refri a = 2 ALL OTHER COUNTRIES 

ectric geration News ear ’ 1.50 5.00 
Combination Price $3.50. Saves You $.50 [a s. “Oe “ ae 
10 or more, each.. 3.50 1.40 4.50 
COMBINATION OFFER No. 5 20 or more, each.. 3.25 1.35 4.25 
Directory and Market Data Book 50 or more, each.. 3.00 1.30 4.00 


1932 REFRIGERATION DIRECTORY 
AND MARKET DATA BOOK 
In United States, $2.00 a copy, postpaid. 
In all other countries, $2.50, postpaid. 


an 
Electric ee We News 1 Year 
a 


n 
Re erated Food News 1 Year 
Combination Price $4.50. Saves You $1.50 


BUSINESS NEWS PUBLISHING CO., 
550 Maccabees Bldg., Detroit, Mich. 


1932 


1 
4 


Enclosed is remittance for $ 

Please enter my order for COMBINATION OFFER NO .at $ ‘ 
Enter subscription to Electric Refrigeration News () 1 Yr. $3.00. (2 2 Yrs. $5.00. 
Enter subscription to Refrigerated Food News () 1 Yr. $1.00. 2 2 Yrs. $1.50. 
Send 1932 Refrigeration Directory and Market Data Book. $2.00 per copy 


OOOCL 


Name 
Address 


State 


City 


Combination Price $2.00. Saves You $1.00 


| pendable school in 


REQUESTS FOR 
INFORMATION 


Please refer to the 1932 Refrigeration 
Directory and Market Data Book for 
a complete list of all manufacturers of 
refrigeration equipment, parts, mate- 
rials, supplies and accessories; also for 
all available statistical data on sales 
of refrigeration equipment, distribution 
methods, ete. 

To obtain a copy of this book send 
$2.00 to Business News Pub. Co., 650 
Maccabees Bldg., Detroit, Mich. 

Advertisers will be given preference 
in published answers to requests for 
buyer’s guide service, but a complete 
list of all known suppliers will be 
mailed if stamped, self-addressed en- 
velope is enclosed with inquiry. 

Readers who can be of assistance 
in furnishing correct answers to in- 
quiries, or who can supply additional 
information, are invited to address 
Electric Refrigeration News, mention- 
ing query number. 


General Electric Refrigerant 

Query No. 769—‘We would appreciate 
copies of your paper which give details 
of the new refrigerant which the Gen- 
eral Electric Co. contemplates using.” 

Answer—See page 4, Exvectric Rerric- 
ERATION NEwsS for Jan. 27, 1932, and page 
1, Evectric REFRIGERATION News for 
March 23 (Engineering sections in both 
issues). 

Refrigerator Markets 

Query No. 770—We are very anxious 
|to obtain all available information on 
;|markets for electric refrigerators. If 
you have made any studies of general 
or sectional market conditions for this 
product, we would greatly appreciate 
copies of such studies. In addition, if 
you have any specific information on 
| the saturation of the United States mar- 
ket for electric refrigerators, and a 
| breakdown of sales over the past four 
or five years by consumer income 
groups, we would appreciate your send- 
ing those figures to us.” 

Answer—For information on _ the 
saturation of the market and other mar- 
| ket analysis, see the 1932 RerrigkRATION 
Directory and Market Data Book. 


Ice Box Manufacturers 

Query No. 771—"I should like to ob- 
tain a list of ice box manufacturers for 
the purpose of calling to their attention 
a service in which they might be in- 
terested.” 

Answer—A complete list of ice box 
manufacturers appears on page 252 of 
the 1932 RerrickeRaTION Directory and 
MARKET Data Book. 


New Jersey Sales 

Query No. 772—"Can you give me any 
late figures as to the number of electric 
refrigerators sold in the State of New 
Jersey during 1931, and if possible what 
percentages were sold by various 
makes? Also, what is the usual num- 
ber of service calls necessary in serving 
such boxes?” 

Answer—Estimated sales for New 
Jersey on page 21, the 1932 Rerricera- 
TION Directory and Market Data Book. 
The figure is 53,156. Figures regarding 
the sales for each make are not avail- 
able. We have no average figures on 
numbers of service calls which would be 
of value. 


Frigidaire Commercial Units 
Query No. 773 
pacity ratings 
| mercial units.” 
| Answer—We do not have complete in- 
| formation on this, but suggest you write 
to E. R. Godfrey, vice president in 
{charge of manufacturing, Frigidaire 
|Corp., Dayton 


on the Frigidaire com- 


Majestic Refrigerator Finish 
| Query No. 774-—“Can you give us any 


|}information as to the material used by 


| Majestic on the outside of their DeLuxe | 


understand | US know if your 


lline of refrigerators? We 
| that it is called ‘Elasto,’ but are unable 
|to find who makes it.” 
Answer—Majestic refrigeration divi- 
sion reports: “Elasto is a new finish de- 
veloped after extensive tests and re- 
search conducted by our staff of engi- 


| sultants in the industry on finishing ma- 


|}terials, and, consequently, it is not a 
material obtainable commercially on the 
| American market today. We are not 


| offering this material to other manufac- 


|turers at the present time.” 


| F-12 in Frigidaires 

| Query No. 775 

| the F-12 is used as a standard liquid for 
|all Frigidaires? Also has this gas been 


passed on by underwriters  labora- 
tories?” 

Answer—It is our understanding that 
|F-12 is not used as standard on all 


Frigidaire machines. It is used in all air 
conditioning equipment made by Frigid- 
aire, and is optional to the distributor 
on household refrigerators. Only sul- 
phur dioxide is used in Frigidaire water 


coolers. F-12 has been passed by the 
underwriters’ laboratories for use with 
the same restriction that applies to 
other refrigerants. 


| 
Refrigeration Schools 
| 


Query No. 776—-"“We have been ad- 
|vised to refer to you regarding a de- 
refrigeration me- 


| chanics in our immediate vicinity. At 


“Kindly send me ¢ca- | 


neers with the aid of the leading con- | 


“Can you inform us if | 


|leased by the manufacturers. 


11932 REFRIGERATION 


the present time we are not aware of 
any school within this territory where 
technical training in refrigeration me- 
chanics may be secured.” 

Answer—Refrigeration training and 
correspondence schools located in seven 
states may be found on page 355, the 
1932 REFRIGERATION DirREcTORY and Mak- 
KET Data Book. 


F-12 Characteristics 

Query No. 777—"“We would like very 
much to get information on the new 
refrigerant called F-12. Could you tell 
us where we could get information on 
its properties?” 

Answer—A complete report on the 
characteristics of F-12 was published in 
the Dec. 30, 1931, issue of Evectric RE- 
FRIGERATION NEws. 


Refrigerated Truck Machines 

Query No. 778—“Will you please send 
me information on refrigerator units for 
commercial auto bodies—gas driven, 
drive shaft driven, electric or any other 
type? Would appreciate knowing sizes, 
prices, and other information.” 

Answer—Beginning on page 369 of 
the 1932 REFRIGERATION DirREcTORY and 
Market Data Book are classified lists 
of refrigerated truck manufacturers, 


suppliers of insulated bodies, power | 
take-off equipment, ete. Compressors for 
refrigerated trucks may be obtained | 
from several manufacturers of electric | 


refrigerators. These are also listed in | 
the Directory. 


Solid Carbon Dioxide Suppliers 
Query No. 779—“We would like to se- 


cure a list of companies which manu- 
facture and distribute solid COv. Have 
you such a list?” 

Answer—See page 285 of the 1932 
REFRIGERATION Directory and MArKeT 
Data Book. 


Silver Solder 

Query No. 780-—Would it be possible 
to find out from you where we can ob- 
tain some silver solder to use in seal- 
ing up joints on an electric unit?” 

Answer—See page 265 of the 1932 
REFRIGERATION Directory and MaArKeET 
Data Book. 


Refrigerator Parts 
Query No. 781—‘I am interested in 
coming in contact with American man- 
ufacturers of refrigerator parts and ma- 
terials which desire foreign representa- 
tion.” (Czechoslovakian firm.) 


N.E.L.A. Wired Homes Figures 

Query No. 782-—-“Kindly _ tell us 
whether ‘wired homes’ so designated in 
the N.E.L.A. Electric Refrigeration Bu- 
reau Statistics, p. 85, the 1932 Rerricgera- 
TION Directory and Market Data Book, 
includes apartments, boarding houses, 
etc., where there may be several meters 
installed. In other words, does ‘wired 
homes’ mean total number of meters in- 
stalled for domestic purposes?” 

Answer—According to George N. 
Brown, manager of the Bureau, the 
N.E.L.A. figures are based on domestic 
meters installed. In an apartment house 
where there is a master meter and the 
individual apartments are metered by 
the apartment owner, this is classed as 
a commercial customer and does not 
appear on the list of wired homes. This 
is offset, however, by the fact that many 
homes have two separate meters. An 
accurate count of wired homes is a 
difficult thing, and the nearest the Bu- 
reau has been able to come to it is by 
a count of domestic meters. 


Refrigerator Hardware 
Query No. 783--“Will you please send 
us a list of several manufacturers of 
chrome plated hinges and handles such 
as are used on bottle coolers?” 


Answer See page 206, the 1932 Rerric- 
ERATION Directory and Market DATA 
Book. 

Specifications 
Query No. 784—“Will you kindly let 


REFRIGERATION DIRECTORY 
and Market Data Book gives the techni 
cal points of the various makes of ma 
chines now on the market?” 

Query No. 785-—“Does the REFRIGERA 
TION Directory contain comparison data 
of leading refrigerators as to prices, 
cubic feet of storage space, finish, etc.?” 

Answer—-No, but a survey is now be- 
ing conducted to obtain information on 
specifications, and will appear in the 


May 18 issue of Evectric REFRIGERATION 
y 
New: 

,; 

Sales Figures 

Query No. 786—"“Can you give us a 

statement on the volume of sales for 

1931 for the first five or six manufac- 


turers of electric refrigerators?” 
Answer-—-These figures are not re- 
All avail 
able statistics on sales are found in the 
Directory and Mar- 
but sales figures are 


KET Data Book, 


totals only 


Answer to Back Query 


No. 723-—“We wish to inquire 


Query 


|if you could obtain the present address 


and business connections of W. W. Spar- 
beck, formerly connected with the Cope- 


land Products Co., Mt. Clemens, Mich., 
and who formerly lived on Woodward 
Ave., Detroit. He was last located in 


| Cleveland in 1931.” 


Answer—J. H. Wimberly of All-Amer- 


|ican Mohawk Corp., advises that W. W 


Sparbeck may be located at the W. S 


Nott Co., Minneapolis 


| refrigerator 


piece 


THE CONDENSER 


PAYMENT IN ADVANCE is required 
for advertising in this column. The 
following rates apply: 

POSITIONS WANTED—Fifty words 
or less, one insertion $2.00, additional 
words four cents each. Three inser- 
tions $5.00, additional words ten cents 
each. ALL OTHER CLASSIFICATIONS 
—Fifty words or less, one insertion 
$3.00, additional words six cents each. 
Three insertions $8.00, additional words 
sixteen cents each. 

REPLIES to advertisements with box 
numbers should be addressed to the 
box number in care of Electric Refrig- 
eration News, 550 Maccabees Building, 
Detroit, Mich. 


POSITIONS WANTED 


REFRIGERATION expert, 14 years’ experi- 
ence in engineering and development work 
on domestic and commercial equipment, ac- 
cessories and production methods. College 
graduate. References. Available for position 
as chief or consulting engineer to manufac- 
turer in need of results. Box 437. 


TESTING ENGINEER: Graduate Mechani- 
cal Engineer thoroughly experienced in test- 
ing household and commercial refrigeration 
equipment. Specially qualified to design, 
build, or operate calorimeters. Capable of 
starting test department for small company, 
or doing special test work for large concern 
Also qualified for Sales Engineering posi- 
tion. Age 24. Good references. Box 457. 


EQUIPMENT WANTED 


WANT to buy ‘4-hp. Iroquois compressor 


units. Will pay cash. State size, quantity 
you have, and price. Munn & Cassaday 
Co., 910 Grand Ave., Des Moines, Iowa. 


MISCELLANEOUS 


THE INDEPENDENT REFRIGERATION 
CO. of 2689 West Pico St., Los Angeles, 
Calif., is desirous of receiving offers from 
manufacturers of room cooling equipment, 
especially designed for tropical and sub- 
tropical climates, also catalogues and price 
lists on other general refrigeration equip- 
ment in use in various commercial fields. 


LITERATURE OF 
MANUFACTURERS 


Catalogues, bulletins and other mate- 
rials recently issued. 


Manufacturers are requested to send 
copies of new trade literature to 
Electric Refrigeration News. 


Kelvinator Refrigerators 

A booklet in colors showing every 
Kelvinator model, and titled “The New 
Kelvinator, 1932,” has just been issued. 
The first few pages picture various fea- 
tured points of Kelvinator models, de- 
scribing them fully. The rest of the 
book gives a page to each of the models 

A large picture in colors with doors 
open, and a “shadow-picture” of the 
same model with the doors closed, the 
designation of the model, and the speci- 
fications, are included. Attractive colors 
and heavy glazed paper make the book 
let the more effective. Cover design is 
of a little boy caught in the act of 
robbing the refrigerator. 


Servel Refrigerators 
A miniature of the new May window 
display has been mailed to Servel He: 
metic dealers by Servel Sales, Inc. It 
is complete with a pasteboard refrigera 
tor replica, side display pieces, and di 


rections for setting up the display. The 
miniature is designed to help dealet 


visualize the display with a view to ot 


| dering it 


Westinghouse Refrigerators 
A colorful new 
literature to be used 
dealers is available 
“Because Two 
Than One,” is a 
stressing the “dual automatic” 
feature. “It’s a Woman’s Privilege to 
Change Her Mind” tells the story of a 
woman who tried to economize by keep 
ing her old refrigerator in “More 
3ig News,” tells the improvement in 
1932 Westinghouse models 


series of direct mail 
by Westinghouse 
for the 
Head: 
mailing 


spring season 
Are Better 


use 


A companion group of envelope stuff 
ers in colors was announced to dealer 
at the same time 


Electric Refrigerator 


MANUFACTURERS 


Old reputable eastern concern, 
several years distributing Elee- 
tric Refrigerators. Own trade- 
mark in U.S. and foreign mar- 
kets, WANTS good line of do- 
mestic Electric Refrigerators 
moderately priced without name 
plates. 

Send with first reply, literature, 
cuts, lowest net price for quanti- 
ties and year round supply, 
terms. Will also consider dis- 
tributorship for low price line. 
Box 453 Execrric RErRIGERA- 
TlON News, 550 Maccabees 
Building, Detroit, Mich. 
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